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Winter Changeover—A Profitable Customer Service 


When the first freeze hits next month (at least in many 
areas), if the oil marketer and service station operator 
have done their job well, the motorist will be pre- 
pared to cope with winter driving conditions. How 
well that job of winterizing the customer's car is done, 
depends largely on the care with which the change- 
over program is planned and the extent to which the 
service station dealer follows through. 

General theme of most changeover programs this 
year is one of providing the motorist with a service 
which prepares his car for the winter season and per- 
mits discovery of mechanical weaknesses before failure 


strikes. It's a package designed to give the driver 
added assurance of trouble-free operation during the 
winter months. 


Aside from providing the customer with needed serv- 
ices and satisfying his demands, changeover programs 
open the door to added profits through the sale of 
greases, lubricants and winter TBA items. 


This week NPN presents a report of what some oil 
marketers have done in preparing winter changeover 
campaigns this year, and how these programs can 
benefit the customer and dealer. P. 32. 


Platt Analyzes Proposal for More Control of Oil Marketing in Britain 





PART IV—CONTROL OF PETROL STATIONS 23 


86. It has been suggested that control is which to maintain the good appearance and 





essential, otherwise unnecessary new stations 
will open and if the number of stations is greater 
than is demanded by the traffic to be served, the 
revenue of the stations will be inadequate which 
must result in operational difficulties, closing 
down and a breakdown in the wage structure 
agreed between the two sides of the industry. 


87. There is in some quarters a feeling that 
petrol stations, particularly in rural areas, have 
features which demand special treatment and in 
this respect we have endeavoured to determine 
the difference between petrol stations and other 
businesses, such as, say, boot repairing or the 
sale of sweets, etc. It might be said that such 

a—~inesses . 


Warren C. Platt, editor and pub- 


amenities of the premises and also to maintain 
reasonable conditions of employment and pay 
adequate wages. 


90. We have kept in mind the desirability of 
any system of licensing embodying the powers 
necessary to enforce the grading requirements 
already recommended. In this connection we 
are satisfied that only by enforcement can the 
full benefits of a high standard of grading be 
enjoyed by the Industry and the motorist. 


91. When considering an application to open 

a petrol station, it will be necessary for some 

authority to say whether there should be a 
igen—————nart_of th mm iestion 





lisher of National Petroleum News, 
tells of the latest threat to competi- 
tive oil marketing in Britain because 
of recommendations for further con- 
trols made in a report published 
this summer by a semi-government 
agency. Reproduced above is part 


of a page from the report, made 
by a committee appointed by the 
British Ministry of Transport. 

The article is the fourth written 
by Mr. Platt based upon his ob- 
servations during a three-month trip 
to Europe this summer to study the 
oil industry abroad and its possible 


effect upon the future of the oil 
industry in the United States. He 
analyzes the proposals made in this 
recent British service station report 
and explains why the recommenda- 
tions should concern American oil 
marketers. This exclusive article 
starts on page 23. 








How to Get Ahead of 
Competiti " Quickly: 
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LVAD LS, 
MODEL 39L-EZ 


Carries 14 feet of hose, 


Experience of many service stations proves that one 
good way to boost sales and get ahead of competition 
Sie ait aairdi de tenes quickly is to install new Tokheim Lo-Boy pumps. Custom- 
cealed when not in use. ers attracted by these clean, good-looking pumps not 





only increase your gallonage, but also add to the sale of 


lubrication, accessories and any other services you offer. 


Retrév-A-Hose 


MODEL 39L-RA Tokheim Lo-Boy pumps are available with three types of 
Carries 12 feet of ex- hosé control as shown. The pump and metering mecha- 
t h hich ex- 
ee nism are the same in all, and have been proved by nearly 
tends and retracts un- 
der positive control. 200,000 installations dispensing many billions of gallons 


of gasoline. The dependability and accuracy of these 


Hose Reev pumps is well known and accepted by petroleum men 
MODEL 39L-HR everywhere. If you want to give your business a lift quick- 
Carries 14 feet of hose 


ly, decide today to install new Tokheim Lo-Boys. 


which extends and re- 


— eS 


tracts on a reel within 





the pump housing. 

















TOKHEIM OIL TANK AND PUMP CO. OKHEIM 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 


FORT WAYNE 1 FOR 48 YEARS INDIANA THE 4-SEASON PUMP 




















The Ethyl Technical Man brings the refiner 


6 YEARS OF RESEARCH EXPERIENCE 


Twenty-six years of extensive fuel- 
engine research work at Ethyl] have built 
up vast files of basic information on 
fuels and engines. These are being con- 
tinuously expanded by the addition of 
results from current programs. Making 
this material useful to oil companies is 
the full-time work of a staff of Ethyl 
Technical Representatives. 


The dual function of this group is: 
1. To interpret Ethyl’s accumulated 
technical information in the light of 


each refiner’s specific problems, as 
an aid to the economical production 
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of satisfactory fuels for today’s and 
tomorrow’s automobile engines. 


2. To keep the Ethyl Laboratories in- 
formed on the problems and techni- 
cal interests of the oil companies as 
a guide to the formulation of Ethyl’s 
research objectives and programs. 


The technical information in the files of 
the Laboratories covers a wide range of 
subjects related to the problems of re- 
fining gasoline. More important, how- 
ever, than the knowledge accumulated 
on individual subjects is the under- 
standing acquired of the many com- 
plicated interrelationships of engines, 
fuels, and lubricants. 


Ethy1! Technical Representativeshave 
all had long experience in the Research 
Laboratories and have helped to de- 
velop the information which they now 
make available to refiners. All the 
extensive technical data kept in the 





Ethyl research files and all the results 
of current research programs are avail- 
able to these technical representatives. 


Because they are so thoroughly in- 
formed on Ethyl’s research activities, 
they are of maximum help to refiners on 
problems related to the utilization of 
gasoline in engines. If a refiner’s partic- 
ular problem makes desirable a discus- 
sion between his specialists and Ethyl 
Research specialists in the same field, 
the Technical Representative is usually 
able to arrange such a meeting. 


The wide experience of Ethyl Tech- 
nical Representatives and their famil- 
iarity with Ethyl’s research programs 
contribute to one of Ethyl’s most im- 
portant research objectives— 


developing and distributing infor- 
mation to assist refiners in econom- 
ically producing satisfactory gaso- 
line. 


Since 1923—continuous research to provide better antiknock service 


ETHYL CORPORATION 


RESEARCH 


Detroit, Michigan, 1600 West Eight Mile Road 


LABORATORIE S 


San Bernardino, California, 2600 Cajon Road 





There is no better lubricant for all farm 
—j—| ~Ss machinery than 


Cutting ensilage is a rugged, tough | 
job ... to keep going means frequent 
lubrication. Most cutters have as 
many as 54 points to lubricate. That's 


where Inlucite 21] is invaluable! 


Exhaustive field tests prove that ils Unexcelled 


Inlucite 21 stays put longer 


assures greater protection under long Multi-Purpose 


periods of rough use. 








One lubricant, superior to each spe- 
cialized grease it replaces, means, 
less work stoppage,— fewer hours 
lost at harvest time. 


There is only ONE Inlucite 21. 


Inlucite 21 is the registered trade 
name of the original lithium-base 
lubricant made under our exclusive 


patented process. 
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INTERNATIONAL LUBRICANT CORPORATION 


New Orleans, La. 





Manufacturers of Quality Lubricants 


AVIATION e INDUSTRIAL ¢ AUTOMOTIVE ¢ MARINE 


With Research Comes Quality, With Quality Comes Leadership 
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COMING MEETINGS 


SEPTEMBER 
National Butane-Propane Assn., Jefferson Ho 
tel, St. Louis, Missouri, Sept. 19-20. 
American Association of Gilwell Drilling Con- 
tractors, ninth annual meeting, Dallas, Tex 
Sept. 18-2 a 
Philadelphia Oil Trade Assn., annual golf 
match and dinner, LuLu Temple Golf Club 


Philadelphia, Pa., Sept. 20. 

Onto Petroleum Marketers Assn., fall con- FEATURE INDEX 
ference and golf tournament, Hotel Allerton 
Cleveland, Oh-o, Sept. 21-22. “oo ieee o wamnmant ta ene 

Mid-Continent Oil and Gas Assn., 27tn annual PLATT IN ENGLAND—Latest threat Dy British Gov nmen om 
convention, Louisiana - Arkansas division 


petitive oil marketing is discussed by Warren C. Platt, editor and 
Roosevelt Hotel, New Orleans, La., Sept . 


29.93 publisher of National Petroleum News, who spent three month 
Colorado Liquefied Petroleum Gas Assn., fal! — } : J ‘ nacihila 
Stu tine ec 1ics oI the o stry abroad ana ifs OSSIDIE 
convention, Shirley Savoy Hotel, Denver udying the economics of the oil industry ak F 
Colo., Sept. 25-27 effect on the United States 23 
Independent Oj1 Compounders Assn., 2nd an- 
nual meeting, Hotel Sherman, Chicago, Il __.irtiicle tall var hcrt me marketer 
Sept. 26-27 WINTER CHANGEOVER Article lls wha il marketer: 
Alabama Petroleum Jobbers Assn., annual nave planned for this years winter changeover program Rer ort 
meeting, Whitley Hotel, Montgomery, Ala- , F oy 
bama, Sept. 26-27 also emphasizes importance of providing the type of service 
OCTOBER which cultivates and keeps customers, and builds profits for ser 
Independent Petroleum Assn, of America, vice station operators 32 
Blackstone liotel, Fort Worth, Texas, Oct 
2-4 ; = ia 
. ; . oposal is made for organization of three 
American Society of Mechanical “engineers, TRUCK INSURANCE Prop , . . 
Petroleum Division Conference, Ohlahoma carrier-owned insurance companies to provide more complete in- 
‘ i$ r s 
Biltmore Hotel, Oklahoma City, Okla., Oct : 4] f , ne 
2-5. surance coverage for tank truck operators and ner r-nhire car 
New York O!l Heating Assn,., Hotel Statler rier 42 
New York, N. Y Oct. 3 oe 
National Defense Transportation Association, RY . Nt ae = 
Fourth Annual Convention, Atlanta-Biltmore FUEL OIL SECTION-—New England OHI employs FT ipprovea 
Hotel, Atlanta, Goorgia, Oct. 3-5. >il h 7. to Ister oil | tina | ines 46 
; : il neating practice: ode to boister oil neating pusineé 
National Lubricating Grease Institute, Hotel * P . ; 
Roosevelt, New Orleans, La Oct. 2-5 ~ ~~ 
4 4 ’ . » ven atier | P c sil “Amn nN. ty et r rt 
Independent Oil Men’s Assn. of N. E., Ine., CANADIAN—Executive of Canadian oil company tell f growth 
annual fall round-up meeting, Hotel Statler of that country’s crude production and how it i bringina Can 
Boston, Mass., Oct. 5 : 2 ~ a. = ‘ 2 ” 
California Natural Gasoline Assn., 24th annual 1da nearer to its goal of self-sufficiency in l 48 
fall meeting Ambassador Hotel Los An- 


geles, Calif., Oct. 7 
Pennsylvania Petroleum Assn., semi-annual! 


convention, Bedford Springs Hotel, Bedford DEPARTMENTS 


Springs, Pa., Oct. 9-11 
Kentucky Liqueced Petroleum Gas Assn., 


convention, Seelbach Hotel, Louisville, Ky About Oil People 70 

Oct. 10-11 ee a a 72 
Texas Mid-Continent Oil & Gas Assn., annual Advertisers inae» 

meeting, Rice Hotel, Houston, Texas, Oct , ' 

1-14. ot ges : Ahead of the New ‘ 
Indiana Independent Petroleum Assn., Ine.. Editorial 19 

Severin Hotel Indianapolis, Ind., Oct 13- ee 

14 Siont Chl Gantineg 
Texas O21 Jobbers Assn., convention Fort Fuel Oil Section 46 

Worth, Texas, Oct. 13-14 Markets 55 
Virginia Petroleum Jobbers Assn., f2!] meet Market: 

ing, Hotel Roanoke, Roanoke, Va Oct. 20 A St ew + Comment 7 
O:l-Heat Institute of America, Ine., board “mawest VOM . 

meeting, Edgewater Beach Hotel, Chicago } 

"Oct. 90 & Oil Price: 61 
West Virginia Petroleum Assn., annual meet- tn, (Manns fn ; 

ing, Charleston, W. Va., Oct. 20 Pacific Coast Commen 9 
Virginia O:1 Mens Assn., fall meeting, Hotel a a 

Roanoke, Roanoke, Va., Oct. 21 cthaeaceacachaaiat 68 
South Dakota Independent Otl Mens Assn. Wy ; OM t 

: 3 gto omment 
convention, Hotel Cataract, convertion ses- Washington C men 4 


sions at Coliseum Annex, Sioux Falls, S. D 
Oct 24-25 
American Society of Mechanical Engineers, 
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—in drums protected by 
TRI-SURE CLOSURES 


eet ceed 
UA 
MARITIME 
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[NX Bombay as well as Brussels—in Rio as well 

as Rotterdam—customers know they can 
count on Maritime’s years of experience to pro- 
duce high-grade lubricating oil. And they know, 
too, that Maritime will deliver that ‘oil—no 
matter how many miles it travels—in exactly 
the same quality and quantity that leaves the 
plant in Houston. For every gallon of Maritime 
—Texas Special, Red Eagle, Blue Pennant and 
Marco—is packaged in drums equipped with 
Tri-Sure Closures.* 

The Maritime Oil Company is 
using a sure means of maintaining 
customer confidence all over the 
world—because they are using 
drum closures that function with 
unfailing efficiency to prevent 
leakage, seepage, pilferage and 


CLOSURES 
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substitution. Tri-Sure Closures have a flange 
that is an integral part of the drumhead ...a 
plug that screws securely in place... and a 
leakage-proof, heavy-gauge seal which cannot 
be removed unless it is deliberately destroyed. 
Again and again, the experience of leading 
shippers has demonstrated that it always pays 
to give fine oils and chemicals the protection of 
Tri-Sure Closures. It will pay you—in pleased 
customers, in product security, and in protec- 
tion to your reputation—to spec- 
ify ‘“Tri-Sure Closures’”’ on every 
drum order. 
*The “Tri-Sure”’ Trademark is a mark of 
reliability backed by 27 years serving in- 
dustry. It tells your customers that genu- 
ine Tri-Sure flanges (inserted with genu- 


ine Tri-Sure dies), plugs and seals have 
been used. 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
TRI-SURE PRODUCTS LIMITED, ST. CATHARINES, ONTARIO, CANADA 
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“RECLAMATION” PROJECT—Stalemating of legis- 
lation in Congress proposing to include reclaimed 
lube oil in federal tax on virgin oil has prompted at 
least one group of southern jobbers to start thinking 
about local legislation that would “protect legitimate 
marketers.’ Jobbers strongly fear that virgin lubes, 
under burden of the six-cent federal tax, will be 
washed from the market by “loosely labeled’’ re- 
claimed products. ‘Some of these reclaims are being 
advertised as being ‘good for a thousand miles,’’”’ one 
jobber remarks, “but nothing is said about how much 
of the stuff it takes to keep your crankcase full.” If the 
tax differential can’t be erased, jobbers are hopeful 
that at least something can be done to crack down 
on “misleading” marketing claims that some reclaim 
sellers reportedly are employing. 


AUTUMN FALL—Some in the industry are saying 
that the tank wagon reductions on gasoline made by 
Standard of Indiana in connection with its new pric- 
ing policy would have come with or without any basic 
change in the method of figuring prices. The NPN 
Gasoline Index had dropped slightly for three consecu- 
tive weeks prior to the Indiana company’s move. 


PUBLIC OPINION—A big U. S. oil company cur- 
rently is sampling public opinion to get a reaction 
to the following questions, among others: (1) Whether 
it has a new type motor fuel more efficient than gaso- 
line which is being withheld from the market; (2) 
Whether the company is trying to get more oil for 
Europe from the Middle East in order to conserve do- 
mestic resources; (3) Whether the company makes 
more dough when the U. S. is at peace or at war; and 
(4) Whether the company is so powerful that it can 
run the world market price up or down? 


VENEZUELA STUDY—-As one result of current hub- 
bub over oil imports defense establishment is said 
to be re-studying whole question of whether U. S. 
will be able to protect tanker shipments from Vene- 
zuela and Caribbean refining points in event of an- 
other national emergency. Defense establishment re- 
portedly is most concerned over threat of long-range 
submarines against large tankers new employed. 
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PRICING BILL OUTLOOK — Some supporters of 
O’Mahoney pricing practices bill have just about given 
up hope of getting conclusive congressional action 
this year and are extremely skeptical about passing 
the bill in 1950. Conferences between House and 
Senate members to attempt a settlement of different 
versions of the bill are stalemated until about the 
middle of October, due to the absence of Rep. Francis 
Walter (D., Pa.), one of the leading House proponents. 
Backers of the measure see no chance of passing the 
measure if it doesn’t include the so-called Carroll 
amendments, which were written to “protect’’ the 
U. S. Circuit Court decision against Indiana Stand- 
ard in the FTC-Detroit case. Senate conferees thus 
far have been adamant in their refusal to accept the 
House-approved Carroll amendments. And so the 
matter stands with neither side showing any inclina- 
tion to back down. 


MARGIN MUDDLE—A big worry among branded 
jobbers in the Midwest, now that Standard of Indiana 
has abandoned Group 3 pricing, is what their supply- 
ing companies will do in those markets where the In- 
diana company has reduced the tank wagon. Gen- 
erally speaking, margins in the Midwest have been 
wider than the amounts guaranteed in contracts, and 
unless other suppliers voluntarily allow their distrib- 
utors more than contracts require the lower tank 
wagon prices will mean lower margins. It will prob- 
ably be at least a week or two before the trend is 
visible. 


LOOKING AHEAD—-A statistical summary complet- 
ed by the British and Dutch, working with ECA, 
covers planned oil expansion activities throughout the 
entire world excepting North America, Russia and the 
latter’s satellites. Study of this report by the oil in- 
dustry and ECA, after looking at the North Ameri- 
can oil status, is expected to determine existence of 
any degree of threatened over-expansion. Then fu- 
ture planning may be guided accordingly. Document 
is described as a comprehensive picture of anticipated 
crude production, refined products output and refinery 
capacity over next few years. The report is being 
filed initially with the Organization for European 
Economic Co-operation at Paris. 























































FROM THE TIME drilling is started until the 
“big one’s” output is delivered to markets, you 
can cut operation costs with the help of Inter- 
national Trucks. 


International Trucks have the ruggedness, 
the stamina, the durability’ they need to haul 
equipment into back country—or to keep oil 
tanks shuttling back and forth at a profitable 
pace. And they are specialized to keep costs 
down on your particular operation. 

International's 22 basic models, 1,000 varia- 
tions range in GVW from 4,400 to 90,000 
pounds. At the top of the International's “oil 
30,000 to 90,000 
pounds GVW, engineered to take the biggest, 


line” are 6 “W” models, 


roughest, most bruising hauling jobs in stride. 


INTERNATION, 


INTERNATIONAL HARVESTER COMPANY - 








How 7o train bear cats 
without losin 


your shirt 


Gasoline, diesel, and butane engines are avail- 
able to meet your requirements. 


Every International Truck has America’s 
largest exclusive truck service organization be- 
hind it.4,700 Dealers and 172 Company-owned 
Branches offer precision-engineered replace- 
ment parts, factory-rebuilt exchange units, and 
factory-trained mechanics to help you keep 
your International operating at peak efficiency. 


To make every nickel you invest in truck 
operations pay its way, get in touch with your 
nearest International Truck Dealer or Branch. 


ey 
International Harvester Builds = 
McCormick Farm Equipment and Farmall Tractor a 
Motor Trucks . i 


Refrigerators and Freezers 
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.. Industrial Power 


CHICAGO 
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Despite the en- 
trance of Solici- 
tor General Perl- 
man into the 
FTC-Indiana Standard-Detroit case, 
there is no certainty that the Justice 
Department finally has come around 
to supporting FTC in this action. In 
fact, just the opposite may be true. 


Mr. Yocom 


Indiana Standard appealed the ad- 
verse Circuit Court ruling to the U. 8. 
Supreme Court recently and Mr. 
Perlman has asked—and received 
additional time for the government 
to file its answer. The reason given 
was that the high court should with- 
hold its decision on whether or not 
to entertain an appeal until Congress 
decides on the O’Mahoney Pricing 
Practices Bill, now snarled up in a 
controversy between the House and 
Senate. 


Until the solicitor general’s re- 
quest to the court for delay, the 
Detroit case had been the “baby” of 
the FTC, alone. The Justice Depart- 
ment in years past reportedly turned 
it down, whereupon the complain- 
ants got the FTC interested. In any 
event, the sole nursemaid thus far 
has been the FTC. The latter rep- 
resented itself in Circuit Court. 


The Circuit Court decision, holding 
for FTC, is not considered good law 
by the DJ as witnessed by Assistant 
Attorney General Herbert Bergson’s 
testimony to a congressional commit- 
tee in opposition to the _ so-called 
Kefauver and Carroll amendments to 
the O’Mahoney Bill. These amend- 
ments are designed to protect the 
Detroit case decision. 


So when Mr. Perlman filed his mo- 
tion for delay in the Supreme Court, 
he did so merely as a matter of 
routine; indeed he has since report- 
edly stated that the filing of this 
instrument doesn’t indicate that he 
supports the Circuit Court ruling. 
The Justice Department, of which 
Mr. Perlman is a member along with 
Mr. Bergson, usually represents all 
government agencies in Supreme 
Court actions. However, in some 
cases where the department feels it 
cannot go along with the policy 
decisions of other executive agencies 
it leaves them to shift for themselves 
before the nine high justices. 


If Mr. Bergson’s views prevail 
only the attorney general, himself, 


can overrule him on antitrust mat- 
ters then the DJ may pull out and 
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WASHINGTON—By Herbert A. Yocom 


DJ Still May Be Cool 


Toward Detroit Case 


let FTC handle its own legal rep- 
resentation in the Supreme Court. Of 
course, the department took its stand 
on the Kefauver and Carroll amend- 
ments when Tom Clark was attorney 
general. The new chief of the Jus- 
tice Department, J. Howard McGrath, 
could order an about-face. 


+ 


This writer has been thinking for 
a long time that it would be a good 
thing if, after passing the necessary 
appropriations bills, Congress should 
adjourn the present session, pack up 
and go home, not to return until 
January. 

Now I know that I'm right; also 
that there are others agree with me 
especially those who, passing the 
historic old chamber in which the 
Senate temporarily is meeting, got 
the distinct impression that a pack 
of dogs (mad or just wild, it doesn’t 
matter) was running looce within the 
other day. 

Listen (and see if you, too, don’t 
agree) as irritable Sen. Tom Connally 
of Texas finally blows up under the 
persistent needling of 
Kenneth Wherry, the 
floor leader: 


Nebraska's 
Republican 


Mr. Connally-—I feel very much 
like an old lawyer in my section of 


Interpreting the Oil News 





the country once did. He had as 
his legal antagonist a very loud and 
enthusiastic lawyer, who shouted and 
foamed at the mouth in addressing 
the jury. When it came his turn to 
answer the other lawyer, he stood up 
and said, “If Your Honor please, 
bow-wow-wow-wow.” Now that I 
have answered my opponent (Wher- 
ry) I shall discuss this case 

Mr. Wherry 

Connally— Mr. President, I do not 
like to discucs this question in any 
but the most serious ‘ashion 

Wherry The 
are just as clear as “bow-wow-wow- 
wow’’—just as clear 


Bow-wow-wow-wow 


Senator’s answers 


Connally —Well, I use that kind of 
language and that kind of explana 
tion-——“bow-wow-wow-wow.’ 

Grrrrff! 

* - 

CLINGING KRUG Last Nov. 3, 
the political dopesters in Washington 
were easing Interior Secretary Krug 
out of his job, saying he didn’t do 
enough for President Truman in the 
campaign. But Krug stayed on 
Then the story was passed around by 
reporters close to the administration 
that he was to be shuttled off to Eu- 
rope as roving ambassador for the 
Marshall Plan, leaving the door open 
for Undersecretary Oscar Chapman, 
an administration stalwart, to move 
into the top job in the house that 
Ickes built. That didn’t pan out, 
either. And now Krug apparently 
believes he’s set permanently, becauss 
he’s sending out pictures of -himself 
to newspapers with a note that they 
might want to bring up-to-date their 
picture files on him. 





A well man- 
aged publicity 
campaign, cou- 
pled with a sud- 
den cold snap last week, has just 
about solved Minnesota’s summer fill 
problem which for a time looked seri- 
ous and brought warnings of a pos- 
sible shortage of fuel oil next winter. 


Mr. Castle 


Much credit for getting the con- 
sumers to start ordering fuel oil must 
be given to Cedric Adams, who writes 
the popular “In This Corner” column 
in the Minneapolis Star. And credit 
also must be given to H. F. Horning, 
secretary of the Northwest Petro- 
leum Assn., for convincing Mr. 


MIDWEST—By Leonard Castle 


Newspaper Columnist Aids 


Summer Fill in Minnesota 


Adams he would be performing a 
public service by publicizing the need 
for immediate fills. 

Mr. Adams often is called “the 
most popular man in Minnesota” and 
unquestionably is the most widely 
read newspaperman in the state. He 
plugged for summer fills both in his 
column and on his radio broadcast 
In the lead item in one of his col- 
umns, Mr. Adams said 

“There'll be a fuel oil problem next 
winter unless you order your fuel 
oil now, according to the Northwest 
Petroleum Assn. Here’s the situation 
put as briefly as possible: Minneso- 
tans burn 417,000,000 gals. of fuel oil 
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ed 


The Mount Vernon, Indiana, refinery of the Indiana Farm Bureau Cooperative 
\ssociation, Inc., marks the location of the next LOP Improved Fluid Catalytic 
Cracking Unit. Franklin Supply Company will handle procurement of materials 
for this new unit, which will be designed for a nominal capacity of 4,000 barrels. 
Operated in conjunction with an existing UOP thermal cracker. the unit will 
result in improved quality and substantially increased production of gasoline. 
Again...the COP Improved Fluid Catalytic Cracking Unit is specified 

for reasons of quality and quantity of yield combined with 


economy and flexibility of operation. 


UNIVERSAL OIL PRODUCTS COMPANY 


General Offices: 310 S. MICHIGAN AVE., CHICAGO 4, ILLINOIS, U.S.A. 
LABORATORIES: RIVERSIDE, ILLINOIS 


Universal Service Protects Your Refinery 
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every winter, most of which comes 
up the river by barge. It must be re- 
ceived during the summer for use in 
the winter. Every available bit of 
storage space must be used, includ- 
ing the home owner’s basement or 
outdoor tank. By failing to refill your 
tank in the summer, it means the 
suppliers can’t refill theirs because 
they’re already full. Suddenly a cold 
snap comes along. Everybody de- 
mands a full tank of oil. The sup- 
plier withdraws from the terminal 
until the terminal is empty. About 
that time the river freezes and all oil 
shipments have to be made by rail- 
road tank cars. And that’s when the 
shortage begins. There’s more than 
enough oil, but it’s the old story of 
making available the storage space 
we all have in our home tanks. 

“Fuel oil is 25% cheaper today 
than it was two months ago. If the 
nrice should be reduced before Sept. 
15, the customer gets full protection 
even though he fills his tank now. In 
other words, rebates will be made by 
all dealers. Right now there are 150,- 
000,000 gals. of terminal fuel oil stor- 
age in the state. Those tanks have to 
be emptied into customer tanks and 
refilled before the river freezes. if 
a shortage is going to be avoided. 
You'll be doing yourself and vour 
fuel oil dealer a big favor by calling 
in your order today or the first thing 
tomorrow. Don't forget it, please, say 
the petroleum boys.” 

Response to Mr. Adams’ pleas was 
immediate and overwhelming. Distrib- 
utors were swamped with orders. 
Then last week the temperature 
dipped to 43 degrees in the Twin 
Cities and below freezing in some 
other parts of the state and this 
convinced the laggards they had bet- 
ter have their tanks filled. The Mis- 
sissippi River will be open for barg- 
ing for another two and a half months 
and it is believed that will be ade- 
quate time for piling up the reserves 
needed to carry through the winter. 


* 


Major oil companies now report 
that very few, if any, of the stations 
marketing their products will be 
forced out of business because of 
Chicago’s recent three-week _ strike 
of gasoline drivers which found sup- 
plies cut off for most of the period 
to branded dealers. During the strike 
the Gasoline Retailers Assn. of Met- 
ropolitan Chicago contended that 
many dealers were being forced out 
of business because overhead costs 
were continuing but no money was 
coming in. 

Marketing executives agree that 
many of the -dealers suffered —and 
suffered considerably. But a big part 
of their troubles was alleviated when 
the companies decided to waive all 
rentals for the duration of the strike. 
The executives say they will co-op- 
erate with their dealer in relaxing 
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credit restrictions where necessary to 
help them over the financial hump. 


a * * 


Good example of a dealer who 
profited enormously from the strike 
is Robert Heaton, 25, who operates 
a trackside station on a main thor- 
oughfare in west Evanston and was 
able to obtain gasoline by tank car 
throughout the strike. Cars were 
lined up three abreast for five blocks 
awaiting their turn to buy gasoline 
at Mr. Heaton’s station. 

He leased the station, a major 
company outlet, on July 1 and dur- 
ing the month of July his gallonage 
was 22,000. But the gallonage figure 
zoomed to 290,000 during August. 
About 285,000 gals. of this was sold 
during the three weeks of the strike. 
His sales during the strike ran about 
16 times as great as normal. 

To handle the increased demand, 
Mr. Heaton installed four’ extra 
pumps to go with the three already 
there, and hired 24 extra men. He 


served an average of 2,500 cars per 
24-hour day and during the peak 
periods filled about seven tanks every 


three minutes. He was forced to pack 
dry ice around the pump motors to 
keep them from overheating. 

Mr. Heaton believes he'll retain 
a sizable portion of the new customers 
he gained during the strike. On the 
basis of his business since the strike 
he expects to have a 50% increase 
this month over July, or a gallonage 
of about 33,000. He believes he-made 
some new, steady customers because 
he attempted to wash windshields 
and check the oil and give other ser- 
vices even during the rush periods 
and believes people will remember 
this. 


* * * 


National newspaper advertising ex- 
penditures of four major oil com- 
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panies leading in the use of that me- 
dium were almost double or 
than double in 1948 compared with 
expenditures during 1939, according 
to statistics released by Media Rec- 
ords, Inc., and published recently by 
Printers’ Ink. The oil companies, 
listed among the top 100 national 
newspaper advertisers, made the fol- 
lowing expenditures: 


more 


1948 Ex 1939 Ex 
penditure penditure 


Standard O'!| C iN.J $1.425,404 $361, 66 

Socony Vacuum O ( S40, 787 124.243 
Sun O:1 Co 633.905 166.081 
Phillips Petroleum C 625,665 47.463 


Also listed among the top 100 was 
Standard Oil Co. (Ind.), however it 
decreased its expenditures in the 
newspaper medium from $931,805 in 
1939 to $500,698 in 1948 

Newspaper advertising expendi- 
tures of oil companies that spent 
$25,000 or more for that purpose dur- 
ing 1948 are tabulated below. Figures 
for comparison with 1939 were not 
given in the report. 
$72,983 
129.505 
26,432 
26,477 


American Oil Co. 
Atlantic Refining Co. 
California Oil Co. 
Champlin Refining Co 


Cities Service Co 222,788 
Continental Oil Co 112,816 
Gulf Oil Corp 11,078 
Hancock Oi] Co. of Calif. 39,819 


Mid-Continent Petroleum Corp. 30,042 


Ohio Oil Co. 151,636 
Petroleum Heat & Power Co 61,820 
Pure Oil Co. 27,014 
Richfield Oil Corp 13,990 
Shell Oil Co. Ince. 349,018 
Sinclair Refining Co 85,948 
Standard Oil Co. of Calif 184,483 
Standard Oil Co. (Ohio) 240,633 
Esso Pennsylvania 96,093 
The Texas Co 36,691 
Tide Water Associated Oil Co. 120,075 
Union Oil Co. of Calif 167,549 
Western Oil & Gas Asn 116,584 
Oil Industry Information 

Committee 152,458 





In full page ad- 
vertisements car- 
Mr. Breese ried by West 
Coast newspa- 
pers, Union Oil Co. reported last 
week that gasolines “of varying qual- 
ity” are being sold “due to the un- 
settled conditions of the gasoline 
market.” 
Object of the ad was for Union Oil 
to state: “We pledge to you that we 
will not in any way reduce the quality 


PACIFIC COAST—By Frank Breese 


Union Oil Ad on Quality 


Stirs W. Coast Interest 


of 76 and 7600 gasolines regardless 
of market conditions 

‘Most motorists consider their cars 
a real investment As such they 
realize the importance of high qual- 
ity fuel. 

“We believe that to lower the 
quality of 76 and 7600 because of 
present market conditions would be 
a breach of your confidence in ou 
products. In fact, we have been im- 
proving the quality of these products 
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Motorists choose oil in cans 16 to |! 


Why do they like it that way? ern package —cans! 
Because they know what they’re getting Remember that today motorists choose 
. . because they are convinced oil in cans is oil in cans 16 to 1. 
better oil . . . cleaner oil.” : P.S. Can you think of a better way t» cash 
So—top honors to you refiners for keeping in on your national advertising at the point 
motorists happy and satisfied . . . for build- of sale . . . than by displaying brand names 
ing your own prestige and confidence with on cans ¢ 
oil buyers . . . for using a clean, bright, mod- 


al 
PROTECT YOUR BRAND NAME WITH IN CANS 


AMERICAN CAN COMPANY 


New York + Chicago + San Francisco 


> 
According to a survey conducted in New England, Middle Atlantic, South Atlantic, and East North Central States by the magazine, Super Service Stat* 
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right along 
so. 

“That’s why we will maintain our 
quality regardless of the changes 
others in the industry may make.” 

The ad was addressed to motor- 
ists through a headline: “If the way 
your car runs is important to you, 
read this.” 

Company spokesman, when asked 
if there was any specific incident 
which prompted the ad at this par- 
ticular time, said: “No. We feel that 
since we are a quality house, it was 
a good idea to reaffirm the quality of 
our gasoline due to present condi- 
tions, just as the ad says.” 

The spokesman said he had not 
heard of any rumors impugning the 
quality of Union Oil’s gasoline. 

The ad stirred considerable con- 
jecture. It was the first time since 
the war a major company had gone 
on public record as stating that in- 
ferior quality gasolines are being 
marketed. The ad was viewed as 
another sign of the ever-growing 
competition. 

Not only self-service stations but 
conventional stations have been bid- 
ding for business with cut-rate at- 
tractions. With more motorists be- 
coming money-saving conscious, sta- 
tions offering one, two and five cents 
off per gallon have been getting lots 
of business. 

The majors suspect that some of 
that cut-rate gasoline is not up to 
the advertised standards. 


and will continue to do 


*« « * 

While speaking of cut rates, it is 
noteworthy that the state anti-cut 
rate gasoline sign bill goes into ef- 
fect Sept. 24. It prohibits operators 
from displaying signs specifying cut 
prices without stating the full price 
of the gasoline and quality in letters 
of equal size. 

This is expected to touch off a 
bitter fight over the legality of the 
statute. Both self-service stations 
and conventional stations that have 
used reduced-rate features to build 
business will have a common cause. 
Although they are waging a grim 
war for business, it is believed pos- 
sible they may join forces on this 
issue regarded detrimental to both. 


* * * 


Some oil men here see a good side 
to the reduced fuel oil prices. Fuel 
oil may be in a better position to 
compete with natural gas. The new 
prices bring fuel oil more in line 
with natural gas. At $1.25 a barrel, 
fuel oil can take business right away 
from natural gas, these men claim. 

Another significant point is that 


West Coast fuel oil prices are below 
those in the East and Gulf Coast, on 
the whole. This may get California 
some shipping business which has 
dwindled down to a token operation 
compared to the former volume. 


~ * - 


Standard Oil of California is now 
a billion-dollar concern, the latest 
stockholders’ report showed. The 
company’s total assets jumped from 
$738,000,000 at the beginning of 1946 
to $1,074,000,000 at the end of 1948, 
not taking into account the com- 
pany’s equity in associated foreign 
oil companies. Disclosure of California 
Standard’s advance to billion-dollar 
rtatus was contained in an explana- 
tion of the rapid growth of company 
assets since the end of the war. Ex- 
pansion was traced to the extraor- 
dinary postwar demand for petroleum 
products. It was financed by plowing 
earnings back into the business, said 
the report. 

* « * 

Ten students will get a lift from 
General Petroleum to help them fin- 
ish their scientific studies. In an- 
other of its public relations projects, 
GP set up 10 one-year scholarships 
worth $750 each to be awarded 
seniors and graduate students in 
geology and engineering. The six 
universities where the scholarships 
will be operative are University of 
California (Berkeley), University of 
California at Los Angeles, Univer- 
sity of Southern California, Cali- 
fornia Institute of Technology, Uni- 
versity of Wyoming and Stanford 
University. 

* * * 

Union Oil Co. is prepared to lay 
out 40 to 70 million dollars to effect 
major changes in its refineries. 

The latest of Union Oil’s series of 
advertisements citing the advantages 
of free enterprise was pegged on the 
current fuel oil surplus. The text 
and illustrations explained how nat- 
ural gas and fuel oil has been cutting 
into fuel oil consumption while pop- 
ulation increases have raised the 
demand for gasoline, causing a fuel 
oil surfeit. 

“Time will make the maladjust- 
ment worse,” reads the ad. “So the 
industry is faced with a major change 
in refining techniques. Several proc- 
esses that will enable us to convert 
fuel oil into gasoline have been blue- 
printed. But building the equipment 
is going to cost a whale of a lot of 
money. Estimates for such installa- 
tions at Union Oil alone range from 
40 million to 70 million dollars. But 
they will be built because they have 





will be resumed upon his return. 





Raymond E. Bjorkback, chief of the New York news bureau of 
NATIONAL PETROLEUM NEWS, is on vacation. 


His Atlantic Coast column 
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to be built if we’re going to stay in 
business.” 

The moral of the conclusion was 
that this illustrates how free econ- 
omy forces improvements and auto- 
matically controls production. 


* * * 


Tide Water Associated is sponsor- 
ing broadcasts of West Coast foot- 
ball games for the 24th consecutive 
year. 

The Flying A broadcasts have be- 
come an institution in the West. In 
its opening ads, Tide Water Associ- 
ated is using this promotion as a bid 
to attract prospective dealers and to 
remind the old of its advantages: 


“There’s more of an opportunity 

than ever to realize quick cash profit 
with your Associated franchise. 
If you’re an Associated dealer, cash 
in on this exclusive promotion fea- 
ture by using materials supplied you 
for point-of-purchase. If you're not 
now an Associated dealer, it’s easy 
as picking up your phone.” 


* * 


Signal Oil Co. sent a blanket re- 
minder to all dealers that they should 
double-check the condition of their 
restrooms in order to hold business. 
The reminder was keyed to the line, 
“Don’t underestimate the power of 
the ladies.” 

Signal Oil’s reminder said surveys 
show that women travelers place 
clean restrooms at the top of their 
list of likes. Motorists, especially 
women, won't give a station a second 
chance if the restroom is dirty, the 
reminder warned. A dirty restroom 
at the first Signal Oil stop can make 
it tough on the rest of the Signal 
dealers. 


Union Oil Co. has prepared to 
enter the search for oil in southern 
Alberta. Union Oil will join forces 
with National Petroleum Corp., Ltd. 
to develop prospective oil properties 
in an area covering 15,000 acres. 
Several large und small California 
companies have joined the campaign 
or are getting ready to. Companies 
already searching for oil are Stand- 
ard Oil of California, Barnsdall, Sea- 
board, Sunray and Hudson Bay Oil, 
a subsidiary of Continental. 


* * * 


Brown Drilling Co. of Long Beach 
announced that it has joined forces 
with Kerr-McGee Co. of Oklahoma 
City to carry out contract drilling 
operations in the Kuwait neutral 
zone in the Persian Gulf. 

E. ©. (Ned) Brown, company pres- 
ident, said crews will be composed 
of men experienced in drilling tech- 
nique and who have been active in 
Arabia. Equipment and machinery 
are being assembled for shipment to 
Kuwait about Sept. 15. 
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Harold Merritt . . . 
Michigan Petroleum 


Assn. s President 


Harold Merritt, president of the Michigan Petroleum 
Assn. and head of the Peerless Petroleum Co., Bay City, 
Mich., has been in the oil business since 1924. 


Mr. Merritt was born and reared in Bay County, Mich. 
In 1920 he married Miss Garnet M. Gates, a _ school 
teacher. After their marriage, from 1921 to 1924 he 
was engaged in the real estate business. 


Since entering the oil business he has been active 
both in oil men’s organizations and in other civic and 
social groups. He is a founder and past president of 
the Saginaw Valley Oil Men’s Club and has been a di- 
rector of the Michigan Petroleum Assn. since its organ- 
ization. He served as treasurer, secretary and vice-presi- 
dent of the association prior to his election as presi- 
dent. According to the records, he has not missed a 
meeting in 10 years 


In the civic and social line, he is a past president of 
the Lions Club, a member of the Masonic Lodge, Bay 
City Consistory and Elks Lodge. In his off time he 
likes to hunt and fish and is a member of the Superior 
Gun and Rod Club of the Upper Peninsula, an organiza- 
tion of 20° members having their own hunting and fish- 
ing ground. 


Mr. Merritt has a home in Palm Beach, Fla., where 
his family spends the winter. He manages to be with 
them there for about six weeks each winter. 
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New S. O. Indiana Policy 
Bans All Formula Pricing 


TW Cuts Made at Some Points as Group 3 Is Dropped; 
Prices Available Only from Bulk Plant Bulletin Board 


By NPN Staff Writers 


CHICAGO, ILL.—Standard Oil Co. 
(Indiana) on Sept. 12 dropped Group 
3 pricing and at the same time 
sought to step out of the role of 
“market leader’ in the 11 Midwest 
states where it sells under the Stand- 
ard name. 

In abandoning Oklahoma plus rail 
freight, or “any formula method” 
of pricing, the Indiana company said 
it would price its products “at in- 
dividual supply points with respect 
to both tank wagon and tank car 
sales on the basis of local competitive 
conditions.” The first tank wagon 
price changes under the new policy 
brought some reductions. 

NATIONAL PETROLEUM NEWS learned 
that regular and premium gasoline 
tank wagon prices were reduced 0.4c 


on Sept. 12 at Chicago and St. Paul- 
Minneapolis. This information was 
obtained by sending reporters to in- 
spect posted prices at Standard of 
Indiana bulk plants at 1216 East 
75th St. in Chicago and at 225 Com- 
mercial St. in St. Paul. 


Available Only at Bulk Plants 


Though tank wagon prices are 
posted publicly at each Standard of 
Indiana bulk plant, anyone who 
wants to know what the prices are 
has to go to the bulk plant and look 
at them. Telephone inquiries are po- 
litely turned down. This applies to 
inquiries from NATIONAL PETROLEUM 
NEWS, as well as other publications, 
from competitors large and small 
and from oil associations. No infor- 
mation on prices is being given out 


at company headquarters in Chicago. 

At 5 p.m. on Sept. 12, the St. Paul 
Commercial St. bulk plant posted 
17.5c for Red Crown (regular grade) 
consumer tank wagon and 16c dealer 
tank wagon, both down 0.4c. Kero- 
sine was 14.9c, down 0.2c. Oleum 
spirits was 19.4c, V. M. and P. naph- 
tha 20.4c and Stanisol Stoddard Sol- 
vent 19.9c, all down 0.3c. Stanolex 
furnace oil was unchanged. 

At 8 a.m. on Sept. 13, the 75th 
St. bulk plant in Chicago posted 17.Uc 
consumer tank wagon for Red Crown, 
15.5c dealer tank wagon, both down 
0.4c. Kerosine was 15.lc, unchanged. 


Aims of New Policy 


In adopting the new policy, Stand- 
ard of Indiana apparently is seeking 
to: 


1. Get rid of a pricing method that 
might be under heavy attack from 
Washington as being the basing point 
type. 

2. Make its operation more flexible 


in the meeting of competition on a 
local basis. 

3. Divest itself of market leader- 
ship in its territory. It was under- 
stood that this consideration was re- 
sponsible for the rule against giv- 





Text of Indiana Standard Announcement on Abandoning of Group 3 


CHICAGO—Following is the com- 
plete text of Standard of Indiana’s 
release to newspapers and trade pub- 
lications on its abandonment of the 
Group 3 method of pricing: 

“Standard Oil Co. (Indiana) is an- 
nouncing that effective Monday, Sept. 
12, it is abandoning the _ so-called 
Group 3 method of pricing its prod- 
ucts. Hereafter, prices will be estab- 
lished for Standard products for each 
bulk plant and other supply point 
on the basis of local economic and 
competitive factors. 

“The change in pricing method is 
accompanied by reductions of small 
fractions of a cent per gallon in tank 
wagon prices of gasoline, kerosine, 
heater oil, furnace oil and other prod- 
ucts at a majority of the company’s 
bulk plants. No price increases are 
being made. Wherever prices have 
been changed, the reductions: are re- 
flected in tank wagon prices pub- 
licly posted at the bulk plants. 

“In announcing the change in pric- 
ing policy, the company stated: 

“Commencing in the early 1930's 
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the influx of substantial quantities 
of products moving by rail from the 
vicinity of Tulsa, Okla., largely de- 
termined the competition which had 
to be met throughout Standard’s 
marketing area. Prices based on 
Tulsa continued for many years to 
reflect that competition, and in Sep- 
tember, 1934, Standard adopted the 
so-called Group 3 method of pricing 
gasoline and other petroleum prod- 
ucts. Thus that pricing method, 
when adopted, was economically 
sound and reflected basic economic 
factors that determined the competi- 
tive prices of petroleum products in 
substantially all of Standard’s mar- 
keting area. It was never rigidly 
applied, but was abandoned in some 
areas and departed from in others 
for varying periods of time as re- 
quired by developing competitive 
conditions. 

“*With the increased competition 
just prior to the last war from newly 
developed crude producing areas, 
from newly erected refineries, and 
from new and lower-cost forms of 


transportation, particularly pipe lines 
and river barges, the number of 
points at which prices determined 
by the Group 3 method were departed 
from, either on a permanent or tem- 
porary basis, became more and more 
numerous. This indicated _ that 
changed conditions were rendering 
that pricing method outmoded. 


“*However, the war and postwar 
problems, as well as the great con- 
fusion that has prevailed recently 
with respect to the laws applicable 
to the field of pricing policies, de- 
layed the development of any new 
policy by the company. 


“*The above mentioned factors 
have been taken into account in the 
decision to discontinue any formula 
method of pricing and to adopt the 
policy of pricing the company’s prod- 
ucts at individual supply points, with 
respect to both tank wagon and tank 
car sales, on the basis of local com- 
petitive factors. This policy will be 
pursued wherever the company mar- 
kets its products.’ ”’ 
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ing out prices to publications and to 
others. The company’s legal depart- 
ment apparently believes that Stand- 
ard of Indiana cannot be considered 
a “reference seller’ (a term invented 
by the OPA) if it makes it difficult 
for others in the industry to obtain 
its tank wagon prices. 


Industry reaction to the abandon- 
ment of Group 3 was mixed. Some 
Independent jobbers and their asso- 
ciation representatives feared nar- 
rower jobber margins would result; 
others saw no trouble. Major com- 
pany executives in the area generally 
pointed out that their companies had 
dropped Group 3 several years ago 
without any critical disruption of 
markets. 


The most inclusive comment on the 
Indiana company’s move came from 
J. E. Adrian, secretary of the South 
Dakota Independent Oil Men’s Assn., 
who summarized the operating econ- 
omics involved in the action as well 
as the jobbers’ concern about it. Mr. 
Adrian said: 


“I figured Standard would get 
away from Group 3 pricing eventu- 
ally——it’s been obsolete for a long 
time.” 


“But the move will call for closer 
co-operation between the supplier 
and jobber because now there is no 
basis on which to determine a jobber 


margin. We always used Standard 
before. It could be tough on the job- 


ber unless he gets co-operation from 
his supplier in adjusting the tank 
car price. But the situation will seek 
its own level in time. 


“It would appear that there will be 
no general market leader, instead, 
there will be a market leader for 
various local areas. This market 
leader might be an Independent, a 
trackside operator or a co-operative, 
as well as Indiana Standard. This 
was bound to come because there has 
been too much of a range in transpor- 
tation costs. Group 3 has been ob- 
solete for too long.” 


Other comments to NATIONAL PE- 
TROLEUM NEWS included: 


Major Company Marketing Execu- 
tive-—“The action is little more than 
a price cut and we, of course, will 
meet it. I am not surprised at Stand- 
ard’s action because my company 
dropped Group 3 four or five years 


avo. 


Large Independent Marketer— 
“Over-all, it looks like a good move 
for most people in the industry. Our 
company probably will follow in go- 
ing to community pricing. 


“It will make for more competi- 
tive markets at certain points,’ he 
said. “This allows Standard to make 
a more competitive price at places 
where it has a larger netback because 
of transportation advantage, where 
before it quoted pretty much the 
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same price at various points in the 
area, even though they were at vary- 
ing distances from the same termi- 
nal. 

“It is a step in the right direction 

free market pricing,” he continued. 
“In the past too many contracts have 
been made on the basis of published 
prices—supposed to be the low of the 
market—and the distributor did not 
get the benefit of free moving prices, 
up or down. 

“Some people may be hurt by 
Standard’s move. In some places the 
person with the greatest competitive 
transportation advantage will tend 
to absorb a larger proportion of the 
market because he’ll he able to offer 
somewhat lower prices.” 


Morris Parker, Central West Oil 
Corp., South Bend, and president of 
Indiana Independent Petroleum Assn. 

“It looks to me as though the In- 
dependent refiners, private brand 
distributors and some major com- 
pany jobbers will be in a spot. Stand- 
ard can establish a basing point price 
at each of its plants, but the Inde- 
pendent, with fewer plants, will have 
to reduce his radius of operations. 
Previously, he could distribute in a 
radius of 150 miles. Now that will 
be reduced .to 50 to 75 miles. He 
just won’t be able to haul it farther 
than that from the plant and com- 
pete with Indiana’s prices.” 


Glenn Primm, secretary of Illinois 
Petroleum Marketers Assn.—‘‘This 
thing on the surface looks like it 
might be serious for the jobbers. It 
depends on how deep Standard means 
to go on the basis of short haul rates 
as compared with long haul rates. 
What is the basis of their figures? 
If the supplying companies hold up 
the tank car price, the jobber is 


bound to suffer. It looks like he 
would have to absorb 0.5c a gal. re- 
duction in his margin. However, most 


contracts are based on local tank 
wagon prices so the jobber contracts 
shouldn’t have to be changed much. 
It reflects more in the spot market 
than in Contracts.” 


John Bero, Bero Oil Co., Duluth, 
president of Northwest Petroleum 
Assn.—"I don’t believe Standard’s 
decision to abandon Group 3 pricing 
will upset things too much where 
conditions are normal and _ reason- 
able. But it is obvious that Standard 
is going to meet conditions when, 
where and as they find them and that 
may be serious for some jobbers in 
an area where unsatisfactory price 
conditions exist. Standard will meet 
the low price and the average jobber 
will be in a serious position unless 
his source of supply will protect him 
and keep him in business. 

“Also, the jobber who couldn't meet 
Standard’s transportation competi- 
tion might suffer, but that won’t ap- 
ply in this area. Everyone is sup- 
plied by boat and pipe line and I 


believe that generally the supplying 
companies in Standard’s area are 
able to compete transportation-wise 
with Standard.” 


Paul D. Sweney, Sweney Gasoline 
& Oil Co., Peoria, Ill.—‘I can’t see 
that Standard’s new policy will make 
much change in the situation here. 
Everyone brings in products to their 
terminals here by water and Stand- 
ard has no transportation advan- 
tage. Several companies previously 
have abandoned Group 3 and I ven- 
ture to predict that all the companies 
will fall into line.” 


Kenneth C. King, secretary, Wis- 
consin Petroleum Assn.—‘‘My offhand 
guess is that those jobbers who re- 
ceive their shipments by tank car 
are likely to suffer. The association's 
traffic department will make a study 
to determine what the effect will be. 


“On the face of.it, it would ap- 
pear that if those jobbers are forced 
to meet a posted price they will be 
forced to absorb the difference be- 
tween actual freight rate and Group 
3. In other words, their margins will 
be shortened. I would say that job- 
bers who are supplied by water, and 
that includes a majority in Wiscon- 
sin, will not be too much disturbed.” 


Large Independent oil marketer in 
Michigan: “It looks like Indiana is 
cleaning house—modernizing. I doubt 
that there will be price changes in 
lower Michigan as the result of In- 
diana Standard abandoning Group 3 
pricing. Group 3 pricing has not been 
used in lower Michigan for 12 to 14 
years, so much of product being 
moved into lower part of state by 
barge and pipe line that Indiana in 
effect had established a River Rouge 
price, which applied to most, if not 
all, of the lower peninsula 

Joseph D. Hadley, executi' 
tary and general counsel, Michigan 
Petroleum Assn.: “I can’t conceive of 


secre- 


this having any great effect on the 
lower (Michigan) peninsula, except 
perhaps along the borders of neigh- 


boring states which have been on a 
Group 3 basis. There prices might go 
down in certain border areas. Since 
the lower peninsula has been off the 
Group 3 basis for years, I don’t look 
for any change. What will happen on 
the upper peninsula, I can’t say, but 
my guess is that prices there prob- 
ably will follow those in Wisconsin.” 


Fred Whitely, Whitely Oil Co., Co- 
lumbia, Mo., president of Missouri 
Petroleum Assn.—‘‘The policy has 
the effect of reducing jobber margins 
0.4c and we don’t like it. The 0.4c 
reduction results from a recent 0.2c 
per gal. increase in freight rates 
coupled with Standard’s new reduc- 
tion of 0.2c in tank wagon price. 

“That is the difference between a 
jobber making a little money and not 
making any. Our contracts guaran- 
tee a 2c per gal. margin and we've 


NATIONAL PETROLEUM NEWS 











been getting around 2.5c. Now we 
are anxious to find out whether the 
guaranteed margin is going to be on 
a delivered basis and whether we are 
moving right back where we were 
some time ago when margins were 
too narrow.” 

H. H. Hahn, secretary, Nebraska 
Petroleum Marketers Assn.—‘I don’t 
believe the new policy will have any 
material effect in Nebraska except 
that there will be more confusion 
than in the past.” 

An executive of a large integrated 
Independent described it as a “con- 
versational” change. He observed 
that when his company previously 
went to a delivered pricing basis the 
conversion was made_ with little 
trouble. 

An executive for an Independent 
refinery commented that: “I am sor- 
ry to see them abandoning Group 3. 
Although prices will eventually set- 
tle, they will be chaotic for a while.” 


Had Expected Price Increases 


Several industry sources said that 
they had expected and were waiting 
for Indiana Standard to announce 
tank wagon price increases to com- 
pensate for the Sept. 1 rail rate in- 
crease. Instead, they pointed out, 
Standard reduced prices by fractions 
of a cent. One company said it al- 
ready had passed along the freight 
increase to distributors and ‘“Indi- 
ana’s move embarrasses us with our 
distributors.” 

Spokesmen for some major com- 
panies commented that Standard’s 
statement of new policy “leaves 
much to be desired, so far as infor- 
mation is concerned.” 

One of these men said that the 
move clears the way for Indiana 
Standard to make local adjustments 
as it must to meet competition with- 
out changing its entire price struc- 
ture. Thus, he contended, it will be 
harder than ever on other marketers 
because formerly it was a _ simple 
matter to compute what Standard’s 
price would be at any given point 
by adding the freight from Tulsa. 

He said it will be much more dif- 
ficult to check on what the Indiana 
prices are, “for it will mean a trip 
to each bulk plant, the company no 
longer being disposed to give out any 
information.” 

Several Central Michigan refiners 
said they interpreted Standard’s 
move as putting the company on a 
keener competitive basis with local 
refineries. Normally, they explained, 
refiners in the Central Michigan area 
use Standard’s posted tank wagon 
prices as their price 
either off o1 
posting. 

Some Michigan refiners took an op- 
posite view, saying that at first 
glance they could see no fundamen- 
tal changes resulting from the new 
policy. 


basis, selling 


above the company’s 
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U.S. Asked to Investigate 
Minnesota ‘Gas’ Prices 


Special to NPN 

ST. PAUL, Minn.—James W. Clark 
of the Minnesota Department of Busi- 
ness Sept. 9 asked Antitrust Divi- 
sion of Justice Department to investi- 
gate gasoline prices in Minnesota. 

Mr. Clark’s request came after Mil- 
ton Rosen, Liberal Party member of 
St. Paul City Council and president 
of Minnesota Good Roads Assn., had 
instigated price investigations by 
state, county and city. These investi- 
gations have collapsed with state and 
local authorities saying they have no 
jurisdiction over top oil company 
executives who could explain pricing 
structure. 

Mr. Rosen, who is a Skelly dealer in 
St. Paul, is seeking re-election this 
fall with labor support. 

Mr. Clark asked Melville C. Wil- 
liams, chief of the Antitrust Division 
in Chicago, to consider the “apparent 
evidence of discrepancy between the 
supply of gasoline on one hand and 
the price charged Minnesota consum- 
ers on the other.” 

In Chicago, Mr. Williams told NPN 
that “we are giving it (Clark’s re- 
quest) consideration to determine 
whether we think an investigation 
should be carried further.” Mr. 
Williams said decision as to whether 
Antitrust Division will launch full 
scale investigation of Minnesota 
prices will be made in Washington. 

Mr. Clark also revealed that he has 
asked Minnesota Atty. Gen. J. A. A. 
Burnguist “for action under stat 
laws” but added that the state has 
no authority under the statutes to 
“establish a maximum selling pric« 
of any commodity.” 

In commenting on Clark’s action, 
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H. F. Horning, secretary of North- 
west Petroleum Assn., pointed out 
that Minnesota retailers have mar- 
gin of 5.6c on regular gasoline and 
6.1c on premium and “if Mr. Rosen 
wants to cut the price of gasoline 
he can do it because he’s in the re- 
tail business.”’ The association, Mr. 
Horning said, is not taking any posi- 
tion on the demands for an investiga- 
tion. 


Two City Councils Pass 
Self-Serve Station Ban 


Two city councils have passed ordi- 
nances outlawing self-serve stations 
and another has scheduled hearings 
this week on legislation to prohibit 
operation of self-serves 

The Nashville, Tenn., council on 
Sept. 6 unanimously passed an ordi- 
nance, introduced by City Fire Mar- 
shal Chester A. Harrison, which 
makes operation of self-serves a mis- 
demeanor subject to $10 to $50 fine. 
Nashville’s only self-serve operator, 
Thoni Oil Co., will be forced to 
change its five self-serves back to 
conventional operation if ordinance is 
signed by Mayor Thomas L 
mings. 


Cum- 


In Baltimore, ordinance is now in 
effect making it unlawful to dispens: 
gasoline at service stations “by any 
automatic or 
vice.” 


other self-service de- 
Sponsored by Maryland Retail 
Gasoline Dealers Assn., ordinance 
makes violators subject to fine of 
up to $100. 

At Newport News, Va., city coun- 
cil is expected to hold hearings this 
week on petition asking it to prohibit 
gasoline dispensing at service stations 
by other than authorized persons 

















“While you're at it, you might as well fill it up!” 
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N. Carolina Jobbers Vote to Study 
Possibilities of Turning Co-Op 


Attorney Reviews Status of Co-ops, Means by 


Which Private Businesses May Be Converted 


By ANDREW R. PATLA 
NPN Staff Writer 


CAROLINA BEACH, N. C.—Mem- 
bers of the North Carolina Oil Job- 
bers Assn., by unanimous vote, have 
instructed their board of directors to 
study the means by which associa- 
tion members ‘may avail themselves 
of. the tax exemptions allowed co- 
operative corporations and to report 
their findings at a later meeting. . .” 

It was also directed at the fall 
meeting here Sept. 6-7 that a copy 
of the resolution should be sent to 
each of the North Carolina congres- 
sional representatives. 

Previous to adoption of the resolu- 
tion, association members heard At- 
torney J. C. Little review the pres- 
ent status of co-ops and the means 
by which private businesses may be 
converted. Later Parks Gwaltney, 
National Oil Jobbers Council chair- 
man and former president of the 
North Carolina association, urged 
that the resolution be followed up 
with personal! letters from each job- 
ber to North Carolina congressmen 
as well as other influential leaders 
in Congress. 

Resolution asserted that “the 
members of this association would 
prefer to maintain their businesses 
as they are at present but they 
realize that under the present cir- 
cumstances that will be difficult if 
they are to meet (co-op) competi- 
tion.” It was also charged that “in 
this time of a declining economy, 
competition is keener than at any 
time since 1941” and “co-operative 
corporations in North Carolina are 
continually their opera- 
tions and are making inroads on the 
business of the members of this as- 
sociation. 

“It is apparent to the members 
of this organization that they ar 
not able to compete with co-opera- 
tives on equal terms because of the 
great advantage which the co-opera- 
tives derive from tax exemptions al- 
lowed them by law,” 
cluded 


increasing 


resolution con- 


Urges Careful Check 


Mr. Little, in his ’ study, 
pointed out that many businessmen 
“are able to use co-ops as banking 
institutions” because of the fact that 
they are exempt from federal taxa- 
tion and are subject to only the 25% 
capital gain tax upon dissolving. He 
cautioned, however, that 


co-op 


co-op tax 
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advantages might vary with the size 
of the business and that any jobber 
contemplating conversion to co-op 
status would be wise in checking his 
accounts over past years to deter- 
mine whether savings would be pos- 
sible through such a move. 

In concluding, Mr. Little recom- 
mended that “every oil association in 
the country study the possibility of 
turning co-op.” If such wholesale 
conversion threats, force changes in 
federal tax laws, ‘well and good,” 
he said; “if not, then these associa- 
tions will be prepared to convert if 
necessary.” 

Mr. Gwaltney, after his plea to 
jobbers for personal letters to con- 
gressmen telling of co-op threats to 
small business, told of a recent visit 
he had in Washington with North 
Carolina Rep. Doughton, chairman of 
the tax-writing House Ways and 
Means Committee. The congressman 
did offer some hope that Congress 
would take up the co-op tax question 
soon, Mr. Gwaltney said, and Mr. 
Doughton also quoted Treasury Sec- 
retary Snyder as saying that ‘‘some- 
thing should be done” and that the 
administration would give 
support” to co-op legislation next 
session. 


“some 


New Pump Inspection Procedure 


During a round table discussion 
with officials of North Carolina's 
Gasoline and Oil Inspection Division, 
jobbers heartily applauded the prom- 
ise that in the future inspectors 
would be authorized to supervise and 
direct ongthe-spot minor adjustments 
to dispensing pumps rather’ than 
close the pumps immediately and de- 
part, thereby keeping pumps inactive 
for at least several days until the 
inspector returns to authorize the 
pump opening. The jobbers had pro- 
tested bitterly that many inspectors 
were closing both electric computing 
pumps and 10-gal. visible pumps in 
instances where only a slight screw 
adjustment was necessary to correct 
any inaccuracies. 

The officials also disclosed that a 
plan was being worked out whereby, 
after a pump has been ordered closed 
for repairs, a qualified mechanic can 
do the repair work and affix his own 
operating seal pending the return of 
the inspector with an official seal of 
approval. 

O. Y. Kirkpatrick, chairman, OIIC 
southeastern district, told the jobbers 


that events since 1946 show that the 
trend in America has crystabhized 
into what is currently called a “soft 


socialism,” with increasingly fre- 
quent references to the “welfare 
state.” Already, he said, Congress 


has either passed or given consider- 
ation to numerous measures which 
either threaten industry generally or 
invade specific industries. 

Mr. Kirkpatrick outlined the 
broad pattern the “march of social- 
ization” follows, citing the case of 
the British. 

“To attain these goals, the leftist 
groups first seek to obtain footholds 
or beachheads. These they use as 
bases for their final direct assaults 
or pressure drives for socialization of 
individual industries. To achieve 
these ends, leftist groups employ cer- 
tain strategy and tactics. These are 
based upon calculations of industry 
procedures and weaknesses... 

“The advocates of socialism move 
on against one industry after an- 
other. They work steadily to gain the 
beachheads of: 1—-misunderstanding; 
2—defeatism; 3—-undermined invest- 
or confidence; 4—undermined man- 
agement. 

“They rely on the tactical strategy 
of: 1—-producing a false sense of se- 
curity; 2—victory through persist- 
ence; 3—utilization of uncountered 
propaganda; 4—use of organized mil- 
itant minorities. 

“They figure to win because: 1 
they do not believe industry can get 
going or agree on a program; 2— if 
industry does get going, they do 


not believe it will. adopt realistic 
techniques; 3—finally they do not 
believe industry has the _ staying 


power to win. 

“In the light of this trend, the oil 
industry’s problem has become more 
acute, and the need for action is far 
greater today than it was in 1946. 

“The oil industry has recog- 
nized the necessity for a long-range 
plan of action to deal with its prob- 
lem and to protect the industry’s 
freedom of operation. It set up the 
Oil Industry Information Program.” 

In conclusion he urged all-out lo- 
cal support of Oil Progress Week. 

The two-day session was concluded 
by Robert Gray of Fuel Oil and Oil 
Heat who leveled sharp criticism at 
fuel oil suppliers who “scold” deal- 
ers and customers for not filling 
storage tanks during the summer 
months and for not having what the 
supplier considers sufficient storage. 

“Primary suppliers should have 
sufficient storage to be independent 
of dealer storage,” Mr. Gray de- 
clared, adding that it was uneco- 
nomical for the average fuel oil dis- 
tributor, depending on length of 
heating oil season in his region, to 
have storage greater than . one- 
twelfth of his annual volume of 
sales. 
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For the first time in its history, the Michigan Petroleum Assn. held its fall meeting 

Sept. 9-10 on Mackinac Island, at the Grand Hotel. Presiding at the opening lunch- 

eon meeting was Harold E. Merritt (left) of Bay City, association president. Joseph 

D. Hadley (center) of Detroit, executive secretary and general counsel, was hon- 

ored at a later session for outstanding service during the 10 years he has held that 

post. Michigan's secretary of state, Fred M. Alger, Jr., (right) delivered a brief wel- 
coming address 


Michigan Association Will Help 
Members Who Want to Go Co-Op 


Convention at Mackinac Island Attracts 360; 
Resolution Backs Vandeveer Article on Mergers 


By GLENN W. DIETRICH 
NPN Staff Writer 


MACKINAC ISLAND, Mich.—Of- 
ficial sanction has been granted to 
jobber members of the Michigan Pe- 
troleum Assn. to convert to the stat- 
us of co-operatives to meet compe- 
tition of co-ops in their areas. 

Action to relieve local situations, 
regarded as critical, was taken by the 
board of directors at the association’s 
fall meeting at the Grand Hotel, 
Mackinac Island, Sept. 9-10. 

The board at the same time took 
action to pave the way for the associa- 
tion as an entity to go co-op should, 
the necessity arise. 


Other Resolutions 


In addition to the co-op resolution, 
the directors adopted resolutions: 


1. Urging that Congress adopt on- 
ly a conference report which will up- 
hold the principles of the decision in 
the FTC-Indiana Standard Detroit 
case as handed down by the Seventh 
U.S. Circuit Court of Appeals at 
Chicago. 

2. Urging each and every inte- 
grated oil company to review its own 
policies regarding small business, 
citing the fact that recently, in 
growing proportions, some of the ma- 
jors “have sought to curtail the 
progress of petroleum small business 
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by making it virtually impossible for 
the jobbers to compete in the so- 
called commercial consumer field.” 

3. Endorsing the findings of W. 
W. Vandeveer, former president of 
Allied Oil Co., Cleveland, that pres- 
ent U.S. tax laws make it impossible 
for many individual and joint ven- 
tures to remain competitive and pre- 
vent any continuity of heritage own- 
ership (see NPN Aug. 17, p. 25) and 
recommending that Mr. Vandeveer’s 
challenge to the government for re- 
vision of the tax structure be con- 
sidered immediately. 


Not Yet State-Wide 


In considering the co-op problem, 
the association’s directors came to 
the conclusion that until it became 
state-wide, it would be inadvisable to 
take such action as that voted by the 
Iowa jobbers, who decided last June 
to shift to co-op status to gain tax 
advantages enjoyed by existing co- 
ops and enable the association’s mem- 
bers to compete on an equal basis. 

However, the Michigan board took 
cognizance of the fact that the co- 
op situation has become acute in cer- 
tain areas of the state and that it 
was necessary immediately to afford 
relief tc jobbers who are “on the 
spot.” 

Text of the co-op resolution fol- 
lows: 

“Considerable comment and study 


News of the Oil Industry 





has been made by the various oil as- 
sociations on ways and means where- 
by jobbers may be able to utilize 
earned surplus so as to be able to 
properly maintain existing facilities 
and to expand to meet competition 
without being forced to assume bur- 
densome taxes on those moneys 
plowed back into the corporation. 


“In order that such jobbers may 
be accorded the same privileges as 
competing co-operatives, the ex- 
ecutive secretary is instructed to pre- 
pare such processes so as to advise 
any jobber the means by which it 
may reform its corporate structure 
so as to obtain such benefits 

“The executive secretary is further 
instructed to prepare the way so in 
event of necessity the association 
may itself be equipped to sponsor an 
over-all state-wide co-op.” 


Sales Effort Urged 


Preceding the directors’ and com- 
mittee meetings, the 360 registered 
members of the association and 
many wives heard D. L. Brophy, mer- 
chandising manager of Sinclair’s cen- 
tral district, Chicago, call for more 
vigorous selling in an address on 
“The Outlook for Marketing from the 
Sales Viewpoint.” 

Mr. Brophy cited a survey made 
among 1,000 retailers and dealers 
who had been asked to Keep a record 
for six months so they could answe1 
these two questions: 


1. How many calls do salesmen 
make before they quit calling? 
9 


2. How often does the salesman 
call before the dealer buys? 

The answers to the first question 
showed that before the salesmen 
gave up 48.2% made one call, 24.4% 
made two calls, 14.7% made three 
calls, while 12.7% made four or more 
calls. 

Tabulation of answers to the sec- 
ond question showed that 60% of the 
merchandise stocked was purchased 
on or after the fourth call. 

“Thus,” said Mr. Brophy, “12.7% 
of the salesmen got 60% of the busi- 
ness—and probably also got an im- 
portant slice of the merchandise 
bought before the fourth call. This 
survey was made under normal com- 
petitive conditions—-the same kind we 
are facing now. 

“So, two things become very ap- 
parent. To sell successfully, a busi- 
ness must have salesmen capable of 
interpreting their sales message to 
their prospects, and the salesmen 
must develop the habit of persist- 
ence. While there are many other 
important requirements, these two 
are basic and point most definitely 
to the need for salesmen training in 
one way or another.” 

In viewing the growing competi- 
tion in the oil marketing field, Mr. 
Brophy asserted: 

“If I were to give you any advice 
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at all for the months and 
ahead, it would be: 
beat hell.’ ”’ 

Harold E. Merritt, Bay City, asso- 
ciation president, presided at the 
luncheon at which members heard a 
welcoming address by Fred M. Alger, 
Jr., Lansing, secretary of state, and 
saw the Oil Industry Information 
Committee’s new film, “The Last Ten 
Feet.” 

At the banquet closing the meet- 
ing, directors of the association pre- 
sented a substantial purse to Joseph 
D. Hadley, executive secretary and 
general counsel, in recognition of his 
10 years of faithful and efficient 
service 


years 
‘Let’s sell to 


Attack on Texas LP-Gas 
Insurance Law Dismissed 


Special to NPN 

AUSTIN-—-An attack upon Texas’ 
new butane-propane' products _lia- 
bility insurance law was dismissed 
on Sept. 12 by District Judge Charles 
QO. Betts. 

Judge Betts told the plaintiff-deal- 
ers, headed by Sen. Gus Strauss of 
Lavaca county, that he was dismis- 
sing a temporary restraining order 
because no dealer had yet been de- 
nied a license for failure to post the 
liability insurance. 

Also, said the court, there was no 
Texas Railroad Commission order for 
the dealers to attack. 

The railroad commission met with 
attorneys for the state and the com- 
panies after the suit’s 
Commissioner Ernest O 


dismissal 
Thompson 
reported that an order will be issued, 
n line with Attorney General Prix 

Daniel’s opinion that the products 
liability coverage must be carried by 
all dealers in liquefied petroleum gas 
Most dealers carry the insurance vol- 
untarily 


Death 


Perfecto Peralta, 45, Cuban sales 
manager of the Standard Oil C 
(New Jersey), died in a Jacksor 
ville, Fla., hospital Sept. 6 after 





having been removed from a pas 
senger ship off shore 
Peralta was a passenger on the 


SS Agwigale en route from Havana 
to New York. The ship called tt 
U. S. Coast Guard to report Peralta 
was seriously ill with angina pectoris 


I 
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2 Senators Denounce Large Imports 
Of Oil in Trade Agreements Debate 


By NPN Staff Writer 

The controversy over U. S. oil im- 
ports came to a boil last week when 
Russell B. Brown, general counsel 
for Independent Petroleum. Assn of 
America, made his most vitriolic de- 
nunciation yet of American compan- 
ies operating overseas. 

As oil began figuring in Senate 
debate on reciprocal trade agree- 
ments extension bill, Mr. Brown fired 
a report letter to IPAA members in 
which he accused companies by name 
of “turn(ing) their strength against 
the nation which has given them 
shelter and the financial means to 
generate their power.” 

Recounting a report by a Washing- 
ton newspaper (Post) that the Na- 
tional Security Council has “over- 
hauled” U. S. Middle East policy in 
a way that will involve “massive mil- 
itary and economic’ undertakings’”’ 
with view of holding Middle East 
against any aggressor, Mr. Brown 
told IPAA members: 

“Here, at last, if Reporter Allen’s 
account is true, is the goal to which 
the combination or cartel operating 
in the Middle East oil fields has 
steadily worked. So, Allah _ be 
praised. Allah and Standard Oil. 
American youth will now be given the 
opportunity to defend the oil fields 
and the refineries and the pipe lines 
located nearly 9,000 miles, water 
route, from New York.” 


Senate Starts Work 


First mention of oil imports in the 
Senate, meantime, was by Sen. Milli- 


kin (R., Colo.). Urging his “peril 
points” amendment to trade agree- 


ments bill, Sen. Millikin challenged 
any one to say “the oil business has 
not been hurt” in face of 900,000 
b/d shut-in production, 600,000 b/d 
imports and “unemployment in our 
oil towns.” 

Sen. Millikin told Senate that pres- 
ent duty of 10.5c per bbl. on crude oil 
imports “is utterly inadequate” to re- 
strict shipments into this country. 


Thomas Hits Policies 


Sen. Elmer Thomas (D., Okla.) as- 
serted Sept. 9 that a “policy of un- 
limited imports” is “rapidly bringing 
our domestic petroleum industry to 
a condition of impotence.” 

His remarks were made in speech 
on Senate floor, urging adoption of 
his proposal to limit shipments of 
foreign oil into this conutry to maxi- 
mum of not more than 5% of domes- 
tic requirements. 

He is seeking approval of his pro- 
posal as amendment to bill (H. R. 


1211) extending Reciprocal 


Trade 


Agreements program which Senate is 
now debating. 


Sen. Martin (R., Pa.) also criti- 
cized oil imports, declaring they were 
having detrimental effect on domes- 
tic coal industry. 


Administration leaders in Senate 
are predicting the bill, already passed 
by House, will be approved without 
amendment, although conceding vote 
will be close at least on the “peril 
point” proposal. 


Meanwhile, the State Department 
is reworking its analysis of oil im- 
ports outlook to reflect among other 
factors, recent forecasts by Bureau 
of Mines and others of continued up- 
ward trend in demand for domestic 
crude over balance of 1949. 


Presumably inclusion of figures 
from these forecasts would be in- 
tended to bolster department’s earlier 
conclusion that there is 
doubt that imports are causing or 
threating serious injury to the do- 
mestic petroleum industry.” 


“serious 


More petroleum is being sought by 
Canada with the next exploratory oil 
drilling campaign planned on the 
Queen Charlotte Islands, off the 
coast of British Columbia. 

Breaking ground that never before 
has been tested, Royalite Oil Co., 


which played an important role in 


the development of the Turner Valley 
and other fields in Alberta, is pre- 
paring to move rigs to the islands. 

To carry on preliminary work a 
new company, Britalta Petroleums, 
has been incorporated in British Co- 
lumbia. 

S. F. Heard, president of Royalite, 
says that the first well will be drilled 
by Sept. 21. 

Also in Canada, plans to raise $90 
million for construction of a 1,150- 
mile pipe line from Edmonton, Al- 
berta, to Superior, Wis., were made 
known last week by the Interprovin- 
cial Pipe Line Co., an affiliate of 
Imperial Oil, Ltd 
the facilities in the United States 
will be operated by the Lakehead 
Pipe Line Co., Inc., which will be a 
wholly-owned Inter- 
provincial Pipe Line. The line will 
move crude oil from the new oil fields 
in Alberta to the head of the Great 


Lakes. 


The portion of 


subsidiary o! 


Antwerp, Belgium, is to be the site 
of a 25,000 b/d refinery. Standard 
Oil Co. (New Jersey) announced 
plans for the plant last week with 
completion expected in three years. 
Refinery will serve Jersey Standard 
affiliates in Belgium, the Netherlands 
and Luxemburg. 
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Editorially Speaking 








Businessmen Speak Up as They See New Threats 


To Economic System in Administration Actions 


gens in ever greater numbers are daring 

to speak their minds against the attacks on the 
American economic system by the administration at 
Washington. The honeymoon which followed the 1948 
election default is definitely over. 

One of the strongest counterpunches was delivered by 
Clarence B. Randall, president of the Inland Steel Co., 
before President Truman’s Steel Industry Board in hear- 
ings on the CIO United Steelworkers union demand for 
what Mr. Randall called “a fourth round of increased 
labor costs (The board’s report last Saturday showed 
that Mr. Randall’s term “fourth round of increased 
labor costs’ was particularly appropriate. The board 
rejected the union’s demand for a 12.5c wage increase, 
which fact got the big Sunday morning headlines, but 
urged that 10c per hour be added to steel labor costs 
for pensions and insurance.) 

In his appearance at the board’s hearing, Mr. Randall 
did not stop with an analysis of what a fourth round 
of higher labor costs will mean to the economic sys- 
tem right now. He challenged the whole idea of a spe- 
cial board and charged President Truman with “declaring 
himself as favoring a new social order, and one so dif- 
ferent from that under which our magnificent produc- 
tion record has been achieved that unless the process is 
stopped, and stopped at once, there will be no possibility 
of turning back.” 

He conceded that the President might not have known 
what he was doing, in setting up a board to referee be- 
tween the steel companies and the union, but that the 
effect was a proclamation that wages shall be fixed by 
the government. Mr. Randall continued: 


Nationalization Follows Wage and Profit Fixing 


“This step is always the first one taken by those who 
set out to establish a socialist or corporate state. The 
fixing of profits comes next, and then when incentive 
is killed and production falls, the final step is nation- 
alization 

To the three members of the Steel Industry Board, Mr. 
Randall addressed these words: 

“We find 
men of standing but men who are strangers to our 
company and to our employes. You have never seen 
our plant, and never talked with our men, and it isn’t 
human to expect that in the few brief moments that 
we shall be before you, you can understand our prob- 
lems. Collective bargaining has been destroyed. It has 
been repealed by the President. 


yurselves pleading our cause before strangers, 


“And no thoughtful person should be deceived by the 
naive suggestion that your findings are to be recom- 
mendations only. The moment your announcement is made 
every power of the government will be brought to bear 
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to compel both sides to accept your conclusions. If 
management in a particular steel company feels it must 
take exception to your findings, an attempt will be made 
to forget the word ‘recommendations’ and to whip up 
public opinion to force company acceptance. This I say 
my company will resist.” 

Mr. Randall has cut through the fog to state his story 
in plain language. It is hoped that this kind of leader- 
ship will encourage a like spirit in every American who 
is opposed to going further down the road to socialism. 


More Oil Men Discussing Dangers of Socialism 


The oil industry is more and more showing signs of 
being willing to speak out on the danger of an Amer- 
ican socialism. O. Y. Kirkpatrick, chairman of the 
Southeastern district of the Oil Industry Information 
Committee, did it at the North Carolina jobber meet- 
ing last week. Three speakers at the Florida jobber 
meeting two weeks earlier hammered the point. 

There aren’t many indications yet, but it seems at 
least possible now that business will become fully awake 
to the threat, and that it will fight with the vigor and 
persistence and courage and initiative that have built 
the American economic system. 

The weak link could be a lack of persistence. The 
fight will not end with any one vote in Congress or 
any single election. It probably will go on for years. 
It will often get tiresome. It will take time and money. 
But there is no alternative but to stick to it 

Defenders of the profit-and-loss system will be like a 
baseball team with the score tied in the last half of the 
ninth inning. If the opponents make a run, the game is 
lost. If the oil industry, for example, is brought under 
the government control in peacetime—by wage fixing, 
by price fixing, by profit limitation, or by any cen- 
tralized regulation—the hope for finding the road back 
to private management would be almost invisibly thin. 





Human thought is the process by which hu- 
man ends are ultimately answered Daniel 
Webster. 

The primary purpose of this editorial page is 
to present ideas which may stimulate discussion 
of the industry’s problems. Comments on edi- 
torials are always welcomed, because it is only 
through broad discussion based upon careful 
examination and analysis that any group can 
come to the best possible solutien. 

Address comments to: Warren C. Platt, Edi- 
tor, NATIONAL PETROLEUM NEWS, 1213 W. 
3rd St., Cleveland 13, Ohio. 
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Oil Mine Research Project Urged at Compact 
Meeting; Oil Stocks Drop Held Significant 


Special to NPN 

ESTES PARK, Colo.—Oil industry 
support for an experimental oil mine 
project for research purposes and the 
significance of changes in petroleum 
stocks were discussed by Interstate 
Oil Compact Commission when it met 
here Sept. 1-3. 

Paul D. Torrey, Houston, chairman 
of Compact’s Secondary Recovery Ad- 
visory Committee, submitted a re- 
port indicating that at some future 
date “rather general support” of the 
oil industry for an experimental oil 
mine project for research purposes 
in order to obtain necessary authori- 
zation from Congress may be solic- 
ited. 

Mr. Torrey cited two principal ob- 
jectives for such an experimental op- 
eration in the U. S., developed from 
studies by the committee and the 
3ureau of Mines: 

1—To determine whether it may 
be more practical to obtain liquid 
fuels by the mining of petroleum than 
from shale and coal. 

2—To develop plans for operation 
of an experimental mine so as to 
supply the maximum amount of tech- 
nical information, applicable to the 
solution of many problems of primary 
and secondary production, regardless 
of the economic yield. 

Information so far developed by 
the committee’s study indicates that 
oil mining has been technically suc- 
cessful in foreign countries, and 
under certain reservoir conditions “‘it 
appears likely that mining will re- 
sult in a greater recovery of oil than 
can be obtained by the application 
of any generally practiced secondary 
recovery method. 

“For this reason, it is believed that 
the possibilities of mining are just 
as deserving of attention as other 
possible sources of liquid fuel.” 

To encourage oil industry support 
of the oil mining project, “it appears 
necessary that more study should be 
devoted to the problem, in order to 
provide more positive information on 
which to base recommendations.” 


Stock Changes, Their Significance 


Economics Advisory Committee, in 
its report, said stock changes for the 
total of all oils should be considered 
in the light of the seasonal pattern 
of demand which normally calls for 
additions to stocks in summer and 
withdrawals in winter in order to 
reduce the wide fluctuations in in- 
dustry operations. 

“Therefore,” the committee asserted 
“it is particularly significant that 
stocks of all oils were reduced in 
July and August.” 

In its review of the first eight 
months of 1949, the committee said 
crude oil stocks increased by about 
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9 million bbls. in that period, while 
stocks of products increased about 
16 million bbls. 

“At the end August, stocks were 
higher than a year ago by 33 million 
bbls. of crude oil and 47 million bbls. 
of products. About 40% of the in- 
crease in all oils during the past 12 
months has been in District 5. In 
that area the principal increase has 
been in residual fuel oil stocks where- 
as residual fuel oil stocks in the rest 


of the country are now less than a 
year ago.” 

Committee presented following table 
showing position of stocks at the end 
ot August this year: 


Petroleum Stocks 
(Million bbls.) 
—Change from— 


Aug. 31 Aug. 31 Dee. 31 

1949 1948 1948 

Crude oil 265.5 33.5 1 8.9 
Products 365.5 +47.0 16.4 
All oils—U. SS 631.0 LS80.5 25.3 
All oils (District 5) 124.5 +31.4 23.1 
All oils—other l S. 506.5 49.1 i. Zo 


The Economics Advisory Commit- 
tee several months ago abandoned 
its former practice of making fore- 
casts. 


B. of M. Foresees Gasoline from Coal Marketed 


At ‘Only’ 3-4c Per Gal. 


NPN News Bureau 
WASHINGTON—Bureau of Mines 
calculates “unlimited quantities of 
premium motor gasoline” can be pro- 
duced from coal and marketed at 
prices “‘only” 3c to 4c per gal. above 
current service station levels. 

Latest bureau estimate of cost of 
producing synthetic liquid fuels com- 
mercially is based upon figures for a 
projected 30,000 b/d plant using basic 
coal hydrogenation method with addi- 
tion of certain “process improve- 
ments.”’ 

Allowing full value for LP-gas and 
phenol by-products, study indicates 
following costs per gal. of producing 
gasoline from five different types of 
coal: 

Wyoming bituminous — 10.1c; N. 
Dakota Lignite—10.5c; Montana sub- 
bituminous—8c; Illinois bituminous— 
10.2c; and Pittsburgh seam bitumi- 
nous—11.3c. 

Estimates make no allowance for 
return on capital investment in plant 
costs, which range from low of $243 
million for Wyoming bituminous 
plant to $258 million for Pittsburgh 
seam bituminous plant. 


3% ‘Return on Investment 


Bureau study says costs per gal. 
for gasoline production would rise to 
10.4c-14.1c, with full allowance for 
LP-gas and phenol by-products, if 
net return on total investment is 
figured at 3%. 

To arrive at its cost figures, bur- 
eau said it used current coal prices, 
$1.10 to $4.02 per ton. Other manu- 
facturing costs were based upon pre- 
vailing prices during first quarter of 
1948. 

In figuring manufacturing costs, 
study made allowances for amorti- 
zation of plant investment over a 
15-year period, figured maintenance 
at 3% of total investment and calcu- 
lated operating labor at $1.75 per 
hour. 

Production from projected 30,000 
b/d plant is divided by bureau into 


Above Present Prices 


following categories: gasoline 20,250 
to 22,500 b/d, depending upon type 
of coal used; LP-Gas, 6,260 to 8,510 
b/d; and phenols, 1,240 b/d. 

Gasoline is described as ranging 
in octane number (Motor method) 
from 74 to 78. It is further charac- 
terized as “a high-grade, antiknock 
motor gasoline, low in sulfur con- 
tent (below 0.01°7), higher in aroma- 
tics and BTU (British thermal units) 
per gal. than gasoline obtained from 
crude oil.’ Phenols extracted would 
contain about 20% carbolic acid, 35% 
cresols, and 45% xylenols. Composi- 
tion of LP-gas would be about 3% 
ethane, 65° propane and 32% bu- 
tane. 

Allows for LP-Gas Sales 
In assessing value of by-products, 


bureau estimate allows sales of LP- 


gas at 8c per gal. and phenols at 
10c per lb. If no market for these 
by-products are found, bureau says 
they can be utilized in plant. 

With only slight changes, study 
states, Diesel fuels or low pour-point 
jet fuels flowing below 76 degrees 
F. can be produced. Latter would 
meet ‘all specifications’ for JP-1 
and JP-3 fuels. Jet fuel b/d produc- 
tion is estimated as follows: 


JP-1 JP-3 
Jet fuel 18,000 24,000 
Motor gasoline 6,000 
LP-Gas 4,750 4,750 
Phenols 1,250 1,250 
Totals 30,000 30,000 


In explaining its calculations, bur- 
eau declared projected plant would be 
“modernized” version of coal hydro- 
genation unit “incorporating some 
featurers that still require commer- 
cial development but have shown 
enough promise, experimentally, to 
justify their use.” 

Free copies of report—Report of 
Investigations 4564, may be obtained 
by writing to Bureau of Mines, Pub- 
lications Distribution Section, 4800 
Forbes St., Pittsburgh 13, Pa. 
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An easier way to keep your service station records! 


This remarkable business machine fits the needs of Check the features shown below. Think how you 
your service station as if it were tailor-made. could use them in your business. Then see for your- 
In the National “200” you get a modern, stream- _ self how this modern register will give you informa- 


lined National Cash Register, plus a built-in adding _‘ tion that makes money and protection that saves 


mechanism that you can use at any time without money. Get a demonstration at your local National 


disturbing the cash records in the slightest degree. branch office today. It’s exactly what you need! 


Stops Mistakes — Saves Time — Indication Automatic Distribution — Classification keys auto- 
shows price of each item and total. . gives matically separate and provide a printed record of 
protective supervision over all prices charged. sales by gas, oil, services, attendants, or other classifi- 


Register automatically adds amounts when 
more than one item is bought by o customer 
. . « automatically accumulates total for bal- 
ancing cash. Any amount from 1¢ to $999.99 —m-——__ 
can be recorded. os 

























Single-Lock Control — Five- 
position lock, controlled by 
proprietor's key, protects rec- 
ords and accumulated total. 





Descriptive Key Sec- 
tion — Identify attend- 
ants, print sales-slip 
numbers, gallons, quarts, 
repair-parts order num- 
bers, stock numbers for 
inventory control of ac- 
cessories, code numbers 
for services, merchan- 
dise, etc. This feature 
gives you exact records 
for more profitable op- 
eration of your service 
station, 





THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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cations. This feature is quickly adapted to any need. 


cash in private. 


CASH REGISTERS © ADDING MACHINES 
ACCOUNTING MACHINES 


Extra-Large Cash 
Drawer — 7 coin, 4 bill 
compartments. Free- 
gliding roller-bearing 
construction prevents 
binding and sagging. 
Removable, plastic coin 
tray permits balancing 
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Closed System... 


stOPS EVAPORATION LOSSES 
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_, GRAVER EXPANSION ROOF TANKS 





@ Here’s a products pipe line terminal 
where three Graver Expansion Roofs pro- 
vide the capacity to conserve the vapors in 
a 27 tank system. All the capacity of all 
the equipment is employed, because no 
venting can occur until all Expansion 
Roofs reach their maximum height. 
Graver Expansion Roofs effectively pre- 
vent all breathing or standing losses; and 
when vapor volumes are balanced during 
filling and emptying operations, they also 
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eliminate filling losses. In addition, Graver 
Expansion Roofs offer the advantages of 
simplicity of design, ease and accuracy of 
gauging, low maintenance costs, and per- 
fect roof drainage. 

Whether it’s a single or multiple in- 
stallation, the Graver Expansion Roof 
gives you complete conservation. Make 
sure your savings are complete in every 
respect. Write for facts and figures in full 
detail . . . today. 


_ FABRICATED PLATE DIVISION 
GRAVER TANK & MFG.CO. ING. 


EAST CHICAGO, INDIANA 


CHICAGO © CATASAUQUA, PA 


* HOUSTON «+ SAND SPRINGS, OKLA. 
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Proposed Service Station Rules 


Are New Threat to Oil Competition 


By WARREN C. PLATT 
Editor 


LONDON, England—-While the oil industry in Britain 
thus far has not been engulfed in the Labour Party’s 
nationalization of the country’s big industries, never- 
theless the marketing part of the oil industry is being 
surrounded with increasing regulations, and now more 
are recommended by a semi-government agency, so that 
it will be increasingly difficult for oil marketing to be 
carried on as a free and competitive business open to 
all who may want to come in. 

But the worst of this encirclement is that when it is 
finally apparent to the average politician, the scheme 
will undoubtedly be seized upon as a precedent by pro- 
motors in the U. S. of more government in the oil busi- 
ness. Some of the ideas England is venturing have al- 
ready been discussed in the U. S., and even some oil 
men, thinking only of their pocketbooks and of eliminat- 
ing the “other fellow’s’” stations, have approved them. 

This latest threat in England has some very innocent as- 
pects for it is being developed to “protect” traffic on roads 
and streets, and to “insure” a sufficiently “high stand- 
ard” of station service to “meet the needs” of motorists 
and truckers. There is added to these objectives others 
and in a rather casual and “of course you agree” way, 
that the would-be station owner who is not competent 
to run a station profitably, or put in the right kind of 
station at the right place, should not be allowed to lose 
his money. So, it is argued, the government should see 
that those whom it lets get into the station business 
have a fair profit and not be forced by unnecessary com- 
petition to cut wages of employes. 


Threat Comes from Government Group 


Whether all this will come to pass may be a matter of 
opinion, but with Great Britain rushing headlong into 
more socialization an oil man who believes in a com- 
petitive business free of government restraints would be 
wise to assume that maybe such government control 
will be imposed on his marketing business one of these 
days. 

That the threat is formidable and not to be sneezed 
at is apparent from the fact that it is made by a com- 
mittee of government officeholders and men who repre- 
sent business in association activities. Back in February 
of 1947, as a part of the effort of government and busi- 
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This is one of the photographs of stations used in the Min- 
istry of Transport committee’s report to illustrate a high- 
standard outlet. It is described as “an eight-pump station 
with driveway and forecourt for refueling off the highway” 


ness to rehabilitate England from the damage done by 
war, the Minister of Transport named a committee of 
15, headed by a lord, to recommend what should be done 
about gasoline service stations in regard to their char- 
acter and location on highways. This is the same kind 
of planning that has been done in the U. S. as to sta- 
tions on the high-speed motor roads. 


From a government standpoint this committee may be 
considered as logically and fairly constituted, but from 
an oil industry viewpoint it can well be said that the 
committee seems to have been “stacked” against the 
industry, but then maybe the British oil marketing in- 
dustry was so. numbed by all the socializing going on 
around it, that one more pro-government committee may 
not have seemed important. 


Seven Members from the Government 


At all events, the Minister of Transport, he who had 
just been put in charge of running the railroads, much 
of the water transport and trucking, named to this com- 
mittee of 15, seven representatives from the government’s 
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Here are two more stations, built by private enterprise, but 
used to illustrate the Ministry of Transport committee’s re- 
port advocating additional government control of service 
stations in Britain. The top photo carries the caption: “A 
clean layout for a four-pump station with adequate standing 
space.” Lower photo shows “a large station with provision 
for refueling off the highway on opposite sides of the road” 


bureaucracy, then added a labor leader who heads up 
the unions having to do with trucking and moter vehicle 
repair. This gives the Labour Party, now in power in 
England, a majority on the committee. 


Then he added association men representing the truck- 
ing interests, the individual car owners, the manufac- 
turers of cars and trucks, another representing the manu- 
facturers of motor cycles and bicycles, another represent- 
ing the dealers in these vehicles, the lord who is chair- 
man and presumably favorable to the Labour Party, and 
one lone oil man, C. T. Brunner, who is now secretary of 
the old British Petroleum Board which he is busily try- 
ing to liquidate and has almost finished the job. 


Brunner was one of the top economics and planning 
men of the board during the war who “carried on” in 
the Shell-Mex building on the Thames, sleeping on a cot 
in the corner of his office most of the time. Now he is 
trying to get back to his old company and is about the 
last of the many thousands of employes of the Petroleum 
3oard still on the job. 


No matter how impartially one may look at this com- 
mittee, it would seem to be a fair observation that at 
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least it was not “stacked” in favor of the people who 
are to invest their money in these service stations. 


This committee filed its report in July. You can get 
a copy by sending 75c in U. S. money to His Majesty's 
Stationery Office, York House, Kingsway, London, W.C.2 
and ask for the paper entitled “Ministry of ‘Transport, 
Petrol Stations, Report of Technical Committee.” 


No Credit to Achievements of Competition 


Probably the outstanding feature of this report, next 
to its recommendation for government control of sta- 
tions, is the utter absence of any argument on behalf of 
what free competition has done for stations and oil mar- 
keting. The report does not even call attention to the 
pictures of some unusually high class stations, the equal 
of any in the U. S., which the report uses to illustrate 
what it means by “high standard” stations, as being 
the product of competition in the industry, competition 
in England, in the U. S. and on the continent. There is 
not a single word that such high class stations were 
planned by these private enterprise oil companies for 
the purpose of taking business away from other com- 
panies by giving still better service to the customer; 
there is not a word that not a single government bureau- 
crat had a thing to do with the designing and construc- 
tion of these fine stations. 


The report ignores entirely the severe competition 
between the American ends of these British companies 
and ten thousand other companies in the U. S. to see 
who can keep pioneering in the highest type of stations, 
and continue to pioneer by wrecking good but obsolete 
stations so as to build still better ones for the customers 


No, the committee seems to have sat there most com- 
placently and accepted as a fact that the only people 
who can plan and run a business are. the bureaucrats 
and others who don’t have a penny invested in the regu- 
lated businesses. 


Should Be a Minority Report 


If the bureaucratic and socialistically minded mem- 
bers of the committee, being beholden to Socialism for 
their appointment, refused to permit any explanation 
of what free competition has done in providing good 
stations for the British consumer of petroleum products 
today, then, if there was but one man on that committee 
who believed in free competition, he should have brought 
in a minority report. If the government would not pay 
for the printing of it, then let the oil companies pass 
the hat to defray that expense. 

One must admit that after 10 years of the necessary 
government war monopolies and other war regulations 
followed by the present heavy dose of Socialism, some 
Englishmen may be soothed into acceptance of Socialism, 
at least to say to themselves: “What's the use, at any 
rate at last I got my new false teeth and my appendix 
cut out and it didn’t cost me a cent.” 

But oil men should insist on telling what the oil in- 
dustry as a free and competitive industry is doing in 
the United Kingdom. The industry, with its own money 
and without the aid of the British or American govern- 
ments, is rebuilding a number of refineries into large 
modern plants. The oil companies with their own money 
have also erected in England some of the best research 
laboratories in the world and one of them has just fin- 
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> A TOP FLIGHT PREMIUM GRADE OIL 
| A 100% PURE PENNSYLVANIA OIL 

| |) A FINE, PURE PARAFFIN OIL 

| _) A BIG-VALUE, ECONOMY OIL 

We are interested in the oils checked above. 
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“DOUBLE-EDGED™ 
DEFENSE 


FOR YOUR OIL SALES PROGRAM! 


MANY AN OILMAN HAS WISHED for the double- 
edged defense advantages of a private brand oil 
of his very own. 

He has come to realize that putting his own name 
on at least one popular brand of oil is the surest pro- 
tection against both competition and domination. 


A brand of his own makes him master of his own 


oil sales program ... he’s more competitive .. . he’s 
more independent .. . he’s building up his own 
name and not someone's else . . . he’s safe and 


secure from the worry of losing a valuable brand 
on which he has spent years of effort, time and 
money. 


He knows that with his own private brand he is 
building his own future, his own good will, and his 






own reputation which no one and no circumstances . 


can take away from him. 


If this double-edged defense appeals to you, 
Canfield has 4 modern, top-value oils in the popular 
price brackets, ready to build up a strong and com- 
petitive defense for your own sales program. 


CANFIELD OIL COMPANY 


General Offices: CLEVELAND 4, OHIO 
Bulk and Package Plants: Cleveland, O., Jersey City, N. J. 


Memphis, Tenn., Coraopolis, Pa. 
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Even up in the sparsely settled Scottish highlands the British 
oil companies continue to practice split accounts. Here's 
quite a good looking roadside station quite some miles north 
and west of Edinburgh, with a wide road but not too much 
travel on it and only a couple of hotels within a score of 
miles. At least the patronage was not enough for a stray 
visitor to coax an attendant out of the house, if one was 
there. Twenty miles south and east of here is one of the 
U. K.’s finest hotels, Glenn Eagles, a hotel which compares 
in excellence and high cost with the very best in the U. S. 
This was the only station anywhere near approaching this 


ished a very large chemical plant--all with private money 
obtained by private enterprise. 


Cripps Misses a Dedication 


The writer was rushing back to England from Ger- 
many this July to see how much of a flush might be on 
the face of Sir Stafford Cripps, the dominant Socialist 
in charge of the exchequer, when he delivered the speech 
dedicating this big oil company chemical plant. But 
Cripp’s health had broken under the load of Socialism 
he has carried and his placing his benediction on this 
monument to private initiative and private capital was 
called off, so Cripps could seek refuge in a sanitarium 
in Switzerland. Cripps is highly praised as a fair, able 
and honest man, within his Socialistic thinking, but the 
writer wanted to watch and hear him in person as he 
blessed this outstanding product of the free business 
and government system that he has fought so vigorously 
to destroy 


A Picture of Oil Marketing in Britain 


Here are some of the basic facts about oil marketing 
in the United Kingdom as found by this special commit- 
tee of the Minister of Transport and following them are 
some of the more important regulations proposed. 


In the U. K. in 1938 the committee finds there were 
35,200 gasoline selling points of all descriptions, good, 
bad and indifferent. By 1946 the number had decreased 
to 29,600, but a fairer way to say it is that this number 
of outlets had finally been opened after the war shut- 
down, In 1938 these sales points operated through 98,100 
pumps which were down to 69,400 at the end of 1946. 
Much of this reduction was due to war wear and tear. 
The throughput per pump in 1938 averaged 8,£00 gals. 
and in 1946, 10,400. These are imperial gallons PER 
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size seen in a long day’s drive north through the famous 
Trossacs (small mountains to you). But then the oil com- 
panies supplied all the equipment and probably the rest 
of the investment. It is a fair bet that when controls are 
finally taken off gasoline sales in the U. K. and outlets can 
really compete for fair volume of gallonage, oil companies 
will quit the splitting of even small accounts, just as they 
quit in our eastern and Atlantic coast area some 20 years 
ago because they could not get enough gallonage per in- 
dividual pump to make it pay. Yes, each pump—six of them 
in the picture — represents an oil company of some kind 


YEAR which gives an average of 1,039 American gal- 
lons per month per pump. 


But many big truckers and private business establish- 
ments buy from tank trucks at wholesale prices, this 
on 


amounting in 1946 to 37% of the total gasoline sales 
for the country. 


The committee surveyed typical motoring areas and 
found that only 14.5% of ALL the outlets—stations 
sold 5,000 American gals. or more a month with 58.8% 
of the total doing less than 2,500 gals. a month. This 
relatively small volume is due to the smaller numbe1 
of cars owned in England because of low income, high 
taxes on income and cars and high taxes on the gaso- 
line. So direct comparison of figures with the U. S. is 
hardly in order. 


Rules for a Top Grade Station 


The committee’s recommendations are to bring English 
outlets up nearer to the standard of the small American 
stations. The recommendation is that top grade sta- 
tions be not only recommended but required by the town 
and county licensing authorities for the locations where 
traffic is going to grow. The top grade of station is 
to have at least four power-operated gasoline pumps with 
tanks totaling 6,000 gals. with stocks of lube oil, water 
supply, hard surface drives, a canopy because they have 
so much rain in England, 150-foot frontage, an air com- 
pressor, toilet facilities for both men and women and 
12 hours service seven days of the week with a stock 
of spark plugs, fuses and light bulbs recommended 


Nothing is said about tires and batteries because the 
regular dealers in those accessories are quite jealous of 
their trade “rights” to sell them. All trades in Eng- 
land and on the continent have that jealousy very 
markedly and in one way and another they penaliz 
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One man does the work of two 





with new barge-loading oil hose 


New B. F. Goodrich hose with Flexseal ends 


makes connections easier 


by one man can couple lengths of 
this new oil hose. Ordinary hose, 
with built-in nipples and flanges, would 
take from 2 to 6 men to couple it. 
Patented Flexseal ends—flared ends 
covered with soft rubber—make cou- 
pling easier. Split flanges, separate from 
the hose itself, compress the Flexseal 
ends to form a gasketless seal, save 
40% weight, increase flexibility. 


Saves up to 149 lbs. per length —Take 
6-inch, 20 ft. hose, for example. With 
built-in nipples and flanges it would 
weigh 342 lbs. This new BFG hose 
with Flexseal ends weighs only 193 
lbs. —a saving of 149 lbs. for just one 


September 14, 1949 





length! Half a ton or more can be 
saved in the over-all hose hookup. 
Two men can easily carry a length of 
it. Comparable weight savings are 
made in other lengths and sizes, too. 


Added end flexibility—This new hose 
adds approximately 5 ft. of flexible 
end to every length. Ordinary hose 
using built-in nipple and flange con- 
nections is stiff and inflexible for about 
4 fr. at each end. This new hose with 
Flexseal ends is flexible up to 6 to 10 
inches from the end—almost flange-to- 
flange flexibility. 

Tight seal without gaskets —The 
Flexseal ends make a tight and perfect 


seal on this hose without gaskets. 
When the flared ends covered with 
soft, compressible rubber are coupled 
by split flanges they form a perfect 
gasketless seal. 


This new hose is known as type 
725. It is recommended for full vacuum 
and 100 lb. discharge service. Avail- 
able in lengths up to 50 ft. Ask your 
local distributor about the Savings in 
time, men, and money possible with 
this new oil hose. The B. F. Goodrich 
Company, Industrial and General Prod- 
ucts Division, Akron, Ohio. 


Barge et Gate 
B.E Goodrich 
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any merchant who breaks out of his established line. 
That is one reason why oil companies are loath to put 
in their own direct operated stations. If necessary they 
prefer to see that a dealer gets a loan to do the jon. 


Grade II stations are to have two pumps and storage 
of 3000 gals and the other facilities but no canopy, 
with air compressor only recommended. But no one is 
to get a permit for a station, and that means any kind 
of a dealership, that does not have at least one pump and 
1500 gals. of storage with oil and water supply and keep 
the station open during normal business. This is Grade 
III. That is because the small family run outfits are op- 
erated to suit the convenience of the family rather than 
the customer. If the baby is getting its didies changed, 
you wait or go without the gas. 


Standards May Be Hard to Meet 


These are not harsh requirements from the _ stand- 
point of American volume, but they are not too easy 
from the British small income view. The cost of the 
minimum station with one pump is estimated at $1,000 
and of a three-pump station with canopy selling gaso- 
line and oil only, $10,000. The estimated gross dealer 
profit is $5,000 a year or $400 a month for such a station 
in Grade I for which the committee estimates an annual 
gallonage of 70,000 imperial gals. For the Grade II out- 
let a gross dealer profit of $233 per month is estimated 
on 140,000 gals. a year. As the dealer has to provide ‘his 
equipment or pay rent for it, rent for the property, 
maintain it and, at least in the Grade I stations, have 
some help, he is not going to get rich. 

These figures are based on a relatively wide gross 
margin per gal. of 7c per imperial gal. The committee 
lists dealer margins in 19 countries over the world but 
they cannot be fairly compared because of the wide 
variation in gallons consumed and in wage levels. 
Switzerland has the highest dealer margin of 7.86 U. S. 
cents per IMPERIAL gal. with the U. K. next with 7c, 
Sweden a close third and Belgium the lowest with 3.76 
U. S. cents, but then Belgium, Holland and others have 
much low cost water transportation in all their canals. 


No Price Cutting to Get Gallonage 


Also these prices do not reflect much if any com- 
petition because in these countries gasoline is. still 
rationed or limited and the problem is to find and get 
it. It may be some years before dealers will be pushed 
to cut prices to get mere gallonage. It has been at 
least 10 years since there was any sign of that. 

Then in all these countries there are some kind of 
government approved or at least allowed understandings 
as to maintenance of price and limitation of entry into 
business. Switzerland, with the highest gasoline dealer 
margin, has the tightest agreements throughout all busi- 
ness, of most any country. If and when Switzerland has 
to really sell its watches and other products these tightly 
held prices will vanish. There are men in that country 
today who are wondering what they will do when the 
Swiss high standard of workmanship and quality faces 
rough competition ? 


The easy complacency of Britishers and Europeans 
toward business agreements, without any fear of anti- 
trust prosecution, does not seem realistic to the Amer- 
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ican, especially one from a business that has been con- 
tinually prodded by government. A big British oil 
company recently sent a new recruit in its public rela- 
tions department to the U. S. At the end of only a 
week, he emphatically volunteered: 


“There is one thing I have sure learned so far, in 
the U. S. they spell COMPETITION with a capital ‘C’. 
In Europe they hardly know the word but before they 
get much further in their present money difficulties they 
surely will know it.” 


Would Put Government in the Saddle 


So the mechanical things the committee recommends 
and its statistics of stations per mile, volume, etc., are 
of little interest to the American oil industry. But what 
is of the greatest interest is the fact that the com- 
mittee seeks to have its recommendations create more 
profitable conditions, keep down the total number of 
gasoline outlets, and keep out the price cutter with 
little capital. The long-time outcome is probably that 
these proposed regulations will make the government 
boss of oil marketing and ultimately will make it pos- 
sible for the government to slip into price control, 
ostensibly to get more competition into the business, or 
to keep the big stations from making “too much money” 
or to collect still higher taxes. At all events it will 
be the easiest thing in the world for the government 
authorities to take the next step and remove all com- 
petition from oil marketing in the United Kingdom. 


Perhaps my British friends will protest this broad 
interpretation and forecast and perhaps, just because 
they do some things differently in England, it may not 
come to pass. But if this were proposed in the U. S., 
either oil marketing would be put under complete gov- 
ernment control or everyone would go to jail, and there 
they would still be under government: direction. 


Excerpts from the Report 


Here are some interesting quotations from the report: 

“The closing of many stations during the war demon- 
strated that, whilst some inconvenience often resulted 
from the absence of stations, many were not really 
essential.” 

Under previous “Town and Country Planning Acts, 
1932 and 1943”: 

“The need for petrol stations . .. was one of the 
questions to be considered by the local authority when 
considering an application. In the past the Ministry 
of Health, when that Ministry was in charge of town 
and country planning in England, dismissed appeals on 
the ground that the proposed station would be redundant 
(not needed). The difficulty in dealing with this aspect 
was there was no guidance as to redundancy”... 


“Applications have been refused on the grounds that 
existing petrol stations were adequate both in number and 
condition and the authority’s power so to refuse applica- 
tions has been upheld.” 

“We consider that the future expanding demands for 
re-fueling facilities can only be met by high class petrol 
stations with adequate equipment.” 

“The standards of grading have been defined mainly 
for the benefit of vehicle drivers but also we have 
had in mind the fact that the setting up of a high 
standard and the economic factors involved will tend to 
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NEW JOYCESTICK* LIFT CONTROL 
HELPS INCREASE SERVICE SALES! 











Now operator-salesman can keep Constant contact with the Customer 


No need for operator-salesman to lose valuable customer- 
contact by going to distant wall-located valves to raise 
or lower the lift. The single handle, floor-flush Joyce- 
stick Control can be strategically located to take full 
advantage of profitable, customer-contact merchandising 
and convenient lift control. From the same general loca- 
tion, the operator-salesman can adjust the rear axle sup- 
ports and control the lift without losing customer-contact. 
The operator is in a comfortable standing position at all 
times while controlling the lift . . . no stooping or fum- 


bling with awkward floor controls. The Joycestick Con- 
trol is simple and economical to install with all Joyce 
lifts including single post lifts. No costly wall plumbing. 


A floor-flush control box contains all factory-furnished 
and installed operating valves. When not in use, the 
single handle of the Joycestick Control is retracted into 
its floor-flush storage position. Have this profitable and 
economical lift control now! Specify Joyce Lifts with 
new Joycestick Control! 


. for com plete information, write for Bulletin 103-AL today! 


Se > THE JOYCE-CRIDLAND COMPANY 


The Strong Right Arm 
of Super Service 


DAYTON ij, 


OHIO, U. S. : 
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limit the number of stations. It is desirable to guard 
against the possibility of abandoned and derelict stations 
in the future. ... ” 


Must Show Probable Success of Station 

At another point the committee says: 

“The capital outlay for a new station and the over- 
head costs involved are considerable. The possibility of 
stations being closed down and later becoming derelict 
should be guarded against and therefore the applicant 
should be able to indicate at the outset reasonable 
prospects of the business being run successfully.” 

And .. . “There is evidence which indicates that 
prewar facilities were somewhat excessive.” 

The committee also recommends that the governing 
authority see to it that some stations are located out- 
ide of towns on main thoroughfares so as to supply 
the through traffic before it gets in the traffic of the 
town. 

“An attempt has been made to obtain a formula which 
could be used to determine the number of stations which 
should be allowed for a given town considering such 
factors as Population and Petrol Stations, Population 
and Pumps, Population and Throughput, also, Vehicles 
and Petrol Stations. The results obtained were not suf- 
ficiently positive in application to justify further con- 
sideration.” (We have heard tell of some boys at Wash- 
ington who will work out such a formula for the British, 
especially if they are allowed to apply it.) 


Setting a Standard for Inferiority 


Again the licensing authority in considering new sta- 
tions is to have in mind “possible replacement of in- 
ferior facilities by the erection of higher grade stations.”’ 
Question—who decides whose facilities are inferior? 

And still again: 

“It has been suggested that control is essential, other- 
wise unnecessary new stations will open and if the 
number of stations is greater than is demanded by the 
traffic to be served, the revenue of the stations will be 
inadequate which must result in operational difficulties, 
closing down and a breaking in the wage structure 
agreed between the two sides of the industry.” 

“One of the results of a licensing system would be 
to ensure that, in the main, retail petrol stations have 
a throughput of petrol which will render their operation 
economic and which will allow a reasonable revenue from 
which to maintain the good appearance and amenities 
of the premises and also to maintain reasonable con- 
ditions of employment and pay adequate wages. 

“We think, therefore, that it should be adopted as a 
basis of future policy that however traffic requirements 
may develop, control as to number and grading of petrol 
stations in both urban and rural areas must be exercised 
to give to the motoring public an efficient and satis- 
tactory service.” 


Plans for Enforcement Are Outlined 

Here is the “‘bite’’: 

“The benefits of a high standard of grading will be 
lost unless the respective standards are complied with 
by all stations and we therefore recommend that the 
defined standards should be enforced.” 

Then the committe urges either an existing govern- 
ment authority that checks on the fire hazard be given 
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more men to do this job or that the gasoline and othe: 
dealers concerned set up a joint trade organization to 
police retail gasoline selling and see that the “high 
standards” are maintained or the dealer get out of the 
business. 

And here is how much authority the trade committee 
would have: 

“A trade register to be set up which should com- 
prise the names of all companies, firms or owners of 
petrol stations which comply with the minimum qualifi- 
cations. The register to be kept under the juris- 
diction of a joint committee including representatives 
of the associations and the petrol distributing companies. 
Before the name of any firm is entered on the register 
it should be required to give an undertaking that it com- 
plies or will comply within a specified period with 
the minimum qualifications specified by the appropriate 
authority. 

“ENFORCEMENT- 

“In any case of non-compliance with the undertaking 
given the joint committee should take the following 
action :— 

“Remove the name of the firm from the trade register. 

“Notify the firm concerned. 

“Notify the petrol distributing companies through an 
agreed upon central office. 

“PETROL DISTRIBUTING COMPANIES 

“Agreement should be reached with these companies 
whereby deliveries will be made only to petrol stations 
included in the trade register. Whenever a name is 
removed from the register deliveries of petrol will be 
discontinued. With this scheme it is possible 
that official inspection of stations would be unncessary. 

“Under this arrangement it might be necessary to 
impose conditions on import or otherwise which would 
ensure that petrol distributors comply.” 


“ 


. We have concluded that petrol stations on 
motorways (special highspeed highways) should not be 
too frequent and entrances and exits should be suitably 
designed. . . . We therefore recommend that on motor- 
ways the distance between petrol stations on individual 
carriageways (stations with their own drives) should 
not be less than 20 miles. .... 


ce 


In taking a long term view we consider that 
the probable future expanding demands for re-fueling 
facilities for road transport on these special roads can 
only be met by high class petrol stations with adequate 
equipment. We therefore recommend that petrol stations 
on motorways should comply with Grade I require- 
ments.” 


Business Decisions by Bureaucrats 


There isn’t one of these proposed regulations but call 
for continual poking about by government into the ut- 
most details of one’s business. They also require gov- 
ernment agents of unknown caliber to make decisions 
for the property owner and station operators on which 
the life of his business depends, but in the event the 
bureaucrat’s decision is wrong, the bureaucrat goes scot 
free. 

Every businessman of the United Kingdom whose trade 
association has a representative on this committee 
should fear that unless these recommendations are im- 
mediately condemned something like this undoubtedly 
will be imposed on all other business enterprises. 
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ABOVE: Checking accuracy 
of Red Seal compact meter 
on modern test equipment 
in Neptune branch office. 


Even if measurements are ‘‘off"’ only a few tenths of one percent, the 
errors can add up to big losses in the handling of a year's gallonage! 
Insist on the most accurate petroleum meters at terminals, loading 
racks, truck tanks—and keep them accurate! 


That's where precision-built Red Seal Meters save. With only one 
moving part in measuring chamber, non-wearing capillary seal, and 
no distortion due to pressure, they hold amazing accuracy over mil- 
lions of gallons. Calibration is sensitive, easy, positive—won't ‘‘drift."’ 





Red Seal users like the low maintenance costs. Many also save with Suk plant ond tonk truck 
: : : metggs in all sizes with new 
the exclusive Unit Replacement Plan by exchanging work-worn units imptoved registers that 


with guaranteed factory rebuilt units at low cost. Take a look at the permit eosier ticket print- 
new Red Seal Meters—the meters distinguished for sustained accuracy 
and low maintenance. 


ing, and faster Auto-Stop 
settings. 











NEPTUNE METER COMPANY 
50 WEST 50th STREET, NEW YORK 20, N. Y. 
Branch Offices 


Atlanta + Boston + Chicago + Dallas - Denver + Los Angeles + Louisville 
No. Kansas City, Mo. + Philadelphia + Portland, Ore. + San Francisco 
Canadian Factory, Long Branch, Ont. 
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WINTER CHANGEOVER 





Oil Marketers Push Winterizing Program 








Discovery Before Failure 


The password to profits during the winter 
changeover period can be said to be “Discov- 
ery Before Failure.”” This means careful in- 
spection when servicing a car for changeover. 
Not only does this promote sale of winter au- 
tomotive needs but, if properly and thorough- 
ly done, it means a satisfied customer and 
one who will be doing more driving (and buy- 
ing more gasoline) during the winter be- 
cause he will have fewer failures. 

Among services (and sales boosters) which 
stations can offer customers are these: 

Cooling system—Check radiator, hoses- and 
clamps, including heater connections. They 
must be in first class shape before antifreeze 
is installed. Often, too, thermostats need re- 
placement or adjustment. 

Body protection—Winter is hard on auto 
finish. Where facilities are available, waxing 
jobs can be sold to afford added protection 
to body finish, or perhaps the driver wants to 
do his own work, in which case sale of the 
necessary materials is in order. 

Batteries—Many motorists may have been 
lulled by the fact their battery has worked 
well throughout the summer. It can be point- 
ed out (if a check reveals a weak battery) 
that the first day or so of cold weather may 
prove too much of a drain on a weak battery 
and the driver will be without a car when he 
may need it most. Or at best, he may be 
stranded for a while until he can get battery 
service out on the road. 

Ignition—Ignition cables should be checked 
carefully for corrosion, broken strands, ete. 
Terminals should be cleaned and coated wtih 
chassis grease. Connections should be tight- 
ened also. 

Exhaust system Safety feature can be 
stressed well here. Worn, rusted or broken 
mufflers and exhaust pipes can permit deadly 
carbon monoxide gas to filter into the car, 
often causing illness or accidents. This is es- 
pecially true during the winter when most 
drivers keep windows closed. 

Tires—It isn’t too hard to sell a motorist 
on the need for good tread during winter driv- 
ing on snow and ice. Also, his present tires, 
although worn, may be worth considering in a 
trade. 


Air cleaners—Clean out summer dust and 
other dirt from air cleaners and crankcase 
breather air fillers. 


Light bulbs — Winter brings shorter days 
and more driving at night. Check bulbs care- 
fully and if faulty ones are found, call it to 
the attention of the owner and suggest a re- 
placement. A few spares to be carried in the 
glove compartment might be sold also. 


Wiper arms and blades—Windshield wipers 
must be in first class condition to cope with 
freezing rains, sleet or heavy snow during 
winter driving. It is well to check defrosters 
on car to see if they work properly to prevent 
steaming of windshields. 


Car Heater—Check. It may be in such 
condition that a new one could be sold. 


Oil filter—Check for replacement. 

Fan belt—Check and replace if necessary. 
Fan failure in winter can result in loss of 
antifreeze. 

Spark plugs—cClean and adjust, and if nec- 
essary replace. 

Carburetor Clean out sediment bowl. 
Check fuel lines for leaks. 


Brakes—Check carefully. Refill hydraulic 
cylinder and shock absorber cylinders. Check 
hydraulic lines for signs of leaks and check 
brakes to see if operating properly. If not 
working right, either suggest a more thorough 
inspection and possible repair at station if 
facilities are available, or suggest that the 
driver take his car to a reputable garage or 
repair shop, perhaps one the station operator 
can recommend. 


Wheels—Repack. Also check for any ob- 
vious indications of extreme camber or out- 
of-alignment. Be sure all lug bolts are in 
good condition and fastened securely. 


Accessories — This depends somewhat on 
the region, some sections having very severe 
winters and others more mild. If tire chains 
are used, perhaps ones in car now need re- 
placement. Possibly the customer, in some 
sections and under some conditions, is inter- 
ested in purchasing a set of snow tires for 
winter use. 
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To Serve Customers, Boost Station Profits 








Success of Program Depends on Management's Preparation 
Of Material and Training of Retail Outlet Salesmen 


By HOLGER RIDDER 
NPN Staff Writer 


About one month from now the 
first freeze will hit in many areas 
of the country. The extent to which 
service stations will be prepared to 
meet the oncoming winter needs of 
the motoring public will depend on 
these factors: 


1—How well oil management 
has planned its winter change- 
over program. 

2—How effectively it promotes 
this program among operators 
of its retail outlets. 





Above is one ad which Pure Oil will 
use to promote winter changeover and 


its “Bumper-to-Bumper” service. At 
right is a sample of newspaper ads 
which Indiana Standard is using to 


push its changeover campaign 
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spection and service to permit 


3—The facilities of each sta- 
tion to serve its customers. 
4—-The initiative of the service 
station operator and the island 
salesmen he employs in making 
full use of the facilities at hand. 
General theme of winter changeover 
programs this year will emphasize in- 
as one 
company puts it— Discovery Before 
Failure. While it is anticipated that 
winter changeover will push the sale 
of winter grade oil and grease, the 
principal objective is to keep the cus- 
tomer happy—and the best way to 


is a valuable possession. Take it to your Standard Oil Dealer today 


Beat winter with a Personalized Fall Change Over 
3 Pow POWERFUL, HARD-SELLING ADS : 


do that is to provide service which 
gives him added assurance of trouble- 
free operation of his car throughout 
the winter. 


This not only helps the saie of win- 
ter season motoring needs but en- 
ables, and encourages, the driver as 
a steady motor oil and gasoline cus- 
tomer at the station where good serv- 
ice has been proven. 


Oil marketing management is 
agreed that winter changeover is only 
“the foot which the station operator 
gets in the customer's door."’ How far 
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Winter Changeover 





he will open the door to future sales 
will depend on how well he succeeds 
throughout the winter (and all year) 
in anticipating the motorists’ needs 
before failure makes those needs ob- 
vious. 


Things to Check 


There are some things which man- 
agement will find profitable to check 
—whether the changeover program 
already has been formulated or 
whether it is still in the planning 
stage. Among the points deserving 
careful check are these: 


1—-Check advance weather reports 
and set up system for notifying sta- 
tions, supervisors and sales staffs of 
impending cold snaps. 

2—Check working schedules of 
sales force and revise schedules if 
necessary to assure an all-out effort 
on winter changeover campaign. 

3—Double check plans for distri- 
buting advertising and sales promo- 
tion material, or, if planning cam- 
paign now, plan such distribution 
carefully to make _ sure material 
reaches salesmen and retail outlets in 
plenty of time. 

{1—Have dealers check working 
schedules carefully and plan to have 
full complement of attendants on hand 
when campaign gets under way, and 
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FOR YOU, whistling VENTALARM ® sig- 
nal puts chauffeurs on more Money 
Spots each day. Allows deliveries to be 
made quickly, accurately, safely without 
entering home. Prevents spills, eliminates 
repeat calls. Decreases truck mileage. 
Saves man and truck time. Aids dispatch 
planning. Gives accurate tank inventories 
for degree day use. Decreases run-outs. 
Over a million in use. Slashes delivery 
costs by 20°% to 30% 


Old Tanks easily equipped. Mode! LC 
VENTALARM signal permanently installed in vent 
line in 15 minutes. Pays for itself in 
a few deliveries. See your supply 
house or write us for literature 


Your decision NOW will 
make yourcompanyMONEY. 


SCULLY SIGNAL COMPANY 


79 FIRST STREET, CAMBRIDGE, MASS. 











VENTALARM. 





WHISTLING TANK FILL SIGNAL 


Canadian Liceuscs 
Empire Brass Mfg. Co., Ltd., London, Ontario 
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perhaps hire parttime help if nec- values—to the dealer and the cus- 
essary. tomer—of the follow-up system. 

5—-Arrange station housekeeping 
and equipment inspection program so 
it will be completed before winter 
changeover campaign actually begins. 

6—Check and recheck merchandise 
stocks at both service stations and 
warehouse. As one marketing man 
remarked, “If we don’t have it, one 
of our competitors will.” 

This is what some oil companies 
have done already on winter change- 
over programs. 


For example, if a dealer hasn't 
been using the follow-up system, or 
if he has allowed it to lapse, winter 
changeover provides a perfect time 
to start it. With a winter changeover, 
the customer is given a copy of the 
Gulflex service order which itemizes 
all the services performed on the car. 
At the same time, the dealer gets most 
of the information he needs to start 
his follow-up card record file (see 
sample below). 

















Gulf Oil Corp. Materials necessary to set up the 
julf will re-emphasize the use by Gulflex follow-up system are available 
dealers of the 30-day Gulflex lubrica- from the supplier without cost and 
tion follow-up system. Management the dealer will be given assistance in 
feels that winter changeover program setting the system up. 
affords an ideal time to stress the Clean-up, inspection and general 
SEND FOLLOW UP TO 
NAME (Print) Home Mill sus. 
HOME BUSINESS 
ADDRESS ADDRESS 
HOME BUSINESS 
TELEPHONE TELEPHONE 
CAR MAKE AND MODEL HYPOID 
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1017-€ THIS MINIMUM NUMBER OF SERVICES EACH YEAR WILL 
GULFLEX REGISTRATION CARD © eeie MAKE YOUR CUSTOMERS CAR LAST LONGER 


Your customer frequently needs all of the services shown below 
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Shown here is the card used by Gulf dealers under the follow-up system. Top 
photo is front of card and bottom photo shows back of card. Materials for system 
are available to Gulf dealers 
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To get your share of 2-WAY profits 


stock and sell PUROLATO 


An OIL CHANGE is automatically recommended 
every time one of your dealers sells an oil filter 


refill! 


To get your share of these 2-way profits . . . all 
you have to do is promote oil filters to your 





















Purolator Products, Inc. 
Newark 2, New Jersey and 
Windsor, Ontario, Canada 


September 14, 


1949 


oil filters! 


dealers. And it’s easy —for oil filters are one of the 
largest sales repeaters in your T. B. A. line. 


Remember to push the best oil filter for the most 


1. Big, 2-color National Advertise- 
ments designed to make car owners 
from coast-to-coast ‘“‘filter-conscious,”’ 
promote the need for regular filter 
changes, and sell the merits of the 
Purolator Micronic Oil Filter. 


2. Quarterly Promotion Package of 
practical aids designed to help boost 
your sales of Purolator Micronic Filters 
the year ’round. There’s a complete, 
specific set for each season... Spring, 
Summer, Fall and Winter. 


3. Product Superiority because of 
Purolator’s exclusive accordion-pleated 
Micronic element that filters completely 
because it removes particles measured 


i] 
PUROLATOR 


profits! That’s the Purolator Micronic . . . with 
these 5 big advantages that boost your sales: 


in microns (.000039 of an inch) ... and 
has a filtering surface 5 times that of 
old-style filters. 


4. National Acceptance—for Puro 


lator has been chosen as the standard 
r. B. A. oil filter by practically all 
major oil companies. 


5. Hard-Hitting Sales Force that is 
specially geared to work exclusively 
with oil companies and oil jobbers 
Contact your Purolator represent- 
ative now—get rolling along with 
Purolator’s gigantic Four Quarter 
Plan for greater oil filter sales and 
profits ...that lead to greater oil 
sales, too! 





MICRONIC OIL FILTER 
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Winter Changeover 








Reproduced here is outdoor poster which will be displayed by Esso on some 3,500 
panels during October and November as part of the winter changeover program 


preventive maintenance  is_ being 
pushed at Gulf stations now in prep- 
aration for the changeover campaign. 
Station merchandise stocks are 
checked and promotion material dis- 
tributed. 

Gulf says that while winter change- 
over affords an ideal invitation to the 
motorist to patronize his neighborhood 
service station, the over-all objective 
is to provide the customer with sim- 
ilar services the year around on a 
basis which will encourage him to 
become a regular patron 


Pure Oil Co. 

Winter changeover campaign at 
Pure will feature the company’s long- 
time “‘Bumper-to-Bumper” service slo- 
gan but a new feature will be a 
jack-o-lantern pumpkin at the top of 
its advertisements, saying “7 8 
Changeover Time.” 

This pumpkin, together with the 
“Bumper-to-Bumper” slogan will be 
featured in all Pure ads, beginning 
with 24-sheet highway posters and 
going on down through the station 
displays and newspaper ads (see p 
33). 

At the stations, the pumpkin and 
slogan will appear on banners, one- 





+ EARLS 
4 \, Cleasing 
seruce 


sheet posters, window displays, fold- 
ers for statement enclosure and hand- 
out, and direct mail literature. All 
display ads will be in color, with the 
pumpkin yellow and wearing red ear- 
muffs. 


In the window display posters the 
pumpkin’s eyes, nose and mouth will 
be cut out and a light in the rear 
will shine through. Pure will fur- 
nish free newspaper mats to the deal- 
ers but they (the dealers) will ar- 
range the advertisements. The 
changeover campaign will extend 
through October and November. 


Pure is planning no specific sales 
training program on winter change- 
over other than the regular dealer 
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This photo shows how Gulf dealers can use winter changeover promotion material 
effectively at stations. Window here features tires, tubes, batteries, tire chains and 


three types of antifreeze 





A door-to-door salesman feels 
he must open the door before 
he can make a sale to the oc- 
cupant. The service station at- 
tendant needs to lift the car 
hood before he can push for the 
sale of such items as motor oil, 
spark plugs, fan belt, batteries 


oil filters, et« 


Winter and spring change- 
over, and cultivating the 1,000- 
mile oil change and lubrication 
habit among customers, will 
give the service station attend- 





How Many Sales Can Hide Under a Hood? 


ant the key to open the car 
hood. 

Once he gets that key, he can 
bring out into the open the 
many sales which have been 
hiding under the locked hood. 
How many sales he will find 
will depend on how observant 
he is, how much confidence he 
has created in his customer by 
good service, and the sales ap- 
proach he uses. 

But it can be a _ profitable 
venture hunting for those hid- 
den sales 
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training school which operates the 
year around. 


Esso Standard Oil Co. 


Direct mail promotion to more than 
600,000 customers and use of about 
3,500 outdoor posters will herald 
Esso’s changeover campaign. 

Direct malt ‘promotion will feature 
the “Wyzole” bird and will be sent 
to more than 600,000 customers of 
dealers participating in the company’s 
co-operative direct mail program 
Feature of this piece is emphasis 
placed on changing oil and “flushing 
out dirt and sludge left after hot 
weather driving.’ Also covered is the 
necessity for proper lubrication and 
what it means to the customer by 
way of greater safety and savings 

Outdoor posters (above) will appear 
on more than 2,000 panels in Esso’s 
northern sales area during October 
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THE BEST LIFT TRUCK FOR INSIDE WORK 
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with a HYSTER LIFT TRUCK 


Saves Floors...Cuts Maintenance Costs. More 
Speed, More Traction, More Manevuverability. 


The Hyster Pneumatic Tire “Easy Ride” is easy on floors— 
easy on the load—engineered for greater maneuverability 
in narrow aisles and crowded warehouse spaces. HYSTER IS 
THE IDEAL LIFT TRUCK FOR INSIDE WORK. 

Big PNEUMATIC TIRES CUT DOWN FLOOR SUR- 
FACE REPAIRS, practically eliminate damage to costly floors. 
TRACTION and RAMP CLIMBING ability is increased. 
“Operator fatigue is reduced. 

Your Hyster Distributor will demonstrate a Hyster 20 
(2,000 Ib. capacity) or a Hyster 40 (4,000 lb. capacity) for your 
inside and outside materials handling jobs. You can check your 
own savings. SEE FOR YOURSELF or write for literature. 


HYSTER COMPANY 


THREE FACTORIES 








The complete Hyster line of trucks—7 models (2,000 


Ib. t , Ib. i i ; 
b. to 30,000 Ib. capacity) are gasoline powered; all 544 74 w £. CLACKAMAS STREET.. PORTLAND 8, OREGON 
are equipped with pneumatic tires. Illustrated at top 


1802-74 NORTH ADAMS STREET........ PEORIA 1, ILLINOIS 


of page is Hyster 20; above, Hyster 40. 1010-74 MEYERS STREET............ DANVILLE, ILLINOIS 
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FIRE EXTINGUISHERS 
ARE YOUR BES) PROTECTION 


... and most economical, toof Tests conducted by impartial, nation- 
ally recognized approval laboratories have proved the superiority of Ansul 
Dry Chemical Fire Extinguishers on 


Liguid "Pires. 


Winter Changeover 





and about 1,500 in its southern region 
in November. 


Sinclair Refining Co. 

Company says theme of its change- 
over program will be “Protect Your 
Car Ten Ways” by changing motor 
oil and lubricants for winter use 

Sinclair promotion material and ad- 
vertising copy tells the customer tl 
“Look! It’s Fall—Winter Is Coming.’ 
Principal illustration used in material 
is a girl about 4 years old, dressed 
in plaid skirt, sweater and earmuffs, 
looking inquiringly at a squirrel sit- 
ting on a tree stump. 

Part of Sinclair’s station display) 
consists of a four-piece cutout easel 
exhibit, with a display sign flashing 
part of the sales message on and 
off to attract attention. 

Dealers will be supplied with at- 
tractive handout pieces emphasizing 
“Sinclair-ize”’ for winter changeover 
Similar theme will be carried out on 
mailing pieces and material to be 
distributed at the station. 


Socony-Vacuum Oil Co. 


Company will turn back to last 
winter’s weather record for one of 
its principal changeover themes 
Stressed this year will be the fact that 
many motorists may have been ed 
by last year’s mild winter into less 
appreciation of the need for complete 
changeover. Part of the campaign 





Weather Barometer 


Here is a handy weather barom- 
eter which can help in planning 
winter changeover programs and 
scheduling preparation of service 
stations to sell these changeover 
services before the first cold snap 
catches the motorist unprepared. 

First freeze usually occurs in 
these periods in the following 
areas: 





Transporting, transferring and storage of petro- 
leum products involve fire hazards which demand = 
the best in first-aid fire protection. For years the ’ Safe for bey 2 
marketing divisions of the larger oil companies 
have been protecting their tank trucks, bulk 
plants, etc. with Ansul Dry Chemical Fire Ex- 
tinguishers. There is a reason. ... 

















Get the facts. Send for 
your copy of File No. 
409. You'll also receive 
our latest literature to- 
gether with compara- 
tive rating charts for 
the various types of 
fire extinguishers. 


iT | | — 
CHEMICAL COMPANY 


A m $ u FIRE EXTINGUISHER DIVISION, MARINETTE, WISCONSIN 


DISTRIBUTORS IN PRINCIPAL CITIES IN THE UNITED STATES, CANADA, AND OTHER COUNTRIES 
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Oct. 15 
Maine 
New Hampshire 
Vermont 
Northern New York 
Northern Michigan 
Wisconsin 
Minnesota 
Northern Iowa 


Massachusetts 
Connecticut 
Rhode Island 
Southern New 
Hampshire 
Western Virginia 


West Virginia 
Pennsylvania 
Northern Ohio 
Southern Michigar 
Illinois 


Southern Ohio 


Southern Illinois 
Nortt ern Tennessee 
North Carolina 
Central Virginia 
Kentucky 





Nov. 15 


Dec. 16 
Delaware 
Maryland 
District of Columbia 


to Nov. 15 
North Dakota 
South Dakota 
Nebraska 
Western Colorad 
Montana 
Central Utah 
Wyoming 
Northern Idaho 
to Dec. 16 
Indiana 
lowa 
Kansas 
Northern Missour 
Southern Nebraska 
Northern Arizona 
Northern New 
Mexico 
Nevada 
Southern Idaho 
Part of Washing 


tor 
to Jan. 16 
Southern Indiana 
Southern Missour 
Part of Oklahoma 
Part of New 
Mexico 


Northern Arkansa 
Northwest Texas 
Part of Arizona 

Part of California 
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Winter Changeover 








winter grade, and (4) changeover of ter?” Pamphlet then asks series of 
the cooling system—replacement of questions of dealer, such as: 
Prepare Farm Tools defective hose and fan belts, installa- “Can you honestly say, ‘Yes, I'll 
. tion of antifreeze, etc. hold m y in spite of c ti- 
For Winter Work C ) € c rr ay own—in spite of compe 
Indiana Standard ‘ 


Winter changeover isn’t con- 
fined to service stations. With 
farmers using more and more 
gasoline-powered equipment, 
there is opportunity for change- 


“Can you say, ‘Yes, my station is 
ready for the fall changeover rush’ ?” 

“Can you say, ‘Yes, my stock is 
complete, ready for volume sales of 
oil, lubricants, TBA’ ?”’ 


Topping Indiana Standard’s change- 
over campaign is a pamphlet for use 
by Standard salesmen to present pro- 
gram effectively to dealers. Pamphlet 
outlines the type of point-of-sales and 


over sales and services by the promotion material available to help “Can you say, ‘Yes, my help is 

oil marketer serving rural areas put program across. trained to keep them coming back’ ?” 

too. Page 1 of booklet is directed at “Can you say, ‘Yes, I’m ready to 
Where tractors may be used the dealer, stressing the fact that give complete fall changeover serv- 

in the winter as well as sum- the important question to ask custo- ice’ ?” 

mer (perhaps .not nearly so mers is “Is your car ready for win- “Can you say, ‘Yes, I'll follow 


much), dealers can improve 
their profit picture a little and 
at the same time perform a 
service that keeps customers 
happy by conditioning tractors 
for winter use. 

Tractor crankcases and 
transmissions need to be 
drained and refilled with winter 
lubricants the same as cars. 
And radiators need antifreeze 
too. Even if the farmer wants 
to do it himself, it can mean 
the sale of oil and lubricants 
at least. 

Also, if tires are filled with 
water to add weight, the water 
should be replaced with a cal- 
cium chloride solution. A 25% 
mixture is recommended by 
tractor manufacturers. 








Tank trucks serving farm 
trade should be equipped with 
a special pump for inflating 
tires with liquids. Tank wagon 
salesmen also should advise 
the use of a lighter grade of 
oil in the air cleaner cup to 
insure a free flow of air to the 
carburetor. 






Tractors using two _ fuels 


should use a high test winter An Eco Tireflator puts you in more solidly 
grade of gasoline for starting | with your customers, for it not only provides 
and a more volatile grade of exactly the pressure they ask for, but proves 
tractor fuel than in warmer to their own eyes that they are getting it! 
weather. Single fuel tractors Only Eco Tireflators which are master 
should switch entirely to gas- gauges themselves, can provide this precision 
oline for winter use. accuracy. Only Eco Tireflators register the 





pressure in such highly visible fashion. And 
just think—one new customer will pay for 
your Eco Tireflator! Phone, wire or writ 
for full information. Service Station Equip 
ment Company, Muskegon, Michigan. 








will be aimed at helping the dealer 
counteract this type of sales resist- 
ance. 


General approach will be aimed 

principally at the customers’ interests, 

supported by a merchandising and 

promotion campaign to assist dealers 

in accomplishing a complete change- 

over for every customer’s car, ttests Grade A Testing Specifications American Stenderts Aesecistion 
Program will be pushed in national 


advertising (newspaper and maga- POST TYPE WALL TYPE REEL TYPE REMOTE CONTROL oe 

zines), point-of-sale material and gen- TIREFLATOR TIREFLATOR TIREFLATOR — TIREFLATOR a Le 

eral promotion merchandising. : 
Over-all, Socony’s campaign will 


have these objectives: (1) replace- 
ment with a different grade oil for 
winter; (2) lubrication of chassis; 
(3) replacement of existing differ- 


ential and transmission greases with 
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lerial view of 
Carteret, N. J. 
Terminal. Similar 
facilities are 
available at all 
four General 
tmerican Tank 
Storage Terminals. 





OFFICES IN PRINCIPAL 


GENERAL AMERICAN 
CAN HELP YOU 


Equipped to handle any liquid that can flow 
through a pipeline . . . and offering all the 
advantages of your own private terminal 

General American Vank Storage ‘Terminals 
facilities are available to you—with no capual 
investment on your part. Ilere you may enjoy 
complete privacy and safe, profitable storage 
and distribution for your product at low cost. 
As a further aid to your business, General 
American Tank Storage Terminal warehouse 
receipts represent the highest form of collateral. 


FOUR TERMINALS STRATEGICALLY LOCATED AT: 


Carteret, N. J. Houston. Tex 


Corpus Christi, Tex Goodhope La 





GENERAL AMERICAN TANK STORAGE TERMINALS 


GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 South LaSalle Street - Chicago 90, Illinois 
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Winter Changeover 








is poor 


protection 











for got 
ss i) check your 


Window display for Esso dealers features ear-muffed frog. Picture here shows Esso 
Motor Oil but new displays will plug for Esso Extra Motor Oil 


through on my own with a thorough 
tie-in program’ ?” 

The back section of the pamphlet 
becomes an order book with pages 
for the salesmen to list the individual 
items needed by the dealer, providing 
a convenient and easy method of 
taking orders on the spot while the 
changeover theme is still fresh in 
the mind of the dealer. 

Company is planning more adver- 
tising on winter changeover this year 
than ever before. This includes more 
newspaper ads (see p. 33), as well 
as radio and _ television. Winter 
changeover will be featured on the 
company’s football broadcasts and 
the Wayne King television show. 

Dealers and attendants will get 
new and additional sales training on 
winter changeover at one-day clinics 
at the company’s 58 training stations. 
Also featured at these sessions will 
be automatic transmission servicing. 

Standard Oil (Ohio) 
continue 


Company will with its 


“Guaranteed Starting” feature as the 
main theme of winter changeover. 
This has proved successful in the 
past and company sees no indication 
that the program will meet with any 
less success this year. 

Dealer sales meetings already are 
in the works to start the ball rolling 
on “Guaranteed Starting.” 


Window displays for stations will 
be available and this year will feature 
blow-ups of pictures of the Cleveland 
srowns professional football team, 
whose games are broadcast under 
Sohio sponsorship. Dealer contests will 
be featured again this year. 


Oil Tin Bans Going Out 


WASHINGTON-— All restrictions on 
use of tin in petroleum packaging will 
be swept from the boards, effective 
Dec. 1, 1949, in line with Commerce 
Department’s order Aug. 26 revoking 
2ll curbs on end-use of tin. 


1949 Station Sales Lag in Four Major Cities 


NPN News Bureau 

WASHINGTON Service station 
sales during July, 1949, lagged be- 
hind sales a year ago in more than 
half of a limited number of large 
cities checked monthly by the Census 
Bureau. 

Report also shows that July serv- 
ice station sales exceeded June sales 
this year in all but two of the cities; 
and that, in four cities, sales for 
first seven months this year are 
running behind those of a year ago. 

Service station report is a _ by- 
product of bureau’s trade sampling 
in representative areas and includes 
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the following summary on _ service 
station sales (percentage change) at 
11 points: 


Jan.-Jduly, 


1949 

duly, 1949 July, 1949 ‘(ompared 
Compared Compared with 

with with Jan.-July, 
Cities July, 1948 June, 1949 1948 
Los \ngeles 11 ij 3 6 
San Francis« 112 i 5 10 
Washingtor 4 1 . ¥ 
Chicago 1 

F< rt W ivne 1 

Detroit ; ; 3 
St Louis 5 7 + I 
Philadelphia + 3 2 + § 
Pittsburg “0 2 2 
Seattle 10 ; 12 


Milwaukee ‘ 


oil filter 


FOR 45 YEARS 


“ROTARY > 


with Oil Men because 
Blackmer Provides 


COMPLETE LINE.OF 
T 


ROTARY POWER PUMPS 





Capacities From 
5 to 1500 5-P-m. . 






For 

All 

Bulk 
Transfer 
Pumping 
Requirements 





For Barrel, 


Skid Tank, 

and Other 

Portable Capacities 

Dispensing From 

Needs 10 To 25 
fF ' g.p.m. 


COMPLETE LI 
| Se ioe SS eS 





"EZY- 
KLEEN” 


Sizes for Truck 
and Bulk Plant 
Requirements 











LATEST IMPROVEMENTS 
IN TRUCK PUMPS 


Quiet, Long-Life 
Single Truck Pump 


40, 60 
and 100 
g-p.m. 
Capacities 


With nonmetallic vanes. 
Available as Underwriters’ Laboratories 
approved. 





DUAL PUMPS FOR "SPLIT LOADS” 


For multiple-compartment trucks. 
Solves contamination problems. 


WRITE FOR NEW BULLETIN TP-3 
FOR TRUCK PUMP DETAILS 


BLACKMER PUMP COMPANY 


GRAND RAPIDS, MICHIGAN 
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Serving the 


Petroleum and 


Process Industries 


OIL AND GAS TANKS 
PRESSURE VESSELS 
WELDED STEEL PLATE 
CONSTRUCTION 


BUFFALO TANK 
CORPORATION 


General Sales Office 
744 Broad St., Newark 2, N. J. 


PLANTS 
Buffalo, N. Y. 
Baltimore, Md. 
Dunellen, N. J. 











BUILDS GOOD-WILL! 


Toilet Rooms 


AMMONIATED 


Disinfectant Deodorant 
DISINFECTAB germicidal tablets provide accur- 
ate, odorless solution in new SANITIZOR sprayer 
conveniently placed in neat wall bracket in your 
toilet rooms. 


One DISINFECTAB in quart sprayer amply pro- 
vides means of toilet room disinfectant for 
tourists, patrons, employees, etc. Lasts all week. 
Unused solution attendant . 
uses to disinfect toilet seats, 5 
urinals, trash holders, ot ~ 
mop cleaning time. 


SPRAY . . RINSE . . SOAK 
. of . MOP USE 


SPECIAL OFFER: 2. Toilet 
Room System includes 2 
SANITIZOR Sprayers (with 
wall brackets), 
165 DISINFEC- 
TABS and Patron 


Good-will Wall $7720 


Sign, all for 





A 


« 
4 aa) S$ CIAB 
QUATERNARY AMMONIUM COMPOUND FOR RINSE SOLUTIONS 


IDEAL STATION, MOTEL, OFFICE, PLANT USE 
RESCO, Milwaukee 2, Wis. 


Send 2 Toilet Room SANITIZOR Set 
(including 2 Sprayers, 2 Wall Brackets 
2 Signs and 165 DISINFECTAB Tab 


lets) at $7 


$7.90, F.0.B. Milwaukee to 





Name 
Street 


City State 





(Postage paid if check is attached) 


Transportation 














Carrier-Owned Insurance Plan 
Proposed for Tank Truck Operators 


A new insurance plan has been 
suggested to members of National 
Tank Truck Carriers, Inc., and of the 
Regular Common Carrier Conference. 
It is proposed that three carrier- 
owned insurance companies be organ- 
ized to handle the insurance require- 
ments of for-hire trucking companies 
east of the Mississippi River. Ad- 
vantages of the plan are said to be 
reduced cost through elimination of 
commissions to agents, reduction in 
amounts paid for claims, and reduc- 
tion in accidents through improved 
safety engineering. 

The idea of forming carrier-owned 
insurance companies is the outgrowth 
of a similar venture now operating on 
the Pacific Coast, known as _ the 
Transport Insurance Exchange, Sam 
A. Simpson, president. Following a 
meeting between Mr. Simpson and 
the directors of the two trucking as- 
sociations mentioned above, a survey 
was undertaken and the results set 
forth in a booklet which has been 
mailed to all members. 


The survey points to savings of 
15% to 25% said to have been real- 
ized by Pacific Coast carriers on their 
insurance costs through the three 
and one half years operation of the 
Transport Insurance Exchange of Los 
Angeles. Reasons why insurance 
through existing companies has not 
been satisfactory are said to be the 
following: 

1. Too much of the premium dollar 
goes for agents’ commissions and 
management expense. 

2. Too much talk about safety and 
not enough pactical safety engineer- 
ing. 7 

3. No one insurance company 
carries enough transportation insur- 
ance business to warrant specializa- 
tion in transportation claims, with 
the result that claims adjusting is 
not efficient. 

4. Coverages afforded are limited 
and insufficient. 

5. A general lack of understanding 
by insurance executives of transpor- 
tation risks. 

The survey suggests the organiza- 
tion of three companies to serve the 
following areas: 

1. North Atlantic-New England 
area, consisting of the New England 
states, New York, New Jersey, 
Pennsylvania, Delaware and Mary- 
land. 


2. Southeast area, consisting of 


Virginia, North Carolina, Tennessee, 
Florida, Alabama, Georgia, Mississip- 
pi, South Carolina and West Virginia. 

3. Central States area, consisting 
of Ohio, Illinois, Michigan, Indiana, 
Wisconsin, and Kentucky. 

The three-company idea is said to 
be desirable because there is_ suf- 
ficient volume to justify it, and be- 
cause by that means there would be 
a much closer relationship between 
the carriers and the insurance com- 
pany management than would the 
case if one large company covered 
many states. 

The booklet outlines a financing 
plan based on _ stock subscriptions 
from the participating carriers of 
$1,000,000 for the Central States area, 
$700,000 for the North Atlantic-New 
England area, and $400,000 for the 
southeastern area. 

Figures from the financial state- 
ment of the Transport Insurance Ex- 
change of Los Angeles are quoted in 
the booklet to show its profitable op- 
eration since its origin in 1945. 

A statement is included that it is 
not the purpose of the booklet to sell 
stock or solicit funds, and that any 
plan agreed upon would be subject 
to the approval of the Securities and 
Exchange Commission, the Interstate 
Commerce Commission and the in- 
surance departments of the several 
states. 


NPA Says Eastern Roads 
OK Cut on Lubes, Greases 


NPN News Bureau 

WASHINGTON—National Petro- 
leum Assn. says a commitee of east- 
ern railroad executives has agreed 
to reductions in tank car rates on 
lubricating oils and greases amount- 
ing to about 12% within eastern 
territory and more than that on traf- 
fic between eastern and other terri- 
tories. 

Reductions are subject to further 
consideration by committee _ repre- 
senting railroads in all territories. but 
NPA believes procedural questions 
mainly will be involved because rail- 
roads in other territories are under- 
stood already to have agreed to simi- 
lar reductions within their territories. 
If recommendations of the eastern 
roads are finally adopted, NPA says 
“it is probable that the reduced rates 
will not be applicable to tank car 
movements in less than six weeks.”’ 

Reductions would reflect increases 
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Hewitt Tank Truck Hose 
speeds up delivery and 
cuts replacement costs 


Here’s how to deliver the goods with 
a minimum of “standby”’ time! 
This efficient Hewitt hose speeds 
gasoline or oil from truck to tank 
faster. That’s because the internal 
bore is smooth and uniform. . . and 
it stays that way! The tube won’t 
flake nor swell in service . . . won’t 
restrict the flow. It’s made of a 
special synthetic that isn’t bothered 
by petroleum products. 


This petroleum- and abrasive-resist- 
ant cover puts the brakes on wear. 
So does the tough carcass. And 
here’s a special feature that your 
customers will like. The tan cover 
won't smudge their driveways, side- 
walks, boat decks, or airplane wings! 


HEWITT-ROBINS ° 
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So give your service the green light 
and your costs the red light. Always 
use Hewitt Tank Truck Hose. For 
details see your Hewitt distributor 
listed in the classified pages of your 
telephone directory. Or write to 
Hewitt Rubber Division, 240 Ken- 
sington Ave., Buffalo 5, New York. 


HEWITT 


TANK TRUCK 
HOSE 





HEWITT RUBBER DIVISION 
INDUSTRIAL HOSE e BELTING © PACKING 


tt Ro, 














Hewitt offers the oil industry 
a complete line of special hoses 


For oil drilling: 


Rotary Drilling Hose 
Flexible Vibration Hose 
Mud Pump Suction Hose 


For oil refining: 


Oil Suction and Discharge Hose 
Sea Loading Hose 

Barge Loading Hose 

Fire Hose 

Flue Cleaning Hose 

Steam Hose 


For oil distributing: 
Tank Car Hose 
Tank Truck Hose 
Fuel Oil and Distillate Hose 
Gasoline Pump Hose 


also Propane-Butane Hose for all 
types of service 


INCORPORATED 
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PRIVATE ESTATES 


MAJOR OIL COMPANIES, INDEPENDENT OIL JOBBERS 
AND PRIVATE PURCHASERS HAVE PROVEN THE GASMASTER 
THE NATION'S FINEST PUMP FOR THE PURPOSE! 


FAS ast 


The Low pump with the Low price! 


The new RoeCo GasMaster is the quality built industrial 
pump you have waited for since the very beginning of the 
meter-pump industry. Users have readily endorsed this 
unique and compact design, built to serve every industrial 
purpose. It is especially suited for serving buses, farms, 
factories, private estates, private airports and boat owners, 


fleet owners and others requiring a sturdy, durable, low- 


priced pump. 


The GasMaster is in a class by 
itself. It is equipped with a 
time-tried Neptune meter, 20 
gallon dial with totalizer, ex- 
plosion-proof motor and a 
pumping unit used for years in 
the most expensive meter 
pumps. Practically every inter- 
nal part is standard, which fa- 
cilitates easy repairs in almost 
any locality. Trouble-free un- 
der the roughest conditions 
and hardest usage, we believe 
the GasMaster will’ outwear 
and outperform any pump ever 
designed for the purpose. 


Prices and descriptive literature on 
request. Dealer and jobber inquiries 
invited. 
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RICHMOND OIL EQUIPMENT CO., Inc. 


"A Quarter Century of Service to the Petroleum Industry" 


1419-21-23 EAST MAIN STREET, RICHMOND 19, VIRGINIA 
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authorized by Interstate Commerce 
Commission in the recent rate-ad- 
vance cases and be published in a 
tariff concurred in by all roads, ac- 
cording to NPA. It emphasizes that 
short haul traffic would not be af- 
fected. 


ICC Rejects Dual Permits 
For Carrier in Indiana 


NPN News Bureau 
WASHINGTON— Interstate Com- 
merce Commission’s Division No. 5 
has denied applications of Osborne 
Trucking Co., Inc., Vincennes, Ind., 
for contract-carrier permit to trans- 
port petroleum products and for com- 
mon-carrier certificate to transport 
antifreeze preparations. 


Holding proposed authority would 
enable the Texas Co. to utilize both 
common and contract motor services 
of Oshorne in shipping it~ vroducts, 
division said fact no special treat- 
ment or discrimination has been prac- 
ticed in past did not remove objec- 
tions of holding of both permit and 
certificate. 

“The presence of opportunities 
therefor is sufficient to require our 
disapproval,” it said. 


Ask ICC Reconsideration 


NPN News Bureau 
WASHINGTON— Group of eastern 
railroads has petitioned Interstate 
Commerce Commission to reconsider 
action of its Division No. 4 granting 
Seatrain Lines, Inc., exemption from 
regulation with respect to transpor- 
tation of petroleum and its products 
in side tanks of Seatrain vessels from 
Texas City, Tex., and New Orleans, 
La., to Port of New York. 


W. Coast Jet Fuel Rail 
Rates Suspended by ICC 


NPN News Bureau 

WASHINGTON Interstate Com- 
merce Commission has suspended for 
investigation until March 26, 1950, 
the operation of railroad tariffs pro- 
posing rate increases for transport- 
ing jet propulsion fuel, in carloads, 
from and to points on Pacific Coast. 

Departments of Army and Aj$r 
Force had told ICC tariffs, if per- 
mitted to become effective, would al- 
low rates applicable to petroleum or 
petroleum products, including com- 
pounded oils or greases having pe- 
troleum base and blended gasolines, 
to apply to movements of fuel oil used 
as jet fuel, resulting in rate differ- 
entials up to at least 12c per 100 lbs. 
higher. 

Jet fuel, they said, was definitely 
distillate fuel oil and met flash-point 
and viscosity specifications stated in 
certain tariff items covering “petrole- 
um fuel oil, residual or distillate.” 
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Protested Water Rate 
Hike on Lubes Wins 
Suspension by ICC 


NPN News Bureau 

WASHINGTON — Interstate Com- 
merce Commission has suspended for 
invesigation until April 4, 1950, 
water-carrier tariff proposing to in- 
crease transportation rate on petro- 
leum lubricating oil, in bulk, from 
Gulf ports to Pacific Coast ports, 
from 73c to 81c per 100 Ibs. on traf- 
fic other than that originating at 
points in Texas, Louisiana, Arkansas 
and Oklahoma. 

Western Pennsylvania Refiners 
Traffic Assn. protested increase to 
ICC, saying shippers outside four 
states named would be denied bene- 
fit of present 73c rate. 

“They will be forced to pay 8c per 
hundred pounds more merely because 
of their geographical location,” said 
traffic association. ““The item creates 
a distinction based upon geographical 
location and is not based upon any 
difference in the service rendered 
by the water carriers. Certainly 
lubricating oil from Pennsylvania re- 
quires from the steamship companies 
no service different or more expen- 
sive than lubricating oil which orgi- 
nates in Oklahoma.” 

Gulf ports may be closed if pro- 
posed increase becomes effective, as- 
serted traffic association, adding in- 
ference may be drawn that steam- 
ship companies by this increase “may 
be seeking to force our members to 
continue to ship through the Atlantic 
ports.” 


LP-Gas Rail Rates Hit 


WASHINGTON Michigan Pro- 
pane Gas Corp., Wayland, Mich., in 
complaint against the Pennsylvania 
and 14 other railroads filed with In- 
terstate Commerce Commission, says 
unreasonable rates have been charged 
since March for transporting pro- 
pane gas in tank cars to Wayland 
from points in Texas, Louisiana and 
Oklahoma. It asks that ICC require 
roads to cease violations of Interstate 
Commerce Act alleged in complaint, 
to publish reasonable rates and to 
pay $15,000 reparation. 


New Rail Rates Effective 


WASHINGTON—New reduced rail 
rates for transportation of oil prod- 
ucts in tank cars from pipe line ter- 
minals in Camp Croft and North Bel- 
ton, S. C., to North Carolina points 
now are effective following refusal of 
Interstate Commerce Commission to 
suspend them. Suspension had been 
asked by War Emergency Co-opera- 
tive Assn. and Associated Petroleum 
Carriers. 











ONLY a MARLOW 


offers all these 
advantages 


© Centrifugal action—quiet, efficient. 
© Self-priming on suction lifts. 

© Self-purging—will not vapor lock. 
© Higher capacity for size. 


© No rubbing parts—iong life and low 
maintenance cost. 


© No internal priming valves or de- 
vices. Positive priming action. 


© No gear reductions—operate at 
standard motor speeds. 


© No by-pass or pressure-relief valves; 
no burned out motors or overloaded 
engines. 


© May be placed outdoors—no pump 
house required. 


© Continued high capacity at low ini- 
tial cost. 


© Marlow self-compensating shaft seal. 











Send for a copy of 
this bulletin that 
gives details. 


RIDGEWOOD +: NEW JERSEY 


Manufacturers of Quality Pumps Since 1924 











IT’S THE NEW 


50 Gallon 
"SQUATTY 


METER 
CALIBRATING TANK 


Just 27/2" High 
and 
Only 42" OD. 


This open type prover was 
designed particularly for 
calibrating tank truck me- 
ters and for use in meter 
repair shops, and other 
places where height is lim- 
ited. 

With adjustable legs and 
built-in splash dome this 
“Squatty” prover offers 
the ultimate in conven- 


ience and portability. 


Also available in 84 & 106 
gal. units. Constructed of 
heavy gauge metal. 


Warner Lewis 


COMPAN Y 


BOX 3096-N -TULSA, OKLAHOMA 





Please send more 
information on 
the “‘Squatty”’ 





Name - P 
Street 
City _ 
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FTC-Approved New England Code Being Used 
By OHI Group to Push New Oil Heat Business 


The code of Fair Business Practices 
for the oil heat industry in New Eng- 
land, recently given legal status by 
the Federal Trade Commission, is 
being used as a sales argument to 
promote new oil heat business. Oil- 
Heat Institute of New England, 
which sponsored the code, is provid- 
ing its members with a four-page, 
two-color, 6 x 9 leaflet, which men- 
tions the code, along with OHI stan- 
dards of technical efficiency, as part 
of the inducements for dealing with 
OHI members. 

Copy headlines refer to ‘“Better- 
Than-Ever Oil Heat’ and text plays 
up comfort, convenience, economy, 
dependable supply and calls attention 
to the greatly improved market value 
of property heated with oil. An in- 
side panel mentions OHI standards 
under the headings: “Be sure your 


Dealer is Officially Accredited’ and 
“Note the Public Purpose of This 
Institute.” Copy explains that OHI 
members are pledged to install and 
service oil heating equipment in ac- 
cordance with OHI technical stan- 
dards and to observe the Code of 
Fair Business Practices in all dealings 
with the public. Accredited dealers, 
the copy asserts, are those entitled 
to display the OHI seal, which is re- 
produced. 

A space is provided on the back 
page for the OHI member to imprint 
his name and address, immediately 
beneath a panel of copy offering an 
oil-heat survey and estimate without 
cost or obligation, and emphasizing 
the importance of proper installation 
and reliable servicing that comply 
“with the Official Standards of Oil 
Heat Institute.” 


Exports of Kerosine Cooking Stoves Increasee 


NPN News Bureau 


tric) was as follows: 1939, 88.3; 1947 

WASHINGTON —- Availability and 51.0; and 1948, 91.9. 
low price of kerosine, along with the , 
. a : ; Ps — “Although the 1948 ratio only 
lack of electrification and coal and : “ 

' tee age 2 aan slightly exceeds the 1939 (prewar) 
the depletion of forests in various em ; ‘ 
te al ae : , se ratio,’ OIT points out, “the trend 
parts of the world, are the factors , 
aie ails: ee , ‘a , toward the kerosine cooking stove 
chiefly responsible for the steady ex- is walt é strated bv tl small 
pansion of the kerosine cooking aglllbte ptenerenprahaaets »y = ome 


stove export market the last sev- 
eral years and during first quarter of 
1949, a recent study by Office of In- 
ternational Trade, Commerce De- 
partment, shows. 
For the specified 
Table 1, the percentage ratio of val- 
ue of U.,S. exports of kerocine 
equipment (including room and wa- 
ter heaters) to other than kerosine 
equipment (except fuel oil and elec- 


years shown in 


contributing factor supplied by kero- 
sine room and water heaters which 
in 1939 accounted for 24% of the 
value of kerosine equipment exports, 
but only 9% in 1948.” 


Exports of cooking and heating 
stoves other than kerosine, as indi- 
cated by dollar volume, OIT adds 
reached their peak in 1947 and de- 
clined in 1948, whereas’ kerosin¢ 
cooking stove exports in that year 


Table I—Comparison of U. S. Exports of Kerosine Cooking Stoves and 
Heaters with Other Cooking and Heating Equipment 
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1939 1947 1948 
Item Dollars Units Dollars Units Dollars Units 
Coal and wood cooking and room 
heating stoves 117,892 874,444 ‘ 292,079 
Gas stoves, ranges, and room and 
water heaters 749,641 6,069,057 4,087,728 
Pressure gasoline stoves 61,104 879.102 359,869 
Total 928,637 7,822,603 1,739,676 
Kerosine cooking stoves 661,800 76,392 2,811,874 236,687 3,970,145 283,598 
Kerosine room and water heaters 158,947 13,422 1,185,128 46,121 389,099 16,354 
Total kerosine equipment .. 820,747 89,814 3,997,002 282,808 4,359,244 299,948 
Includes both liquefied petroleum and natural gas 


Table II—Value of Kerosine Cooking Stove Exports in Relation to All 
Cooking and Heating Stoves Except Electric 


Year 1939 1940 1941 1942 1943 1944 1945 1946 1947 19 
Percentage 37.8 4.7 30.8 29.8 19.2 37.0 27.8 18.2 23.7 43.¢ 
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increased 41% over the 1947 level. 
Report states: “This increase is 
especially neteworthy because it vir- 
tually closed the gap which had pre- 
viously existed in competition in for- 
eign countries between U. S. kero- 
sine cooking stoves and gas stoves.” 
In addition to statistics revealed 
in Table Il, report shows that kero- 
sine cooking stove ratio, in relation 
to other cooking and heating ctoves 
except fuel oil and electric, increased 
to 46.8% during first quarter 1949. 
OIT warns, however, that “it 
should be remembered that estimates 
of future export activity should be 
made in the light of European re- 
construction and the availability of 
dollar exchange in most countries.” 
“If European countries in their 
production and fulfillment of domes- 
tic needs have an exportable sur- 
plus, it is to be expected that other 
countries with a shortage of dollars 
will, at least in part, shift their 
sources of supply to European pro- 
ducers,”’ OIT concludes. 


New England OHI Plans 
Oil Burner Service Classes 


Training in oil burner service will 
be provided again this heating sea- 
son by Oil-Heat Institute of New 
England. As during the past three 
years the course will be directed by 
Otto V. T. Urban, director of educa- 
tion, Oil Heat Institute of New Eng- 
land, 839 Beacon St., Boston 15, Mass. 

Classes will be open this year for 
the first time to anyone in the oil 
heating industry whether or not they 
are members of OHI. Sessions will 
be held in Worcester, Mass., Spring- 
field, Mass., Hartford; Conn., Provi- 
dence, R. I., and New Bedford, Mass., 
in that order, and will run through 
the next four months. Later in the 
season additional sessions will be held 
elsewhere in New England. 

Engineers from oil burner and 
equipment manufacturers will be on 
hand to explain the construction and 
operation of each of the principal 
types of burners which have been 
grouped into the following four 
classes: 


High pressure gun burners. 
Low pressure gun burners. 
Wall flame burners. 
Vaporizing (pot) type burners. 


For a series of 10 weekly lessons 
of three hours each there is a tuition 
charge of $25. For OHI members 
and their employes a discount of 
20% is allowed. Class hours are from 
7:15 p. m. to 10:15 p. m. 


In a leaflet announcing the first 
series of classes, OHI points to the 
need for providing the best possible 
kind of burner service. 
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You can 


PUMPIT 


VIKING ROTARY PUMPS 


The pump that moves any clean liquid regardless of viscosity . that is the 
Viking Rotary Pump. 











It's “Gear within a Gear—2 moving parts’ principle gives you this service 
Its rugged construction, without small intricate parts, springs, gadgets, etc. 


assure long, dependable life. 
Viking rotary pumps are engineered for the job 


| | 7° — ‘ to do the work assigned them. Ask for free folder 
| | . 1500R and 405R today. Recommendations gladly 
PI || IKING . 


‘ given without obligation. 
AN HONORED NAME |/ 
| } | IN PUMPING 


Pump Company 


Cedar Falls, lowa 














GRANCO PEIMIE meters 


speed deliveries from tank truck or loading rack 


GRANCO Meters cut overhead, enable your tank trucks to 
make more ‘‘dumps" per day. How? Because they have... 


* faster flow — extra large metering chamber allows for 
greater through-put to each revolution of rotor. 





* lower head loss — smooth, pivot action of exclusive 
Model LJ— 4” Line Meter GRANCO "floating" rotor offers minimum resistance to flow. 


« 


* sustained accuracy — over a wide range of flow. 


7 longer trouble-free life — siower speeds, fewer mov- 
ing parts mean less wear . . . long, continuous service. 









* quick, accurate calibration — only rotary meter with 
easy, positive adjustment 


BUY GRANCO METERS — YOU'LL BE MONEY AHEAD! 
Write today for Free Bulletins 


GRANBERG CORPORATION Gra alee) 


OAKLAND 8, CALIFORNIA * Makers of Rotary Positive 
Displacement Pumps and Meters for all Petroleum Products 


Sales and Service at your service throughout the nation 
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Canada’s Goal of Self-Sufficiency in Petroleum Nearer 
As New Fields Come in to Balance Supply and Demand 


BULK AND FIELD STORAGE TANKS e PLATE WORK OF EVERY DESCRIPTION 


48 


Of all the countries of the world, Canada perhaps has stood most in 
need of its own petroleum development for, while she had little produc- 
tion of her own, her industry and way of life developed a large demand 
for petroleum products, M. L. Haider, Imperial Oil’s production direc- 
tor, told the American Institute of Chemical Engineers at Montreal 
Sept. 8. 

On the average, he said, Canadians consumed last year some 294 
Imperial gals. of petroleum products apiece, but they produced only 
about 34 gals. apiece, or 11.5% of their requirements. This rate of 
consumption, Mr. Haider pointed out, is the second highest in the world, 
being exceeded only by that of the U. S., where consumption averaged 
504 Imperial gals. per person; in contrast with Canada’s position, the 
Americans were able to produce virtually all of their petroleum require- 
ments—some 482 gals. or 96%. 

Now that Canada, after nearly 90 years of searching and drilling, 
has come within sight of her initial goal—self-sufficiency in oil— 
through development of her most promising discoveries in the western 
provinces, new problems have arisen—those of dollar shortage and 
those of finding outlets for today’s production. Canada’s dollar short- 
age, incidentally, happened to be almost precisely the same last year 
as the dollar volume of her petroleum imports. 

Mr. Haider’s story of oil developments in Alberta is one of the most 
complete and up-to-date to come to the attention of NATIONAL PETRO- 
LEUM NEwWs. That portion of his text dealing with the oil history of 
the dominion’s western provinces and defining the resulting problems 
presented here with Mr. Haider’s permission. 


BIRMINGHAM TARK CO 


open new markets for your products. 


Whether your tank storage requirements are large or 
small, Birtank can fabricate them equally well—to speci- 
fications, on schedule. Our complete fabricating facilities 
are the most modern; our tank rolls, among the nation’s 
largest. For years, America’s major oil companies have 
specified Birtank because the name assures them leak- 
free, lifelong, quality storage tanks at minimum cost. Let 


us quote on your requirements. Inquiries answered 
promptly. 


At left, 18,800 gal. underground storage tank. 
Right, the ever-popular skid tank which can 


By M. L. HAIDER 


Director of Production 
Imperial Oil Limited 


It was not until oil development 
turned westward that Canada was 
able to point to anything really im- 
portant in the way of production. 


The western production for many 
years centered around Turner Valley 
where seepages of gas had been 
known for years. Its first producing 
well came in in May, 1914, from a 
shallow cretaceous sand, and since 
then Turner Valley has had two peri- 
ods of rapid development. In 1924 wet 
gas was encountered at greater depth 
in the Madison lime and from then 
until 1936 the valley was noted for 
its output of naphtha or natural gas- 
oline. In 1936 Turner Valley entered 
on what may prove to have been its 
last great phase of exploration. In 
that year light gravity crude oil was 
discovered, and production soared 


from around 3,500 b/d to an average 
of nearly 28,000 b/d in the peak year 










BIRMINGHAM TANK CO. 


Division of 


THE INGALLS IRON WORKS COMPANY 


MAIN OFFICE: BIRMINGHAM, ALA. 
Pittsburgh « Chicago « New York « New Orleans 


Fabricating plants at Birmingham and North Birmingham, 


Verona, 


Pascagoula, Miss., and Decatur, Ala 
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of 1942. Since then, there has been 
a steady decline to around 10,000 b/d 
currently. 

The discovery that was made in 
Turner Valley in 1914 was in a high- 
ly distorted section of the foothills 
of the Rockies. The next great dis- 
covery was on the plains and far to 
the north. 


This development was at 
Wells some 110 
Arctic Circle. 

This field equipped with a small 
refinery, has been a great aid to 
colonization and exploration up and 
down the Mackenzie River. But the 
field was too far away from the 
major centers of population to ef- 
fect much change in the economic 
climate of the west, and its recover- 
able reserves estimated at some 30 
million bbls. were not large enough 
to justify the heavy expenditure that 
would have been needed to bring the 
oil to southern markets. 

Down on the Alberta and Sas- 
katchewan plains, exploration was 
continuing through the years, with 
many a disappointment, and no out- 
standing encouragement. 


Norman 
miles south of the 


Half a dozen small fields were lo- 
cated, but their combined output last 
year only amounted to a little over 
5,000 b/d. Perhaps the most that 
could be said for them was that they 
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N. heated terminal buildings, and 
no cold starts. Press the starter, and the engine 
starts instantly, already warmed up, with full 
power, ready for the road. Engine wear is 
reduced; batteries last longer; fuel consump- 
tion ts decreased. 

That’s what KIM Hotstart means to this 
fleet of buses operating in the Pacific North- 
west where winter temperatures often range 
from 10 above to 10 below zero. 


What is KIM Hotstart? 


KIM Hotstart is a patented pre-heater for gas 
or diesel engines. Plugged into the electric 
circuit at the end of the run, the Hotstart 
draws cold water from the engine, heats it, 
forces it back into the engine at another 
point, keeps the engine warm when not in use. 

Made in four sizes, there is a KIM Hotstart 
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encouraged the oil seekers to con- 
tinue their efforts in the face of dis- 
appointments. Geologically speak- 
ing, it was a certainty that oil must 
lie somewhere in the Canadian plains, 
and the discovery of these many 
small fields in such widely separated 
parts of the Canadian sedimentary 
areas served to deepen the conviction 
of those who were trying to close the 
tremendous gap between Canada’s oil 
needs and Canada’s low rate of pro- 
duction. 

Yet, all told, all the fields dis- 
covered before 1947 had a combined 
daily output of only some 19,000 bbls. 
last year— about 7% of the nation’s 
requirements. The largest field of 
them all, Turner Valley, is calculated 
to have an ultimate total recovery 
of some 123 million bbls.—not much 
more than Canada is currently con- 
suming in a single year. All but 
about 20 million bbls. of this has 
now been recovered. 


Leduc Field Comes In 


Then, in 1947, the picture began to 
change. In February of that year 
the Leduc No. 1 well came in to open 
up a field whose reserves are now 
estimated to be in excess of 200 mil- 
lion bbls. 

Here, in two coral reefs of Devonian 
age, at about 5,500 ft. below the sur- 
face, the oil seeker had found what 







. 
i ie # 4 


Licking Winter Weather with 


for all kinds of motor vehicles—automobiles, 
trucks, fire engines, tractors, buses, station- 
ary engines, diesel locomotives. Quickly in- 


stalled by any competent mechanic. 


For additional information, fill in and mail 
the coupon. You will receive descriptive lit- 
erature, and name of your nearest KIM Hot- 


start dealer. 
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Company 
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he had been searching for so many 
years. The fact that the discovery 
was made in territory long thought 
prospective greatly strengthened the 
hope that other would 
follow. 

As you know, this hope has been 
justified by the events. Leduc has 
been followed by an extension to the 
north at Woodbend and by the Red- 
water field about 35 miles northeast 
of Edmonton which was discovered 
about a year ago and which is be- 
lieved to have more than 300 million 
bbls. of oil—at present the greatest 
known reserve of any field in Cana- 
da. 

And the progress has been contin- 
ued in 1949. The outstanding dis- 
covery has been at Golden Spike, a 
discovery which has so far been 
proven by only one well. Golden 
Spike has the distinction of showing 
the thickest oil-proijucing section 
545 ft.—yet to be found in Canada. 
While it is too early to estimate the 
reserves at this field, with only one 
well completed, it appears quite 
definite that in view of the thickness 
of the producing zone, Golden Spike 
will prove to be a large field. 

At Stettler another promising new 
find -has been made. Like Golden 
Spike, it still has only one producing 
well, but the fact that this well has 
good production from two layers of 


discoveries 
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Hotstart 


KIM HOTSTART MANUFACTURING CO. 
West 917 Broadway, Spokane 11, Wash. 


Please send literature, prices, and name of local dealer. 
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the Devonian sediments points strong- 
ly toward another important field. 

In addition to these large fields, 
there have been a number of smaller 
discoveries, some of which may prove 
to be of substantial proportions. 


Self-Sufficiency Looms 


Actually, the progress in the past 
two and a half years can be summed 
up by saying that reserves in the 
order of one billion barrels of crude 
have been indicated. What the future 
holds one can only guess. The suc- 
cess to date has attracted many new 
companies and a great deal of capital 
to the search and it would be only 
reasonable to assume that in the 
next five to 10 years discoveries in 
western Canada should be _ several 
times those already indicated. With 
this possibility, it would appear that 
Canada is well on its way to self- 
sufficiency in oil. 

So the Odyssey of the oil seekers 
has now come within sight of its 
initial goal. It has been a long and 
arduous progress lasting nearly 90 
years. It has meant the scouring of 
the country by geological parties, the 
use of every scientific implement at 
our command. It has meant the 
drilling of more than 20,000 wells in 
every part of the Dominion. 

And now that enough oil to meet 












Heil Truck Tanks. Capaci- 
fies 800 to 2100 gals. 


Heil Elevating Tailgate 
raises and lowers 2000-Ib. 
loads quickly and easily. 
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the nation’s needs can be foreseen, 
new problems intrude themselves. 

Our consumption of crude oil which 
has been rising very sharply in the 
past few years is now being dupli- 
cated by our production curve which 
is rising even more steeply. Yet, 
against the national need which is 
estimated will average some 320,000 
b/d during 1949, our current produc- 
tion is only in the neighborhood of 
60,000 bbls., less than one-fifth of the 
total requirement. 


And this situation will remain with 
us for some time. Indeed, the new 
wells that are being brought into pro- 
duction today are not able to find 
outlets for all they are capable of 
producing at efficient rates of re- 
covery. 

Against our need for 320,000 b/d, 
and our current production of some 
60,000 bbls., Canada at the middle of 
the year was capable of producing 
somewhere in the neighborhood of 
65,000 at efficient rates of production. 
And, based on the progress that is 
being made this year, it is estimated 
that by the end of 1949 the Canadian 
fields would have a potential out- 
put of upwards of 100,000 b/d. 


The fact that production is cur- 
rently running considerably below 
its current possibilities may make it 
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lt Costs Less, Now 


to Haul Petroleum Products 


The advanced design of HEIL equipment 
brings about unusual operating economies 


Heil built the first frameless petroleum transport... the 


TRAILERIZED. TANK 


desirable to add a word or two of 
explanation. 


Normally, there are two considera- 
tions—two ceilings if you like—which 
govern the rate at which oil is pro- 
duced from any given field. One of 
these is the availability of markets, 
the other is the maximum efficient 
rate of recovery—that rate which will 
effect the greatest economic recovery 
of the oil from the reservoir over a 
period of years. 

The maximum efficient rate of 
production is determined for each 
field based on engineering studies of 
the physical characteristics of the 
individual reservoir. Normally the 
maximum efficient rate is an annual 
production of 3% to 8% of the 
field’s ultimate recovery. 


Up-to-date in Canada, the latter 
ceiling—maximum efficient recovery 
—has been lower, since in most cases 
one can sell more oil from a field 
than it would be advisable to produce. 
This year, however, the first ceiling 
—the availability of markets—has be- 
come the governing factor in Al- 
berta. 

Even applying conservative princi- 
ples of arriving at the maximum ef- 
ficient rate of recovery, we find our- 
selves already within sight of being 
able to produce nearly one-third of 








Heil Trailerized Petroleum 
Transport Tanks. Capac- 
ities 4100 - 6000 gals. 
Single or tandem axle. 





first one-piece, all-welded boltless truck tanks... the 


at lower costs. 


kind of equipment that lets you haul bigger payloads 


This advanced design can help you make larger 
profits. Write today for bulletins that show why. 


THe HEIL co. 


1-247 DEPT. 3799, 3037 WEST MONTANA STREET, MILWAUKEE 1, WISCONSIN 
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Canada’s requirements, but in the 
peculiar position of being unable to 
sell more than approximately 20% 
of the nation’s needs. 


Reason—Distance to Markets 


The reason for this, of course, is 
distance to markets. The western 
development has already outstripped 
the demand for crude in the west 
and until the oil can press its way 
outwards to new markets it cannot 
be produced at its full potential. 


The answer to this problem, as 
most of you probably realize, is the 
construction of a pipe line that will 
provide low-cost transportation to 
wider markets. 

Such a pipe line is already in the 
initial stages of construction. Sur- 
vey work for the first 450 miles from 
Edmonton to Regina is nearly com- 
pleted. Steel for a line of this length 
is being rolled and facilities for mak- 
ing it into pipe are now set up. 


The line from Edmonton to Regina, 
it must be recognized, is only a first 
step in the outward movement of the 
oil from Alberta. At Regina, the 
oil is still in the middle of the 


prairies, and it must move another 
700 to 800 miles before it reaches 
the Great Lakes and cheap water 
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transport to the markets of the East. 
An extension of this size is currently 
being investigated, and application 
to carry the line as far as the Mani- 
toba-United States border at Gretna 
has already been filed—and is being 
heard at this very moment. 

The distance factor in moving the 
oil eastwards indicates that it will 
probably not serve all of eastern 
Canada directly. The Atlantic Sea- 
board and the area served from Mont- 
real will probably continue to import 
oil from other sources. As you may 
know a pipe line was built some years 
ago from Portland, Me., to Montreal 
which provides low-cost transporta- 
tion for oil brought to Portland by 
boat. It is expected this line will 
continue to serve the Montreal area. 

The problem of combating distance 
that now has to be faced is nothing 
new to the Dominion of Canada. It 
has had to be faced with each form 
of natural wealth that we have in 
turn discovered and developed—tfish, 
furs, timber, grain, minerals, manu- 
factured products. It is, however, 
worth noting that few important dis- 
coveries of crude oil have had such 
great barriers of distance to surmount 
as have the oil discoveries in Alberta. 
Unlike the transport problem that 
has had to be faced by other com- 
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INVESTIGATE this remarkable pump today. Call your Tokheim representative or write 


HIGH VACUUM PUMP 


MOST EFFICIENT HAND PUMP EVER DEVELOPED 


Here's the most amazing hand pump ever developed. It delivers 
up to 20 gallons a minute, pumps on both forward and back 
strokes, primes easily, pumps a 20-foot vertical lift and does 
these things with a single diaphragm. Easy to operate. No wasted 
motion. Light weight. Simple to service. Low cost. 


TROUBLE-FREE OPERATION 


Developed by Tokheim, leading pump builder for 48 years, 
this pump will handle any petroleum product that pours, and 
many other industrial and commercial liquids. Ice, dirt and scale 
will not interfere with its operation. All parts in contact with 
liquid are of non-corrosive materials. Available in drum type models with hose or spout 
outlets, and models for use in pipe lines and with underground storage tanks. 


| 

s 

1 | ¢ 
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the factory for literature, prices and delivery information. 


TOKHEIM OIL TANK AND PUMP COMPANY 


General Products Division * 1670 Wabash Avenue « Fort Wayne 1, Indiana 


Available in 


numerous models 


Canadian Oil 





modities, this one has to be borne 
by one product alone. 

From the foregoing it will be real- 
ized that while the development of oil 
in the Canadian west is bringing very 
great benefits, it is also bringing 
new problems. 


Capital Another Factor 


Not the least of these is capital. 
Joseph Pogue, vice president of the 
Chase National Bank, has estimated 
that it will require just short of a 
billion dollars to bring the Canadian 
industry up to 400,000 b/d capacity 
Canada’s expected requirements a 
few years hence. In this estimate 
he includes the requirements for re- 
fineries and marketing facilities as 
well as the capital needed for pipe 
lines and further development and 
exploration (see NPN, March 2, pp. 
15-16). 

While this figure may sound ex- 
tremely large, it should be remem- 
bered that the pipe line from Edmon- 
ton to the lakes would call for some 
$100 millions itself. 

Then. the exploration and develop- 
ment program for 1949 alone is esti- 
mated to require another $100 mil- 
lions. 

That an investment program of 
this magnitude should now be justi- 


FOR USE WHEREVER 
LIQUIDS ARE HANDLED 
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DEPENDABILITY 


for over 30 years! 





| Approved 
by the 
Petroleum 
Industry \\ 
PHILLIPS Hand Op- 


erated Pumps, Tank 
Units, Grease Dis- 










pensers and other 
Service Station Equip- 
ment have long been 
on the approved lists 
| of the major oil com- 
) panies as well as the 

independents from 
coast to coast. 

Our reputation for 
dependability is a 
| priceless asset — 

constantly maintained. 








| Write for Catalog Today 


PHILLIPS PUMP & TANK CO. 
5060 Brotherton Road 
Cincinnati 9, Ohio 
West Coast Office: 


2449 Hunter St. 
Los Angeles 21, California 





in the preparation of preservative 
*, lubricants used in 
. 


LOW TEMPERATURE 








OPERATIONS 


SEBEL ABR * 5 





@ Alox 937 is used 
in various types of 
preservative lubri- 
cants and retains its 
excellent lubricating : 
qualities at very low = | . 

temperatures. Liquid at room temperature 
and soluble in napthenic oils and oils 
used in the preparation of greases. It is 
recommended for use in preservative 
lubricants for use in firearms, instru- 
ments, ordnance equipment, woodwork- 
ing tools and metalworking tools It 
preserves iron and steel from corrosion 
and is effective even when applied in a 
thin, almost invisible “dry” coating. 


Write for Technical Literature 


ALOX 


CORPORATION 


3949 Buffalo Avenue 
Niagara Falls, New York 
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fied is a measure of the progress al- 
ready achieved in Canada. 

But it points ahead to even greater 
advances in the near future. For, 
apart entirely from the significance 
of the development to the petroleum 
industry— and I might perhaps justi- 
fiably add to the chemical industry— 
this development certainly holds a 
billion dollars’ worth of promise. For 
Canada, it promises to end or at 
least greatly reduce a chronic ex- 
change difficulty. For the Canadian 
west it means new and wider hori- 
zons, both for existing industries and 
for the industries that may arise 
there in the wake of the oil dis- 
coveries. 


2-Week Army Course Set 
For Petroleum Lab Units 


NPN News Bureau 

WASHINGTON—A_ two-week in- 
tensive training course in testing pe- 
troleum products used by the Army, 
will be given to representatives of 
some 10 to 15 Quartermaster Corps 
petroleum laboratory units of the 
Organized Reserve Corps next sum- 
mer at points on the East and West 
Coasts. 

The course, a condensed version of 
the Army’s 29-week training for reg- 
ular petroleum laboratory technicians, 
was tried for the first time Aug. 
14 to 28 at Jersey City, N. J., with 
skilled unit commanders as instruc- 
tors. Only five units took the course 
this year because all have not reach- 
ed a stage of training that would 
qualify them for the course. 

The Army feels that it is wise to 
institute such specialized training for 
reserve units. 

At the present time there are ap- 
proximately 20 reserve laboratory 
units affiliated with petroleum indus- 
trial organizations and a _ similar 
number of non-affiliated units. 


Two One-Day Regional 
Meetings Set by WPRA 


NPN News Bureau 

TULSA Two one-day regional 
meetings ,have been scheduled by 
Western Petroleum Refiners Assn. 
An industrial relations meeting on 
the theme ‘Providing for the Work- 
er’s Welfare,” will be held in Shreve- 
port, La., Sept. 23, at the Washing- 
ton-Youree Hotel, at 2 p.m. W. W. 
Weldon, assistant manager of the 
industrial relations division of the 
Esso Standard Oil Co. refinery at 
Baton Rouge, La., will open the dis- 
cussion, speaking on “A Security 
Program for the American Industrial 
Worker.” Following his talk Thur- 
man Sensing, research director of 
the Southern States Industrial Coun- 
cil, Nashville, Tenn., who recently 
returned from a two-month stay in 
England where he was sent to in- 
vestigate results of the labor gov- 
ernment’s experiment in socialism, 
will speak on “Britain Under Social- 
ism.”” C. L. Stinnett, Lion Oil Co., 


El Dorado, Ark., will preside at the 
meeting. 

Oct. 21, a technical meeting on 
waste disposal problems will be held 
at the Palmer House in Chicago, be- 
ginning at 10 am. Speakers will be 
L. C. Burroughs, Shell Oil Co., Inc., 
New York, and W. B. Hart, Atlantic 
Refining Co., Philadelphia. Program 
will include discussion of work of the 
API committee on disposal of refinery 
waste, stream and lake pollution by 
refinery wastes, API research proj- 
ects on waste disposal, biological 
studies and stream surveys, waste 
disposal methods and practices, at- 
mospheric pollution problems, and 
legal aspects 


Socony-Vacuum Completes 
New Wharf on Hudson 


ALBANY, N. Y.—A new wharf has 
been completed at the Socony-Vacuum 
Oil Co. bulk terminal on the Hudson 
River here and is in operation. 

The wharf is 50 ft. long by 25 ft. 
wide, and the river bed was dredged 
to 27 ft at the wharf to facilitate 
tankers’ movements. For unloading 
purposes the wharf has a new type 
of hose frame that will permit a 
number of hose-lines to pump simul- 
taneously from a vessel. The new 
wharf is part of a modernization pro- 
gram at the Albany bulk terminal 


Oil Geographer’s Book 
Now Available to Oil Men 


A World Tour in Oil, by Dr. Alfred M 
Leeston 6 x 9 in. 36 pages, paper binding 
$.50. Order from Dr. Alfred M. Leeston, 100( 
Continental Bidg., Dallas, Tex 


A World Tour of Oil is an oil 
geographer’s handbook that makes 
interesting reading for both the lay- 
man and the professional oil man. Dr 
Leeston divides the oil producing 
world into four parts: Middle East, 
Far East, Europe and the Americas. 

He gives a brief description of the 
social and political background of 
each oil producing country, and in- 
serted in each of these sketches is 
a “Note for Driller” giving the depths 
at which oil is found in the country 

Each sketch is introduced with a 
paragraph containing statistics on 
land area and population of the 
country and a few reading references 


Wynnes Get Full Control 
Of American Liberty Oil 


Svecial to NPN 

DALLAS—-An $8,000,000 oil deal 
was being completed in Dallas by 
Toddie L. Wynne and children for the 
purchase of the half interest of Clint 
W. Murchison and others in _ th 
American Liberty Oil Co. and subsid- 
iaries with headquarters here. 

The purchase will give the Wynne 
family full control of the company 
organized in 1931. 

Mr. Wynne, who has been chairman 
of the board, will continue as presi- 
dent, a position held by Murchison 
D. R. Zachry remains executive vic« 
president and general manager. 
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MOST AMAZING GUARANTEE* IN 
TRAILER HISTORY MADE POSSIBLE BY 
SENSATIONAL ELECTRONIC DISCOVERIES! 
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a ; Sead tor Complete Descri 
Trailmobile’s amazing $50-a-day, one- P e 
year guarantee is the talk of the tank trailer industry! 


tive Information on Trailmobile 
And the remarkable electronic discoveries that have helped 


! Tank Trailers! 
make this guarantee possible are evidence of Trailmobile’s 

use of scientific methods to build the finest tank trailer in ° 

the world. Yes, here is the ultimate proof that Trailmo- 









bile’s leakproof dependability will help you cut oil-haul 
costs to the bone, adhere to rigid schedules, bring new 


economy and efficiency to your operation! Learn the 
amazing possibilities now! 








MAIL THIS COUPON NOW! 
THE 


THE TRAILMOBILE COMPANY, 

31st & Robertson Ave., Cincinnati 9, Ohio 

I am interested in Trailmobile Guaranteed Tank Trailers. Please send me 
a | R complete descriptive information. 


COMPANY [em 








Business Address 
City 








State 





Cincinnati 9, Ohio +. Berkeley 2, California 
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REVOLUTIONARY 
4° AND 6 
TRUCK TANK 
VALVES 


Many oil companies are cutting operating 





costs by increasing pipe sizes on tank trucks 
so as to speed up unloading time. On gasoline 
trucks, they use sizes to 4”, and on fuel oil 
trucks, sizes to 6”. For utmost economy and 
efficiency, they equip these units with Phila- 
delphia Valve Co. valves that save as much 
as 50 to 100 lbs. in weight per valve, yet have 
been tested to pressures of 400 lbs. per sq. in. 
without leakage! These valves are durable, 
resist abuse, and are so tough they stand up 
well even in accidents and fires. 


Standard 4” 
2914 pounds! 


COMBINATION CROSS 
AND CHECK VALVES to 


minimum and 


valve weighs 


check 


aluminum disc holder to cut weight 


Swing 


offer 


OFFER WEIGHT SAVING OF AS MUCH AS 


50 TO 100 LBS. PER VALVE 


New, exclusive, lightweight pressed steel bodies also give 
added strength, greater efficiency 


Their secret lies in their revolutionary con- 
struction. They are made with our exclusive, 
patented lightweight pressed 
which completely eliminate the use of heavy 


steel bodies, 
castings and at the same time give added 
strength. An increased number of bolts keeps 
the lightweight, round flanges securely tight; 
these valves won’t leak even at high pres- 
sures. The 4” valves have eight *,.” S.A.E. 
3.” bolts. 


Send today for catalog #170,which illustrates 


bolts; the 6” valves, twelve 


and describes our complete line. 


only tightening stuffing box is bronze, 


bonnet and stem. These 
valves can be furnished with ad- 
ditional 


uses as are 


smallest bottom outlet, and are 





90° ANGLE VALVES 











Oil Marketing Equipment Company * 


possible flow resistance. Disc can 


easily be replaced by removing 


bolted bonnet. Spring-loaded, self- 


Save up to 100 pounds! For in- 
stance, a 6” valve weighs only 35 
pounds, against the 135 of the 
ordinary cast-iron angle valve. 
Bolted bonnet allows easy removal! 
of stem and disc assembly. Disc is 
cork and thiokol, to make it oil- 


Same specifications as angle valves, 


except equipped with additional 


Made in 4 


heat-treated aluminum, bronze, or 


and 6” sizes in either 
galvanized malleable iron. 4” alumi- 
num valve weighsonly 16 pounds; 6 
weighs only 39 pounds! The alumi- 
numand malleable iron valveshave 
bronze inserted seats. In all valves, 
the gates are of bronze, and are 


lapped in for gasoline service. 


PHILADELPHIA VALVE 


3415 ARAMINGO AVENUE 


PACIFIC COAST DISTRIBUTORS: 


also available with rigid disc which 
can quickly be converted to swing 
check type. 


and gasoline-resistant. Valveseat is 
machined brass casting insert; can 
quickly be replaced if necessary. 
Same types of spring-loaded stuff- 
ing box, bonnet,and stem asin com- 
bination cross and check valves 


Made in both 4” and 6” sizes. 


outlet. Also can be supplied with 
extra side outlet. 


Gates are floating split-wedge type 
to insure positive closure and per 
fect sealing. Valves are quick 
dual-threaded 


stem enables disc to rise on stem 


opening because 


while stem rises in bonnet. Spring- 
loaded, self-tightening stuffing box 
can be repacked under pressure if 


necessary 


COMPANY 


PHILADELPHIA 34, PA. 


325 Fremont Street, San Francisco 5, Calif. 


Howard Supply Company * 5125 Santa Fe Avenue, Los Angeles 11, Calif. 
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California, Gulf Coast Heavy Fuel Price Trends 
Conflict; Distillate Prices Rise Again in Northeast 


Conflicting price trends were reported for heavy 
fuels during the short week after Labor Day. On 
the West Coast, Standard Oil Co. of California re- 
duced its heavy fuel prices and lowered its postings 
for heavy crudes in amounts ranging from 3 to 35c 
per bbl.; At the Gulf, Esso Standard Oil Co. advanced 
its heavy fuel prices 15c per bbl. 


In the Northeast, Socony-Vacuum made a genera! 
advance in its prices for distillates, the second since 
mid-August, for all levels of delivery at most points 
in New York and New England. At the same time, 
prices for gasoline eased in some areas, notably New 
York Harbor and the Midwest. 

On the West Coast, Standard’s reduction in crude, 
effective Sept. 3, dropped prices for some grades, all 
fuel oil bearing, to below $1.00 per bbl. for 12 gravity 
oil. It was the company’s fourth cut in heavy crude 
prices in that area this year. 

Typical is the Kern River field, where the new post- 
ing for 12-12.9 gravity is $0.98 per bbl., representing 
a decline of $1.18 per bbl. from the $2.16 per bbl. 
price in effect for that particular grade at the begin- 
ning of 1949. 


In the Signal Hill (Long Beach) field, Standard’s 
new price for 18 gravity oil is $1.53 per bbl., off 25c; 
25 gravity, $2.22, off 4c; top grade in the field, 32 
gravity, unchanged at $2.64. 


On the other hand, Esso Standard, in announcing 
its 15c per bbl. advance in heavy fuel prices at the 





Standard Oil Co. (Indiana) abandoned Group 
3 or “any formula method” of pricing its prod- 
ucts, effective Sept. 12. Text of company’s an- 
nouncement and reaction of oil industry men 
to Indiana Standard’s new method of posting 
prices at each bulk plant or supply point will 
be found on p. 13. 











Gulf, said that it had been unable to cover its re- 
quirements “at the current postings.” Esso Stand- 
ard’s new cargo price for bunker “C”’ fuel at the Gulf, 
effective Sept. 10, is $1.50 per bbl. Its price for tank 
car lots of No. 6 fuel at Baton Rouge and New Or 
leans was advanced to $1.63 per bbl., with barge and 
ships’ bunkers quotations 3c per bbl. lower. 


A similar advance was reported by Esso Export 
Corp., the company quoting $1.60 per bbl., ships’ 
bunkers, at Houston, Galveston, Harbor Island, Baton 


touge and New Orleans. 


With prices rising for heavy fuels at the Gulf and 
falling in California, some trade sources said that only 
a substantial rise in tanker rates would cut off the 
potential large-scale movement of residual fuels from 
California to the Eastern Seaboard. 

Socony-Vacuum Oil Co., Inc. advanced its barge 
prices 0.5c at New York Harbor to 8.9c for kerosine 





RALSTON TRANSPORT CO. 





Petroleum Transporters, Contract Carriers Serving Refiners 
and Marketers in Ohio and West Virginia 





The only pipeline on wheels. 8,100 gals. capacity. 
Phone 3502 


Cambridge, Ohio 
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OIL MARKETS 
Summary of Daily Gasoline Prices (Sept. 6 through Sept. 12) 












Monday Friday Thursday Wednesday Tuesday — 
Motor Gasoline, 78-80 Oct, (Premium): Sept. 12 Sept. 9 Sept. 8 Sept. 7 Sept. 6 
Oklahoma (Group 3) ... ere rrr 10.75(1) 10.75(1) 10.75(1) 10.75(1) 10.75(1) 
Midwestern (Group 3 basis).......... — eces : . 
N. Tex. (or shpt. to Tex.&N.M. dest’ns) 11(2) 11(2) 11(2) 11(2) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) (1)11-11.75(1) (1)11-11.75(1) (1)11-11.75(1) (1)11-11.75(1) 
E. Tex. (Truck Tnsp.) pares (1)11-12(1) (1)11-12(1) (1)11-12(1) (1)11-12(1) 
Cent. W. Tex. (Truck Tnsp.)... ; (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) 
Motor Gasoline, 78-80(86) Oct. (Prem.): 
Oklahoma (Group 3) ..  eseenesone (1)10.75-11.625(1) (1)10.75-11,.625(1) (1)10.75-11.625(1) (1)10.75-11.625(1) 
Midwestern (Group 3 basis) .. van (1)10.75-11.625(1) (1)10.75-11.625(1) (1)10.75-11.625(1) (1)10.75-11.625¢1) 
N.Tex.(For shpt. to Tex.&N.M. dest'’ns) (1)11-12.75(1) (1)11-12.75(1) (1)11-12.75(1) (1)11-12.75Q1) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) (1)11.25-11.5(1) 
E. Tex, (Truck Tnsp.) . soem a kCee 11(1 11(1) 1141) 11(1) 
Cent. W. Tex. (Truck Tnsp. ) (1)11.25- (1) (1)11.25-11.5(1) (1)11,25-11.5(1) (1)11.25-11.5¢1) 
Motor Gasoline, 74-76 Oct. (Regular): 
Oklahoma (Group 3) e+66%e0 
Midwestern (Group 3 bi: isis). - . " sees gees es _ 
N.Tex.(For shpt. to Tex.&N M. dest'’ns) (1)10-10.25(1) (1)10-10.25(1) (1)10-10.25(1) (1)10-10.25(1) (1)10-10.25(1) 
W.Tex.(For shpt. to Tex.@&N.M. dest’ns) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75(1) (1)10-10.75¢1) 
E. Tex. (Truck Tnsp.) .. errrer oa ‘ 7 : , 
Cent. W. Tex. (Truck Tnsp. ae ie (1)10.25-10.5¢1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) 
Motor Gasoline, 74-76(80) Oct. (Regular): 
Oklahoma (Group 3) . oe .. (€6)10-10.375(1) (6)10-10.375(1) (6)10-10.375(1) (6)10-10.375(1) (6)10-10.375(1) 
Midwestern (Group 3 basis). (6)10-10.375(1) (6)10-10.375(1) (6)10-10.375(1) (6)10-10.375(1) (6)10-10.375(1) 
N.Tex.(For shpt. to Tex.&N.M. dest’ns) (1)10-10.75(2) (1)10-10.75(2) (1)10-10.75(2) (1)10-10.75(2) (1)10-10.75(2) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(¢1) 
E. Tex, (Truck Tnsp.) (1)10-11(1) (1)10-11(1) (1)10-11(1) (1)10-11(1) (1)10-11¢1)_ 
Cent. W. Tex. (Truck Tnsp.) Veccseseanse €27GREOweuwCe? (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) (1)10.25-10.5(1) 
60 octane & below: 
Oklahoma (Group 3) i silica ih Noite .. €2)8.875-9.75(1) (2)8.875-9. 75(1) (2)8.875-9.75(1) (2)8.875-9.75(1) (2)8.875-9.7 i 5(1) 
Midwestern (Group 3 basis)..... .. €2)8.875-9.75(1) (2)8. os 5-9. 75(1) (2)8.875-9.75(1) (2)8.875-9.75(1) (2)8 th 9.7 5 1) 
N.Tex.(For shpt. to Tex.&N.M. dest’ns) (2)9.375-10.3(1) (2)9.375-10 $(1) (2)9.375-10.3(1) (2)9.375-10.3(1) (2)9.37 3(1) 
W.Tex. (For shpt. to Tex.&N.M. dest’ns) (1)9.375-10(2) (1)9 a75- 10(2 (1)9.375-10(2) (1)9.375-10(2) (1)9.375- 10(2) 
E. Tex. (Truck Tnsp.) . Co a . €1)9.25-10.501) (1)9.25-10.5(1) (1)9.25-10.5(01) (1)9.25-10.5(1) (1)9.25-10.5(1) 
Cent. W. Tex. (Truck Tnsp.) ; eaeaeedc Meee (1)9.5-10.4¢1) (1)9.5-10.4(1) (1)9.5-10.4(1) (1)9.5-10.4(1) 


Gasoline octane ratings are ASTM Motor Method ratings, except ASTM Research Method minimum ratings which are shown in parentheses 


Motor Gasoline, 78-80 oct. (Premium) (b) 


New York harbor (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) (1)12.6-14.2(1) 
New York harbor, barges. acti (2)12-13.75(1) (2)12-13.75(1) (2)12-13.75(1) (2)12-13.7501) (2)12.125-13.75(1) 
Philadelphia . ‘ eer (1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) (1)13.7-13.75(2) 
Philadelphia, barges eee (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) (1)13.6-13.65(1) 
Baltimore . Se ate ie (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) (1)12.4-14.1(1) 
Baltimore, barges ; ctecesooce GRP aM aeenta) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) (1)12.3-13.65(1) 
Motor Gasoline, 78-80 oct. (Premium) (c¢) 
New York harbor 
New York harbor, barges iweawew dss Tr see vas sss x 
Philadelphia... he ; 14.7(1) 14.7(1) 14.7(1) 14.7(1) 14.7(1) 
Philadelphia, barges : wid seal kta a + . ie 
Baltimore... - err val ach 14.1(1) 14.1(1) 14.1(1) 14.1(1) 14.1(1) 
Baltimore, barges : a ; ot vane o6en bebe ° 
Motor Gasoline, 74-76 oct. (Regular) (b) 
New York harbor , (2)11.6-12.9(1) (2)11.6-12.9(1) (2)11.6-12.9(1) (2)11.6-12.9(1) (2)11.6-12.9(1) 
New York harbor, barges. (2)11-12(2) (2)11-12(2) 2)11-12(2) (2)11-12(2) (2)11.125-12(2) 
Philadelphia (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) (2)12.5-13.2(2) 
Philadelphia, barges (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) (1)12.4-12.6(1) 
Baltimore ..... . (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) (1)11.4-12.6(3) 
Baltimore, barges (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) (1)11.3-12.4(1) 
Motor Gasoline: 
Western Penna., Bradford-Warren 
78-80 Oct. (Prem.) : . 13.25(1) 13.25(1) 13.25(1) 13.25(1) 13.25(1) 
74-76 Oct. (Regular) 12(2) 12(2) 12(2) 12(2) 12(2) 
Western Penna., Other Districts: 
78-80 Oct. (Prem.) . > ia . (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.8(1) (1)12.75-13.841) 
74-76 Oct. (Regular) 3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) (3)11.75-12.8(1) 


Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of 
companies quoting the low & highs of the ranges. 
(b) Research octane rating is minimum of 5 points above Motor Method rating 
(c) Research octane rating is minimum of 10 points above Motor Method rating 





and 8.5c for No. 2 fuel. At other points in New York and Syracuse, and 8.7c at Bridgeport and New Haven. 
and New England, the company’s prices for distillates The company’s tank wagon price for No. 2 fuel was 
were increased in amounts ranging from 0.1 to 0.8¢c 11.6c in Brooklyn, Manhattan and Queens boroughs 
per gal. for all levels of delivery. of New York City, up 0.6c. 
In announcing its second advance in distillate prices Other major suppliers marketing generally through- 
this season, Socony said: out New York and New England had not met the 
“Adjustments were made to improve the shrunken Socony advances up to the end of the week. One 
and uneconomic refinery margins. There was also New York Harbor Independent increased his No. 2 
the necessity of assuring adequate supplies to meet barge price 0.2c per gal. from 7.8c, with the result 
anticipated increases in demand. Cost to the com- that harbor barge prices ranged from 8 to 8.5c. 
pany at the Gulf of such of these oils as it purchases Some suppliers said they were inclined to delay 
to supplement its output has risen sharply.” making increases in distillate prices “for the time be- 
(Three cargoes of No. 2 fuel were reported sold at ing.” They pointed to price advances made in No. 2 
the Gulf at 7c per gal., 1c higher than the low re- fuel prices in New York and New England on Aug. 
ported price for No. 2 cargoes during mid-summer). 17 which subsequently were partially rescinded. 
Socony’s new tank car prices for No. 2 fuel were In other areas, the majority of refiners and tank car 
8.9c at Albany, Boston and Providence, 9.7c at Bangor marketers said trading continued at a relatively slow 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 


Sept 12 - 15.18 11.18 
Month Ago . ‘ a 15.21 11.21 
Year Ago . - 14.58 11.23 

Dealer index is an average of ‘‘undivided’’ dealer prices 
ex tax, in ov cities 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or 
terminals Okla Midwestern Ww Penna. Calif N Z 
Harbor Philadelphia, Jacksonville, Boston and Gulf Coast 











pace in contrast with the burst of activity in mid- 
August. Some easing in demand for gasoline after 
Labor Day had been anticipated by most sources; 
and marketers in eastern areas generally commented 
that big demand of the heating season does not usual- 
ly set in before Oct. 15. 

Prices for gasoline at New York Harbor were off 
0.125¢c on reports of regular-grade offered at 11c per 
gal. and premium at 12c by two sources of supply. 

In the Midwest, a few offerings of regular-grade 
were reported by tank car marketers at 9.625c, Group 
3. The same product, same shipping basis, was re- 
ported by refiners at prices ranging upward from 10c. 

Gulf Coast traders said that cargoes of regular- 
grade gasoline available at 10c contained less lead 
than offerings heretofore. 

In the Midwest and Mid-Continent, increasing firm- 
ness was reported in range oil and distillate prices. 
Sales of about 10 cars each of No. 2 fuel were re- 
ported at prices ranging from 6 to 6.25c, Group 3, with 
some marketers offering the product at 6.375c at the 
end of the week. 

Prices for wax and solvent lubes continued to 
soften. Scale was offered in the Western Penna. dis- 
trict at 3.75c per lb. for 122-6 AMP, down 0.85c. One 
Mid-Continent refiner reduced his schedule for solvent 
refined lubricating oils by 1c per gal.; his new price 
for 95 v.i. bright stock was 23c per gal. 


ATLANTIC COAST 


Socony Boosts Prices for Distillates 


‘ 

A general advance by Socony Vacuum Oil Co., Inc., in 
its prices for distillate fuels at points in New York and 
New England highlighted Eastern Seaboard markets dur- 
ing the week ended Sept. 10. The company’s increase in 
prices for distillates on Sept. 8 was the second the com- 
pany has made this season, the first having been made 
on Aug. 17 

The company increased prices for kerosine, No. 2 fuel, 
and Diesel oil in amounts ranging from 0.1 to 0.8c, all 
levels of delivery, at most points in its Northeast mar- 
keting territory. 

Socony’s advances were not immediately followed by 
suppliers marketing generally in New York State and 
New England. Some traders pointed out that in this 
“critical” period before demand for heating oils matched 
inventory accumulations there was bound to be occa- 
sional lots of distillates available at ‘distress’ prices 
below those generally quoted. 


Socony’s barge prices at New York Harbor were ad- 
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vanced 0.5c. The company offered kerosine in barge 
lots at 8.9c and No. 2 fuel at 8.5c. It’s tank car prices 
for kerosine were advanced to 9.1le at Bridgeport and 
New Haven, 9.3c at Boston and Providence, 9.4c at 
Albany and Portland, and 10.3c at Rochester and Syra- 
cuse, up an average of 0.5c. No. 2 prices for tank car 
lots were increased to 8.7c at Bridgeport and New Haven, 
8.9c at Albany, Boston and Providence, 9.7c at Syracuse 
and 9.8c at Rochester. 

Barge prices reported by suppliers at New York Har- 
bor were higher when the cone independent supplier who 
had been quoting 7.8c advanced his price to 8c; and New 
York barge prices ranged from 8 to 8.5c per gal. as the 
week ended. 

While some East Coast suppliers said they were study- 
ing the question of meeting Socony’s advances in dis- 
tillates, No. 2 fuel negotiations at New York Harbor 
continued at prices somewhat below the lows of prices 
reported by suppliers. One upstate barge buyer was re- 
ported bidding 7.75c for 60,000 bbls.; other isolated barge 
trades were said to have taken place at that price. One 
60,000-bbl. lot of No. 2 fuel was reported sold at 7.625c; 
this transaction was not confirmed. 

New York Harbor barge prices for gasolines were off 
0.125¢c per gal. on reports of regular-grade offered at llc 
and premium at 12c from two sources of supply. 

At most other middle Atlantic and southern points, 
prices were generally unchanged. Prices for No. 2 fuel 
at Tampa were higher when one supplier reported ad- 
vancing his tank car price 0.3c to 8.8c; most other 
sellers at Tampa quoted No. 2 fuel tank cars at 9.1c. 


GULF COAST 
Esso Standard Advances Bunker ‘C’ 15c 


Interest in fuel oils predominated in reports from the 
Gulf during the short Labor Day week. Esso Standard 
Oil Co. late in the week increased its cargo price for 
bunker “C” fuel 15c to $1.50 per bbl. The first substan- 
tial No. 2 fuel business in the wake of a general increase 
in distillate prices on the Eastern Seaboard took place 
at 7c per gal., the Gulf. 

Following recent sales to California and Canadian 
buyers, the late-August flurry in demand for gasoline 
was said to have subsided. 

In announcing its 15c advance for bunker “C” fuel, 
Esso said the “price change reflects (our) inability at 
current postings to cover (our) requirements of residual 
fuel in the Gulf area.”” Bunker ‘“C” cargo prices reported 
by other suppliers at the Gulf at close of business on 
Friday ranged from $1.35 to $1.50 per bbl 
increase to $1.50 was effective Saturday, Sept. 10. 


Esso’s 


Sales of three cargoes, two T2’s and one Liberty, of 
No. 2 fuel were reported by an Independent supplier 
Seller said the price in each instance was 7c per gal., 
with liftings to ‘North-of-Hatteras’” buyers scheduled 
over the balance of September. Cargo prices reported 
by suppliers ranged from 7 to 8c per gal. The Independent 
who sold the three cargoes late in the week said he was 
asking 7.5c for additional business. 

Seasonal casing again was apparent in prices for gaso- 
line after the recent filling of ‘unusual’ requirements 
totaling about five cargoes for West Coast and Canadian 
buyers. 

Easing in gasoline prices was evident to some traders 
on reports that one cargo of 84 Research regular-grade, 
1.5 c.c. of lead, was offered at 10c per gal. Earlier offer- 
ings of gasoline were reported to contain more lead 
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Interest in buying gasoline for accounts of major com- 
pany marketers was said to be negligible. 

Export requirements consisted mostly of inquiries that 
had been in the Gulf market for some time, but the un- 
certainty of pound and dollar convertibility tended to 
postpone most of these deals indefinitely. 


CENTRAL MICHIGAN 
Prices Range Higher for Most Light Fuels 


Four grades of light fuel were priced 0.25 to 0.5c 
higher in Central Michigan in the short week following 
Labor Day following price increases reported by two re- 
finers. 

In general, refiners reported improvement in demand 
for domestic fuels, continued good demand for gasoline 
and steady shipments of residual fuel. 
trading was reported. 

Kerosine prices ranged from 10.75 to 11.5c, up 0.25c 
on the low and high. No. 1 fuel quotations ranged from 
10.5 to lic, up 0.5¢c on the low. 

Nos. 2 and 3 fuels were up 0.25c on the lows to range 
from 9.75 to 10.5¢c and 9.75 to 10c, resprectively, FOB 
refineries. 

While several refiners reported the pre-holiday demand 
for gasoline was sustained after the three-day weekend, 
others reported additions to refinery inventories which 
they considered had been “too low” during the last half 
of August. 


No open market 


MIDWESTERN (Chicago-E. St. Louis Area) 
Light Fuel Prices Continue Upward 


Rising open market prices for two grades of light fuel 
and continued firmness for No. 6 fuel were reported in 
the short business week following Labor Day by Mid- 
west refiners and Chicago tank car marketers. These 
same sources said that trading had slackened, however. 
Refiners reported no changes in their quotations. 

Marketers’ offerings of range oil were at prices rang- 
ing from 7.125 to 7.375c, Group 3, at the end of the week 
with only a “small” amount reported available at the 
lower price. The bulk of marketers’ range oil offerings 
were at 7.25c; however, one reported he was offering a 
“few” cars at 7c, Group 3, but later said this material 
was “sold up.’ Five cars of range oil were reported sold 
by a marketer at 7.125c, Group 3. Midwest refiners 
reported quotations ranging from 7.25 to 7.625c, Group 
3, with one reporting sales made at 7.25c. 

Tightness in No. 2 fuel was reported by trade sources 
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Crude Oil Prices 


Standard of California cuts California heavy 
crudes 3 to 35c per bbl., effective Sept. 3. See 
p. 55. 

No other crude price changes reported in week 
ended Sept. 10. For complete price schedules, 
see Aug. 31 NPN, p. 48-49. Standard of Cali- 
fornia’s Sept. 3 reductions, however, are not re- 
flected on those pages. 
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even though they said sales had slackened 
from late August. Most marketers’ sales of No. 2 were 
reported at 6.25c; one reported a car sold at 6.375c, 
Group 3. A refiner reported buying 10 cars of No. 2 at 
6c, Group 3. Quotations to jobbers reported by refiners 
ranged from 6.25 to 7c. 


omewhat 


While trading in No. 6 fuel was said to be slow, all 
sources said low-sulfur material was “firm.” 
ported by both refiners and marketers rang‘ upward 
from $0.70 per bbl. A sale of 20,000 bbls. of No. 6 re- 
ported by a marketer was said to have arisen out of 
“possibility of a steel strike’ with buyer specifying de- 
livery by Sept. 14. 


Prices re- 


Price was not disclosed 


Demand for gasoline along Kansas City-Grand Forks 
branch of the Great Lakes pipe line, while still strong, 
was reported by two shippers as having reached its peak 
by Labor Day and indications were that demand had 
“eased a little.” No tank car sales of gasoline were re- 
ported throughout the week. 


WESTERN PENNA. 
Crude Scale Wax Off 0.85c; Lubes Firm 


Crude scale wax was offered 0.85c per lb. lower in 
Western Penna. the first week of September while prices 
for other refined products generally were reported un- 
changed. Demand for lubricating oils continued strong 
with prices firm, refiners said. Post-holiday demand for 
gasoline also was strong, whil 
were relatively quiet. 


kerosine and fuel oil 


Prices reported by refiners for crude scale wax as 
the week ended ranged from 3.75 to 4.6c per bbl., off 
0.85c on the low. Most sources said domestic demand 


i 


was fairly good while export trading was slow 


Demand for lubricating oils centered on motor oils, 
according to most reports. Several refiners said they 


were not offering unblended oils in the open market, 
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and some reports indicated scarcity of neutral oils par- 
ticularly. 





Prices reported by refiners to jobbers and compounders 
were unchanged, ranging upward from 17c for both 25 
pour test bright stock, and 25 pour 200 vis. neutral; in- 
ter-refinery prices were said to be firm at close to this 
level. One refiner-buyer, short of neutral, said he had 
paid 16c for 10 cars of 200 vis., 25 pour oil. Bright 
stock was reported held at 16.5c, inter-refinery. 

Cylinder stocks were moderately active. Sales of 2 
cars each of 600 s.r. at 12.5c and 650 s.r. at 13.5c, were 
reported by a broker. European inquiry for 1,000 drums 
each of 10 pour and 25 pour bright stock, 650 s.r., 600 
flash, and 630 flash cylinder stock, was in the market. 


Heavy post-holiday shipments of gasoline were re- 
ported by most refiners. One said he was completely 
sold up and others indicated they had no gasoline for 
other than regular customers. 

Interest of buyers in kerosine and fuel oil has _ in- 
creased only slightly in the fall season to date, most re- 
finers reported. 


MID-CONTINENT 


Prices Hold as Demand Slows Down 


Open market trading slowed down somewhat in the 
Mid-Continent during the week following Labor Day, 
although trade reports generally indicated increasing 
interest on the part of buyers in heating oils. Gasoline 
shipments were steady from most areas although con- 
fined pretty much to contracts, refiners said. With the 
exception of solvent refined lubricating oils, prices were 
reported unchanged in all Mid-Continent districts. 


Gasoline consumption over the three-day Labor Day 
weekend, as gauged by replenishment calls from job- 
bers, was approximately equal to last year, several re- 
finers said. Toward the end of the week, heavy rains 
had curtailed demand from some farm areas, but re- 
finers in most Mid-Continent districts said the demand 
from regular customers held steady. 

In Oklahoma, one refiner said he had been trying to 
buy gasoline in the Great Lakes Pipe Line but had been 
unable to find any regular grade at less than “lc over 
Group 3 low.” A broker reported selling ‘“‘about 10 cars’’ 
of 81 Research regular gasoline at 9.25c, Group 3, for 
shipment from East Texas to jobbers in the Midwest. 

Light fuels were said to be moving out in good vol- 
ume to contract accounts. But the only open market 
transactions disclosed the past week were: five cars of 





No. 2 fuel at 6.375c, FOB plant, sold by a North Texas 
refiner to a Midwest broker for shipment over Septem- 
ber; and two cars of 50 p.t. ordinary gas sold by a broker 
at 5.375c, Group 3 basis, to another broker. 


One cent reduction in his solvent lube prices was re- 
ported by a refiner, to 23c for 95 v.i. bright stock, 15.5c 
for 170-180 vis., 98 v.i. neutral, and 16.5c for 200-210 vis., 
90-95 v.i. neutral. 


Products-Crude Price Spread Rises 
NPN News Bureau 
WASHINGTON—Price spread of refined products over 
crude oil turned upward in August for the first time in 
19 months, according to Independent Petroleum Assn. 
of America’s price index. 


As result of increased prices for light and heavy 
fuels, with crude average unchanged at $2.54 per bbl., 
average price for products over crude moved up 4c per 
bbl., from $0.69 in July to $0.73 in August. This is first 
increase reported by the association since October 1948, 
when price spread of products over crude stood at $1.15 
per bbl. 


August gasoline average was unchanged at 10.74c; 
kerosine down 0.1llic to 8.56c; light fuel up 0.13c to 7.2c; 
and heavy fuel average up 0.22c to 3.02c per gal. 


IPAA’s averages for August 1948, and July and Au- 
gust 1949, follow: 


Kefined products in 9 August July August 

Refinery Markets: 1948 1949 1949 
Motor Gasoline (c gal.) 10.47 10.74 10.74 
Kerosine (c gal.) 9.93 8.67 8.56 
Light Fuel (c gal.) 8.95 7.07 7.20 
Heavy fuel (c gal.) 5.74 2.80 3.02 


Average above 4 products: 


Cents per gal 8.79 7.70 7.78 
Dollars per bbl 3.69 3.23 3.27 
Crude Pet. in S areas (§ bbl.) 2.59 2.54 2.54 
Price Spread, Products over Crude 

($ bbl.) 1.10 0.69 0.73 


Crude petroleum is weighted average well price for eight principal areas 
and closely approximates the average price of all crude in the U. S 


Full details for prior years and method of computation of prices 
appeared in the July 1947, issue of Independent Monthly 


Refined products is weighted average refinery price of gasoline 
kerosine, light and heavy fuel oils for nine principal areas calculated 
from low quotations as reported weekly by NATIONAL PETROLEUM NEws 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with Nationa! retroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 





Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
and shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for crude oil 
and its products lawfully produced and trans- 
ported; reported as received by OJLGRAM and 

F National Petroleum News but not guaranteed; 
for subscribers’ private use only and not for 
resale or distribution or publication. During 
periods of short supply, some sellers, and at 
times all sellers, withhold quotations to new 
customers or the posting of firm prices but 
give OILGRAM the prices they otherwise would 
quote to the trade in general and which they 
confine to their regular customers only. Gaso- 
line octane ratings in price tables are ASTM 
Motor Method ratings, except ASTM Research 
Method minimum ratings which are shown in 
parentheses. Parenthetical figures before and 
after prices indicate number of companies 
quoting the lows and highs of the ranges. For 
further details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 


For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. §S.: $150 per year, payable in advance. 


Gasoline 


Prices in Effect Sept. 12 Sept. 6 


OKLAHOMA (Group 3) 
78-80 Oct. 

eer 10.75(1) 10.75(1) 
78-80(86) Oct. 

Prem (1)10.75-11.625(1)¢1)10.75-11.625(1) 
74-76 Oct. Reg ae anes 
74-76(80) Oct 

Reg. .....(6)10-10.375(1) (6)10—-10.375(1) 
60 Oct.& 

below (2)8.875—9.75(1) (2)S.S75-9.75(1) 


MIDWESTERN (Group 3 basis) 
78-80 Oct. 
78-80(86) Oct. 

Prem. .€1)10.75-11.625(1)¢1)10.75-11.625(1) 
i 76 Oct.Reg. . ° 

-76(80) Oct. 


(6)10-10.375(1) 


_ (6)10—-10.375(1) 
60 Oct. &below(2)8.875-9. 75(1) 


(2)8.875-9.75(1) 


N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-80 — 

Pre 11(2) 11(2) 
78- 0186) Oct. 

Pre .(1)11-12.75(1) (1)11-12.75(1) 


74-76 ‘Oct. 


. (1)10-10.25(1) (1)10-10.25(1) 


panes (1)10-10.7 75(2) (1)10—-10.75(2) 
60 Oct. &below(2)9.3 75- 10 3(1) (2)9.375-10.3(1) 


= Mouaws REFINING F ORPORATION = 


2 FRELINGHUYSEN AVENUE, NEWARK 5, NEW JERSEY 


Refiners and Compounders of Oils 


Reg as 
74 -16(80) Oct 


@ AUTOMOTIVE @ MARINE 
@ TRUCK & BUS @ HYDRAULIC PRESS 
@ DIESEL @ INDUSTRIAL 


Bigelow 3-3675 

















OIL PACKAG 


TO YOUR SPECIFICATIONS 
LOW PRICES @ FAST SERVICE 
QUARTS, GALS., 2-GALS., 5-GALS., DRUMS 
Write for Quotations 





WYNNE OIL COMPANY 


PHILADELPHIA 21, PENNA 





September 14, 1949 


Prices in Effect Sept. 12 
W. TEX. (ror shpt. 


Sept. 6 
to Tex, & N.M, dest’ns.) 


78-80 Oct. 

Pre, .(1)11-11.75(1) (1)11-11.75(1) 
78-80(86) Oct. 

Pic. .(2)11.25-11.5¢1) (1)11.25-11.5(1) 


74-76 Oct.Reg.(1)10—-10.75(1) 
44-46(0U) Oct 


(1)10-10.75(1) 


Reg o* (1)10.25-10.5(1) (1)10.25—-10.5(1) 
60 Oct. &below (1)9.3715—-1u(2) (1)9.375-10(2) 
E, TEX. (Truck tnspt.) 

45-80 Oct. 

Prem. ..(1)11-12(1) (1)11-12(1) 
78-80(86) Oct 

Prem, . 11(1) 11(1) 

74-76 Oct. Reg. owe cone 
74- oo Oct. 
(1)10-11(1) (1)10—-11(1) 


60 Oct. " &below(1)9. 25-10. 5(1) 
CENT. W. TEX, 


(1)9.25-10.5(1) 
(Truck Transpt.) 


78-80 Oct. 

Prem, -(1)11.25-11.5¢1) (1)11,.25—-11.5(1) 
78-80(56) Oct 

Prem. (1)11.25-11.5(1) (1)11.2 25—11.5(1) 


74-76 Oct. Reg. (1)10.2 

74- =" Oct 
(1)10.25—-10.5(1) (1)10.25—-10.5(1) 

60 Oct. &below(1)9.5-10. 4(1) (1)9.5-10.4(1) 


2o-1U.5¢1) (1)10.25—-10.5(1) 


ARK. (For shipment to Ark. & La.) 
78-80 Oct. 

See, «260 11.375(1) 11.375(1) 
78-80(56) Oct 

Prem. : 
74-76 Oct. Reg 
74-76(80) Oct 

Reg. - 10.375(1) 10.375(1) 
60 Oct. &below 9.25(1) 9.25(1) 


KANSAS (For Kansas destinations only) 
78-80 Oct. 


Prem .(1)11.2-12(1) (1)11.2-12(1) 
78-80(86) Oct 

Prem. (1)11,2-12(1) (1)11.2-12(1) 
74-76 Oct. 

Reg ..(1)10.2-11(1) (1)10.2-11(1) 
74-76(80) Oct 

Reg (1)10.2- 11(1) (1)10.2-11(1) 
600ct. &bel wil) 4.125-10.25(1)¢61)9.125-10.25¢1) 


WESTERN PENNA, 
Bradford-Warren 


8-80 Oct.Prem. 13.25 (1) 13.25(1) 
74-76 Oct:Reg 12(2) 12(2) 
Other districts: 
78-80 Oct. 

Prem ..(1)12.75-13.8(1) (1)12.75-13.8(1) 
74-76 Oct. Reg. (3)11.75-12.8(1) (3)11.75—12.8(1) 
CENTRAL MICHIGAN (FOB Central Michi- 


gan refineries.) 
U.S. Motor: 
78-80 Oct. 


Prem. . -(1)12.75-14.5(1) (1)12.75-14.5(1) 
78-80(86) Oct. 

Pretn. .-(1)13.5-14.25(1) (1)13.5-14.25(1) 
74-76 Oct. Reg. (2)11.75-12.5(2) (2)11.75-12.5(2) 
74-76(80) Oct. 

Reg. .....(1)12-13.25(1) (1)12-13.25(1) 
Str. run gaso- 

line, excl. 

Detroit 

shpt. .(1)9.75-11.625(1) (1)9.75-11.625(1) 


OHTIO— Quotations 
to Ohio points: 
73-75 Oct.. 


of 8.0. Ohio 
14.0 


past delivery 


14.0 


my READY NOW — 


A brand New Edition 
of the Famous 


ME WAVERLY HANDBOOK 
in two bindings— 
Regular $2.00 copy 


$3.00 copy 


WAVERLY 


OIL WORKS CO. 
PITTSBURGH (1) PENNA. 


DeLuxe 





1(1) 


1(1) 


ably 


70° 


No 


10° 
15 


Prices in Effect Sept. 12 Sept. 6 
CALIFORNIA 
Los Angeles dist. : 
50-382 Oct. 
(Prem.) (1)13-16.1(1) (1)13-16.1(1 
74-16 Oct. 
( Reg.) (1)11.6 13.6(2) (1)11.6—-13.6(2) 
San ren. dist. : 
80-82 Oct 
(Prem,.) (1)15.85—-16.6(1) (1)15.85—16.6(1) 
74-76 Oct. 
(Reg. ) (1)13.85-14.1(1) (1)13.85-14 
San Joaquin Valley: 
80-82 Oct. 
(Prem.) (1)15.85-16.6(1) (1)15.85-16.6(1) 
74-76 Oct. 
(Reg.) .(1)13.85-14.1(1) (1)13.85-14 
Lubricating Oils 
WESTERN PENNA. 
Prices are for sales made, or offers reli 
reported, to jobbers & compounders only 
VISCOUS NEUTRALS—No. 3 col. Vis. at 
F 
200 Vis. (180 at 100°) 420-425 fi 
O p.t. . , 20.5(2) 20.512) 
10 ty eee 19.5(2) 19.5(2 
15 at 18.5(2) 18.5(2 
=. . 7(5) 17(5) 
50 Mis. (143 at 100°) 400-405 fi 
0 p.t. 18.5(2) 18.5(2) 
10 p.t. os 17.5(2) 17.5(2) 
15 p.t. . 16.5(¢2) 16.5(2) 
25 p.t (4)15-15.5(1 (4)15-15.501 
CYLINDER STOCKS: 
Brt. stk., 145-155 vis. at 210°, 540-550 fi 
8S col 
10 p.t, , 19.5(2) 19.5(2 
15 i. win 18.5(2) 18.5(2) 
Stee 17-18 17-18 
600 S.R 
filter’ bl (2)11-12.5 11 2 l 
50 S.R (2)12-13.501 12-1 1 
600 fi (2)14—18(1) 2514-1811 
630 fi (2)16-19(1 2916-1911 
MIDCONTINENT LUBES 
(FOB Tulsa basis. Bright stock, vis. at 2 
Neutrals are 0-10 p.p. oils, 100° 
25 pp. viscous neutrals g are qu 





0.5¢ under 0-10 p.p. oils; 15 


oils generally are quoted 0.25c under 0-10 
oils. ) 
Neutral Oils—Conventional 
Pale Oils Col. 
60-85 vis 2.(1)9.75-11(1) (1)9.75—-11(1 
86-110 vis. 2.(1)10—-11.25(1) (1)10~-11.25¢ 
150 vis, 3.(1)11-13(1) (1)11—13(1) 
180 vis 3.(€1)11.5-13.5(1) (1)11.5-13.5 
200 vis. 3.(1)11.5—-14(1) (1)11.5-14(1 
250 vis 3.(1)13-15(1) (1)13—-15(1) 
280 vis. 3.(1)13-15.5(1) (1)13-15.5(1 
300 vis. 3.(1)13.5-16(1) (1)13.5-16(1 
Red Oils Col. 
200 vis. 5. 
Cylinder Stocks: 
600 s.r., olive 

green ««++(1)12-15(1) (1)12~—-15(1) 
Black Oil .. 18.5(1) 18.5(1) 


oted 


nonviscous 


p.P 





THIS 
IS YOUR 
MARKET PLACE! 


A card advertisement in 
NPN’s Market 


every week will bring you 


Section 


quick and continuous 


sales at low cost. 


WRITE FOR SPACE RATES 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 
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Prices in Effect Sept. 12 
Mid Continent Lube (Cont.) 
Bright Stock—Conventional 


Sept. 6 


200 vis. D: 
10-25 p.p. .. 23(1) 23(1) 
150-160 vis. D: 

0-10 p.p. ..(2)17-19(1) (2)17-19(1) 
10-25 p.p (1)17—18.5(1) (1)17-18.5(1) 
120 vis. D: 

0-10 p.p . (2)16.5-18(1) (2)16.5-18(1) 
Bright Stock—Solvent 
150-160 vis. 0-10 

p.p »\ 23(2) (1)23-24(1) 
Neutral Oils—Solvent 
170-180 vis 

98 Vv 15.5(1) 17(1) 
200-210 vis 

40-95 16.5¢(2) (1)16.5—-18(1) 
300 vis 

45 IS(1) 18(1) 





HOW MUCH 
OF YOUR PROFIT 
GOES UP IN SMOKE? 


@ In today’s highly competitive 


oil market, even a small freight 
differential is important! 


Have you checked to find out 
how much Elk Refining Com- 
pany’s central location can mean 
to you in extra profits or 
reduced prices? If you are lo- 
cated South or Southwest of us, 
this saving is especially impor- 
tant! 

In addition, Elk Refining 
Company’s unique jobber-distri- 
butor - compounder agreement 
guarantees you quality de- 
livery and prices that as- 
sure excellent profits. We’ll glad- 
ly give you the details . . . with- 
out any high pressure or feeling 
of obligation. Write, wire or 
phone today! 


ELK REFINING COMPANY 
KANAWHA VALLEY BLDG., 
CHARLESTON 24, W. VA. 


Avbbhbdas 








AZ > 
Ta 
PENNSYLVANIA = A 
, 
_ 


Refiners of Motor Oils 
Highest Bright Stocks 
Quality Neutrals 
Pennsylvania Grade Cylinder Stocks 
Petroleum Waxes 





Refinery & Terminal Prices (Continued) 


Prices in Effect Sept. 12 
SOUTH TEXAS (Neutral Oils) 
F. 


Sept. 6 





(Vis. at 100° FOB refineries for domestic 
and/or export shipment.) 
PALE OILS: 
VIs. > 
100 14%-2%. 9.5(5) 9.5(5) 
200 No. 2-3 10.5(5) 10.5(5) 
300 No, 2-3 11.25(5) 11.25(5) 
500 No. 

2%-3% xe 12(5) 
750 No. 3-4.. 12.75(5) 75 
1200 No. 3-4.(4)13.5—-14(1) (4)13.5-14(1) 
2000 No. 4..(1)14—-14.5(5) (1)14-14.5(5) 
RED OILS: 

100 No, 5-6. 9.5(4) 9.5(4) 
200 No. 5-6. 10.5(5) 10.5(5) 
300 No. 5-6. 11.25(5) 11.25(5) 
500 No. 5-6. 12(5) 12(5) 

750 No, 5-6. 12.75(5) 12.75(5) 
1200 No. 5-6. (4)13.5-14(1) (4)13.5-14(1) 
2000 No. 5-6. (1)14—-14.5(5) (1)14-14.5(5) 
CHICAGO (From Mid-Continent p.l. crude) 


Neutral oils vis. at 100° F. 0 to 10 p.p. 
Pale Oils: 
Vis. tf olor 
60-S5—No, 2 11.75(1) 
S6-110—No, 2 12.25(1) 
150—No, 3. 14(1) 
180—No. 3 14(1) 
200—No. 3 14(1) 
250—No 151 
Kerosine, Gas 
Prices in Effect Sept. 12 Sept. 6 


OKLAHOMA ( WEA 3) 





41-43 w.w...(1 375 -8.875(1) (1)7.375-8.875(1) 
42-44 w.w. aT: 75-9(1) (1)7.37 
Range oil (1)7 25 8.75(1) (1)7 ; 
58 & above 

D.I. diesel(1)6.375-7.875( (1)(1)6 375-7.875(1) 
No 1 p.w (5)7.25 pe 1) (5)7.25—7.875(1 
No 1 straw. (1)7.25—7.€ (1) (1)7.25—-7.625(1) 
No, 2 straw. (4)6.25 8:5(1) (4)6.25-8.5(1) 
No, 3 . : 
No 6 (1)$0.70—0.90(3) (1)8$0.70—-0.90(3) 
14-16 grav. 

fuel $1.20(1) $1.20(1) 


MIDWESTERN 
41-43 w.w. 


(Group 3 basis) 


.(1)7.375-8.5(1) 





(1)7.3 

42-44 w.w .(1)7.375-8.5(1) (1)7.3 
Range oil (1)7.25-7.625(1) (1)7.25—-7.625(1) 
58 & above 

D.I. diesel. (1)6.75-7.8(1) (1)6.75-7.8(1) 
No. 1 p.w (4)7.25-7.875(1) (4)7.25-—7.875(1) 
No, 2 straw. (4)6.25-7(1) (4)6.25-—7(1) 
No. 3 straw 6(2) 6(2) 
No. 6. (1)$0.70-0.95(1) (1)$0.70—-0.95(1) 
N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w...(2)8.5-9.6(1) (2)8.5—-9.6(1) 
42-44 w.w...(1)8.5-9(1) (1)8.5—9(1) 
58 D.I. .....¢(1)7.5-9.8(1) (1)7.5-9.8(1) 
No. 2 straw.(1)8.25-8.75(1) (1)8.25—-8.75(1) 
No. 6 fuel $0.90(1) $0.90(1) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w. 9.5(1) 9.5(1) 
42-44 w.w 10. 5(1) 10.5(1) 
No. 1 straw 9.25(2) 9.25(2) 
No. 2 straw (18:8 625 (1) (1)8.5—9.25(1) 
ea: 2 sedans 
No. 6 fuel.. :(1)$1.25-1 80(1) (1)$1 '25-1.80(1) 
E. TEX. (Truck trnspt.) 
41-43 w.w. ..(1)8.5-9.25(1) = (1) 8.5+-9.25(1) 
42-44 w.w. - (1)8.5-9.5(1) (1)8.5—-9.5(1) 
58 & above 

D.I. diesel. (2)8—-9(1) (2)8-9(1) 
No. 2 fuel...(1)8-9.25(1) (1)8—9.25(1) 
No. 6 fuel...(1)$0.95—-1.90(1) (1)$0.95-1.90(1) 


CENT. W. ‘TEX. 
41-43 w.w. 
58 & above 


(Truck trnspt.) 
.(1)9-9.5(1) (1)9-9.5(1) 


D.I. diesel. (1)8.75-9.25(1) (1)8.75—9.25(1) 
U.G. gas oil 8.5(1) 8.5(1) 
No, 1 fuel 9.25(1) 9.25(1) 
No. 2 fuel 9(1) 9(1) 
No. 3 fuel... oes 
No, 5 fuel... $1.68(1) 1.68(1) 
No. 6 fuel...(1)$1.25—-2.00(1) (ne 25—2.00(1) 
KANS AS (For Kansas destinations only) 

-44 W.w (1)S8S—9.625(1) (1)8—9.625(1) 
58 8 & above 

Diesel .. -(1)7.5-10.125(1) (1)7.5-10.125(1) 
No, 1 fuel...(1)7.6-9.3(1) (1)7.6—9.3(1) 
No. 2 fuel...(1)6.6—-8(1) (1)6.6-8(1) 
No, 4 fuel $2.32(1) $2.32(1) 
No. 5 fuel (1)$1.35—-1.82(1) (1)$1.35—-1.8201) 
No 6 fuel (1)$0.90-1.75(1) (1)$0.90-1.7541>) 


te) 4 
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M. 


ENGINEERS @ ARCHITECTS 


140 CEDAR STREET 





Oil Price Section 





Prices in Effect Sept. 12 Sept. 6 
Red Oils: 

180—No. 5 14(1) 14(1) 
200—No, 5 14(1) 14(1) 
250—No. 5 15(1) 15(1) 
280—No., 5 15. a 15.5(1) 
300—No. 5 16(1 16(1) 

Note: Viscous oils, 15 to 30 p.p. are quoted 
0.5c lower; 60-85 and 86-110 No. 2 nonviscous 


oils, 15 to 30 p.p. 0.25c lower. 
- eens Steam bw rity (Viscosity at 210°) 
ccececces 14.5(1) 

160 wrerrrr se 15. 53 13 15.5(1) 
200 16.5(1) 16.5(1) 
Bright ery 160 vis. at 210° No. 8 color 
0 to 10 22.5(1 22.5(1) 
15 to 25 >. > 22(1) 22(1) 
30 to 40 p.p. 21.5(1) 21.5(1) 
E filtered 

Cyl. Stock. 16.5(1) 16.5(1) 
Note: To obtain prices delivered in Chicago 


add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 
ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 


Grade 26-70 .5(Sales) 5.5 (Sales) 
FOB BREC KENRIDGE 

Grade 26-70 ..... 5(Sales) 5(Sales) 
& Fuel Oils 

Prices in Effect Sept. 12 Sept. ¢ 


ARK. (For shipment to Ark, and La.) 
42-44 W.w. .. 7.75(1) 7.75(1) 
Tractor fuel. 9.125(1) 9.125(1) 


Diesel fuel 52 


& below 7(1) 7(1) 
Diesel fuel 58 

& above 7.375(1) 7.375(1) 
No. 2 fuel... 6.375(1) 6.375(1) 
No. 3 fuel... 6.125(1) 6.125(1) 
No. 4 fuel... $1.75(1) $1.75(1) 
No. 5 fuel.. $1.55(1) $1.55(1) 
No. 6 fuel... $1.40(1) $1.40(1) 
WESTERN PENNA. 
45 w.w. ....(2)9.5-9.75(1) (2)9.5-9.75(1 
No, 1 fuel... 2208 - 
No. 2 fuel (1)8.75-9.5(1) (1)8.75-9.5(1 
No. 3 fuel...(1)8.75—9.25(1) (1)8.75—9.25(1 
36-40 gravity. (1)8.75—-9(1) (1)8.75-9(1) 
Other districts: 
45 w.w. .(1)9.25-10(1) (1)9.25-10(1) 
47 w.w ‘ soe at 
No 1 fuel (1)9-9.5(1) (1)9-9.5(11) 
No. 2 fuel.. .(2)8.25-9(4) (2)8.25—9(4) 
No. 3 fuel...(1)8.25-9(1) (1)8,.25-9(1) 
36-40 gravity(1)8.25-9(1) (1)8.25-9(1) 
CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 
tange oil (1)10-11.5(1) (1)10-11.5(1) 
46-49 w.w. 

kero (1)10.75-11.5(1) (1)10.75-11.541 
P.W 

distillate (1)10.5-11(1) (1)10.5-11(1) 
No. 2 light 

straw (4)9.75-10.5(1) (1)9.5-10.541) 
No. 3 straw.(4)9.75-10(1) (1)9.5—-1001) 
U.G.I. gas oil(1)7.75—-8.5(2) (1)7.75-8.5(2) 
No. 5 fuel...(1)5.75-7.7(1) (1)5.75-7.7(1) 
No, 6 fuel...(2)5.5-7.5(2 (2)5.5-7.5(2) 
OHIO—Quotations of S.O. Ohio for delivery t 
Ohio points: 
Kerosine 11.5 11.5 
CALIFORNIA 
San Joaquin Valley: 
40-43 w.w. .(1)12.6-15.6(1) (1)12.6—-15.6(1) 
Heavy fuel 

(PS 400) $1.55(2) (1)$1.50-1.55(1 
Light fuel 

(PS 300). $2.10(2 (1)$2.05-2.10(1 
Diesel fuel 

(PS 200) ..(1)10—11.5(1) (1)10-11.5(1) 
Stove dist. 

(PS 100) ..(1)11.5-13.3(1) (1)11.5-13.3(1) 
Los Angeles: 
40-43 w.w, ..(1)12.1-15.1(2) (1)12.1-15.1(2) 


HENWOOD ASSOCIATES 


NEW 
WoOrth 4-6485 


YORK 6, N. Y. 
Tel. 


ENGINEERING SERVICE TO THE 


PETROLEUM INDUSTRY 


NATIONAL PETROLEUM NEWS 











rices in Effect 


Sept. 12 


Refinery & Terminal Prices (Continued) 


Sept. 6 





CALIFORNIA (Cont.) 
Heavy fuel 


(PS 400) 


.(1)$1.40-1.50(3) (1)8$1.45-1.8511) 
Lignt fuel 
‘PS 300) 
Diesel Fuel 
(PS 200)..(1)8.1-11(2) 
Stove dist 
(PS 100)..(1)9-12.5(2) 
San Francisco: 
40-43 w.w. ..(1)12.6—15.6(1) 
Heavy fuel 


(1)$1.80—2.05(3) (1)$1.50-2.05(3) 
(1)8.1-11(2) 
(1)9-12.5(2) 


(1)12.6-15.6(1) 


(PS 400)... $1.55(2) (1)$1.50-1.55(1) 
Ligint fuel . 
(PS 300).. $2.10(2) (1)$2.05—2.1¢ 


Diesel fuel J 

(PS 200)..(1)10—-11.5(1) 
Stove dist. 

(PS 100)..(1)11.5-13.3(1) 


(1)10-11.5(1) 


(1)11.5-13.3(1) 


Wax 


Prices in Effect Sept. 12 
WESTERN PENNA, (Bbis. C.L.) 
White Crude Scale: 

122-124 A.m.p (1 


124-126 A.m.p (1)3 


CHICAGO (FOB Chicago District refinery of 
one refiner in bags or 100 lb. cartons, carloads. 
Carloads, slabs loose, 0.7¢c less. Melting points 
are EMP (ASTM methods); add 3° F. to con- 
vert into AMP. 


Fully refined: 
122-124 
125-127 
27-125 
130-152 
132-154 
135-137 


SEABOARD 

Melting points are AMP, 3° higher than 
EMP Prices are for carload lots. Domestic 
prices are FOB refinery; seale in bags or 
bbis.; fully refined, slabs loose Export prices 
are FAS; scale in bags or bbls; fully refined 
in bags or cartons. 


Crude New Orleans N.Y. NT. 
Scale Export Domestic Export 
122-4 wh, .... eoes TTT 
124-6 4.65(1)(1)4.5-4.6(1) (1)4.6-4.6501) 


Fully Refined: 


125-5 6.3512) 
125-7 7.301 6.35(3) (1)7.05-7.2541) 
128-36 7.301) 6.35% (1)7.05-7.2561 
130-32 6.4001 7.1501) 
133-5 7.4(1) 6.4513) (1)7.15-7.351 
135-7 7.55(1) 6.6(2) 7.501) 
138-40 S(1) 7.05; (1)7.75-7 (1) 
14 ) 8.25(1) 7.3(2) (1)8S-8.201 
149-51 11.5(1) 10.55¢1 11.4541) 
Petrolatums 
WESTERN PRNNA, (Bblis., carloads; tank 
car, 1 to 1.5c¢ sess.) 
Snow White ........ ocecece + (1)6.375—-7.25(2) 
Lily White eocsccovcecess (DOERR ERIM) 
SE SORE d.ctiénccusesee dn (1)5.75-6.125(1) 
Bee MONE kek das0n dawe (1)4-4.5(1) 
Amber. ..... ae ee ae (2)4.125—4.25(1) 
St Cabs dione dbnnd-eikeenees 3.875(2) 


DOMESTIC - EXPORT 


DRUMMING 
CANNING 


MANUFACTURERS OF ALL 


PETROLEUM 


PRODUCTS 


Paragon Oil Company 


Bridgewater Street at Newtown Creek 
Brooklyn 22, N. Y 


Cable Address ‘‘Paragonoil N. Y 





September 14, 1949 


Oil Price Section 





Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators, 


FOB their terminals Ships’ bunkers prices are exclusive of lighterage Prices in effect Sept. 12. 


78-80 Oct. Prem. 78-80 Oct. Prem. 74-76 Oct. Keg. Kerosine 
District Gasoline (b) Gasoline (c) Gasoline (b) No. 1 Fuel 
N 4 Harbor (1)12.6-14.2¢1) (2)11.6-12.9¢1) s)S.0-9(2) 
do barges (2912-13. 4901) (2)11-12(2) (12)8.4-8.4¢4 
Albany 92)14.00-14.303) 14.31) 12.8(7) )8.9-9.41 
PD kn eensd seen cas (1)12.4-14.1¢1) 14.1(1) (1)11.4-12.6(3) 9(10) 

do bDarges ...........(1)12.3-13.65(1) ecee (1)11.3-12.4(1) (2)8.9-9.4(1) 
De SD. woveseusda'e eee sane econ 8.4(1) 

a? Se 6cadcecasese . . ip aciie - 8.4(1) 
Boston ° (1)12.6-14.4¢ 14.441) (1)11.6-12 7)S.8-9.31 
Charleston ..........++6.42)12,1-13.475(1) 13.75(1) (2)11.1-11.75(1) 8.8(6) 
Corpus Christi ...... +. €1)12-1301) ccee 11(2) ° 
Houston .. : .(1)12-13.75(1) i (1)11-11.75(1 (2)9.25-10.25(1) 

ie. Dee. bee 0006se0% (1)12-13.75(1) 12(1) (1)11-11.75(1) (1)7.75-8.75(1) 
PNED. 6.6040 040s60% 13.1(6) 13.1(1) 12.1(9) 9.2(12) 
BEES ebwe uw es 0s2sb02 13.1(4) 13.1(1) 12.1(5) (3)9.2-9.5(2) 
Ps! 61 +0St nee nh 06 6S 13.1(2) 13.1(1) 12.1(3) 9.2(4) 
New Haven (1)14-14.541) 14.5(1) (1)12.5-13(2 7)8.6-9.1(2) 
New Orleans 12.541) 11.5(1 1)8.75-S.8¢4 

do barges 12.501) 11.561 1)S.25-S.8¢2 
DUUNENE vevensecss toned (2)12.3-12.75(1) 13.9(1) (2)11.3-11.9(2) (6)9-9.1(1) 
Pensacola ..... owen 13.1¢1) eo 12.1(1) 9.2(2) 
Philadelphia werrrre ge Re 14.7(1) (2)12.5-13.2(2) 8.7(10) 

GO DAFBOS 200 ccce ce oe (A)13.6-13.65(1) onee (1)12.4-12.6(1) 8.6(6) 
Port Everglades ........ 13.1(4) 13.1(1) 12.1(6) 9.2(6) 
Portland (1)14.15-14.441) 14.4(1) 12.914 7)8.8-9.601 
Providence (1)14.15-14.4061 14.4¢1) 12.9¢5 S)S.S-9.35¢1 
BRAVERMAN cccccccceccves 13.144) 13.141) 12.1(7) 9.2(9) 
Tampa eet enon Seed 13.1(5) 13.1(1) 12.1(7) 9.2(9) 
Wilmington, N. C o oe e (1) 12.5-13.45(1 13.851) (2)11.45-11.85(2 (1)8.7-8.8(77 


78-80 Oct. Prem. Gasoline (a): Baton Rouge 11.9(1); Baton Rouge barges 11.9(1); Houston 
(1)11.25-12(1); New Orleans (1)11.5-11.85(1); New Orleans barges (1)11.5-11.85(1). 
4-76 Oct, Reg. Gasoline (a): Baton Rouge 10.9(1); Baton Rouge barges 10.9(1); 


7 Houston 
(1)10.25-11(2); New Orleans (1)10.75-11.1(1); New Orleans barges (1)10.75-11.1(1) 


Diesel Oil 


Gas House No. 5 Fuel No. 5 Fuel Shore Plants 


No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet.,55 d.i.) 

N y Harbor 8.1416) (1)8.4-9.201) (S)8$2.50-2. 8001) $2.13(1 S 5(5) 

do barges.(14)S8-8.5(2) 4.101) (S)2.47-2.75¢1) 2.10(1 
\lbany (6)8.4-S.9C2) 401) , 3001) 9)8.8-9 l 
Baltimore 8.3011) S.4¢1) 2.5001) 2.1301 S.7(4 

do barges %. 245) 2 4701) 2? 1001 
3aton Rouge 7.701) 7.801) 1.98¢1 S.101 

do barges 7.7¢1) 1.9541 
30ston (13)8.5-S8.9¢1) 4¢1) (4)2.50-2.5601 $)98.9-9.301 
Charlestor S.5¢4) 2 O8(2 &.6(2 
Houston (2)8.25-9¢1) 1)7.2 (1 

do barges (1)96.75-712) 2 2511) 
Jacksonville 4.116) 1c 
Miami %.1¢4) 1142 
Mobile 4¢2) 41 
New Haven (7)8.2-8.7(2) 9)5 6§-9.2 
New Orleans S(4) 5 413 

do barges (1)7.75-801) 
Norfolk (4)8.3-S8.501) S.701) 2 0511 8.7 
Pensacola 4(1) 1 
Ph'ladelphia 8.1110) s.4¢1 2.504 - ‘ 

do barges S«7) 
Pt Evergliades(1)8.S-9.1(3) 1143 
Portland (7)8.6-901) S.5a1) 1)9-9.401 
Providence (S)S.5-8.9¢1) S.501) 2.99501) (1)2.495-2 (1 1)8.9-0.361 
Savannah 9.105) 9.115 
Tampa (1)8S.S-9.106) 146 
Wilmingtor 

N, C (1)8.2-8.5(7) S.5¢1) g 


Light Diesel 
Bunker C Fuel Heavy Diesel Ships’ Bunkers 
Ships’ Bunkers Ships’ Bunkers (45 cet., 45 d.1.) 


No. 6 Fuel 


No. 6 Fuel Barges 


N. Y¥. Harbor(S)$1.73-1.93(1) (10)$1.70-1,9001) (9)$1.70-1.90(1) $3.32(3 $3.57(5 
Albany 2.0501) 
Baltimore 1.73¢4) 1.7043) 1.7043) S201 ,. 574 
Baton Rouge 1.6301) 1.6001) 1.60(2) , 0301 OR(1) 
Boston 1.78¢(7) 1.7544) 1.7514) 6113 
Charleston 1.68(2) 1.6513) 1.6513) 3.5312 
Corpus Christi 1.48(1) 1.4541) (1)1.45-1.60(2) 1501 
Houston (2)1.45-1.5001) (1)1.42-1.60(01) (1)1.42-1.60(3) (4)3.0 1041 (4 2s R641) 
Jacksonville 1.6816) 1,65(6) 1.6516) } 82213) 
Miami 1.63¢1) 1.60(2) 1.60(2) R991] 
Mobile 1.7301) 1.7001) 1.7001) 
New Haven 1.75¢2) 1.70(2) 1.70(2) 
New Orleans. .(2)1.48-1.63(1 (2)1.45-1.6001) (2)1.45-1.60(3) 03(2 2813) 
Norfolk 1.73(3) 1.70(4) 1.70(4) 7 ¢ 
Pensacola 1.7241) 1.72¢1) 1.72¢1) 
Philadelphia 1.7308) 1.7008) 1.7008) 2(2 I7(5) 
Port Everglades 1.63(2) 1.60(3) 1.6003) §22(2 
Portland 1.78(2) 1.7541) 1.75¢1) 6511) 
Providence 1.75514) 1.72513) 1.72513) (1 61 866(1 
Savannah 1.68(4) 1.65¢5) 1.65(5) (1)3.82 29/9 
Tampa 1.58(5) 1.5505) 1.55¢5) K99(4 
Wilmington 

N. ¢ 

(a) Motor Method & Research octane ratings are approximately same (b) Researcl tane 
rating is minimum of 5 points above Motor Method rating (c) Research octane rating is mir 


mum of 10 points above Motor fethod rating 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York Boston 
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Oil Price Section 





Gulf Coast__ 


refiners, 
indicates 


export 


the number of 


Aviation Gasoline 


agents, or tanker terminal operators. 
companies quoting 


Refinery & Terminal Prices (Continued) 


20,000 bbis., 


that price Prices in Effect Sept. 12. 


eee Berne CHR OOR) ccc cccevosceseesseecs 18(1) 
Grade 100/130 (AN-F-48) 16.25(2)-17.5(2 
Grade 91/08 (AN-F-438) 14.75(1)-16. 5(1)-16. 75(1) 
Se PED b.vrcbneenee-+s000<ees oben ane 15.75(1) 
Motor Gasoline Leaded 
*78-80 Oct. (Premium) 11(1) 
T78-80 Oct. (Premium) 11(1)-11.25(1)-12(2) 
t?78-80 Oct. (Premium) 11.5(2)-12(1) 
*74-76 Oct. (Regular) 10¢3) 
t74-76 Oct. Regular) 10(1)-10.25(1)-10.5(2)-11(2) 
70-72 Oct 9 .5(3)-9.75(2)-10.25¢1) 


* Motor Method & Research octane ratings are approximately same. 
1t Research octane rating is minimum of 5 points above Motor Method rating. 
tt Research octane rating is minimum of 10 points above Motor Method rating. 


Kerosine & Light Fuels 








Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at Gulf, minimum of 


and are by refiners only to other 
The figure in parentheses after each price 





41-43 kerosine 7.375(1)-7.5(1)-7.75(1)-8(1)-8.5(1)-9(1) 
No. 2 Fuel 7(5)-7.5(2)-811) 
Diesel & Gas Oils 
13-47 Diesel index i) 7 125(1) 
18-52 Diesel index 7.125(2)-7 5(1 
7 Diesel index 7 25 (2) 7 37541) 
Heavy Fuels 
N » Fuel, 0-10 p.t $2 .25(3)—-$2.35(1) 
Bunker C Fue $1.35(2)-8$1.45(1)-$1.50(3) 
Aviation Gasoline & Jet Propulsion Fuel 
Prices in Effect Sept. 12 
(Prices are for tank cars, barge or truck wie x panes aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-3 
Aviation Gustine 
District Grade 115/145 Grade 100/130 Grade 91/98 Grade 80 Jet Fuel(JP-1-2) 
New York, N.Y. 19.85(1) 18.1(3) (2)16.6-16.7(1) (1)15.7-15.85(1) 
Boston, Mass. 18.2(2) 16.7(2) 15.95(1) 
Portland, Me. voe-8 oses 17.8(1) 
Peis BA. cscce 18.1(1) 16.6(1) cece 
Baltimore, Md. 18.1(2) 16.6(2) 15.85(1) 
Norfolk, Va. 18.1(2) 16.6(2) 15.85(1) 
Charleston, S. C. aie 18(2) 16.5(2) 15.75(1) seas 
New Orleans, La. 18.75(1) 17(2) 15.5(2) 14.75(1) 9.6(1) 
(Baton Rouge) 
Houston, Tex. .. 18.75(2) 17(3) 15.5(3) 14.75(2) 9.6(1) 
Lake Port Terminal Prices 
Prices in Effect Sept, 12 
Buffalo Cleveland Detroit Toledo 
78-80 Oct. (Premium).. a @=——“(“‘“‘ we UdmUClClUlUlUOU™~COO Re 06UClUlUlUCCCOC~CR SS 
74-76 Oct. (Regular) 13.8(2) es =——<“‘<“‘—i—tststsS ww 
Kerosine 10.5¢2) 10.501) 
Diesel Fuel 10.4(1) ‘ ‘ 9.85(2) 9.25(1) 
No. 1 Fuel ome 10.6(2) 10.1(2) 
No, 2 Fuel 9(2 (1)9.6-9.85(1) 9.1(2) 
No Fuel , oe ae o-* ee " 
No. 5 Fuel iummetd 6.35(1) 6.35(2) 5.75(3) 
No. 6 Fuel 7.2(2) 6(1) 6.1(2) 5.5(3) 


Tanker Market Report 


Supplied by Dietze Inc., New York, N. Y., oil & ship brokers and tank steamer chartering 
agents All rates shown are on basis of tons of 2240 pounds, unless otherwise stated are for ves- 
sels over 14,000 TDW, and unless otherwise stated are in dollars per ton, For purposes of rate 
calculation only, it has been assumed that New York is the port of discharge whenever the range 
USNH appears Approximate rates in cents per bbl. may be determined by dividing per-ton rate 
by following conversion factors: gasoline, 8.7; kerosine, 7.9; N 2 fuel, 7.5; 30 gravity crude, 7.3; 
No. 5 fuel, 6.9; Bunker C’’ fuel, 6.5 

LAST PAID OWNERS ASK 
Gulf New York (Clean) $ 1.78 $ 1.78/1.85 
(Dirty 1.43 1.50 71 
NWI U.K. Continent 1.4 1.42/4.91 
Ra ranura U.K. Continent 7.00 6.54/7.09 
UNITED STATES FLAG CHARTERS 
VESSEI TDW CARGO TRADE RATE L IFTING 
i THE CABINS 15,500) Dirty USGulf/USNH $1.50 larly Oct 
6 NORTHFIELD 15,500 Clear USGulf/USNH 1.78 Late Se 
7 MEMORY 15.500 loirty NWI1/USNH 1.35 Mid fen 
FOREIGN FLAG CHARTERS 

GUNDINFE 4 000 Idirty Trinidad /Sweden Kr. 15 Sept 

SPINANGEI 10,000 Vegoil Buenos Aires/ Havre Kr. 45 Sept 

SPLENDOI 16,000) Dirty Basis Ras Tanura/USNH $6.99 Sept 

GYLFE S.400 Dirty Abadan/N. Norway Kr. 42 Oct 

D> MOSTHENES » 000 Molasse Cuba/ Norfolk 2 63 Sept 

IPAAS 4 500 Dirty Basis USGulf/Stockholm 1.76 Sept 
MOSTL N l WO Dirty Curacao/ Oslo Norw. K 25 Late Sept 
TTER 13.800 Dirty Basis Puerto la Cruz/B.A 1.08 Sept 
POI \RT \NK 10.350 Dirty Four months T/C Antarctic 18/—d N Dec 
“ERNI _ Ix 15.960 Dirty \ntartic Round Voyage 18/6d De 
\UROI!I 10.000 Dirty RasTanura/Genoa 1.32 Sey 
MYR — 4 500 Dirty Venezuela/ Leghorn Oct 
Payable Swedist 
Pavable \rgentir ng 
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LPG Prices 
Prices in Effect Sept. 12 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 

Com- In- Com- Indus- 

mercial dustrial mercial trial 

Propane Propane Butane Butane 

5.5(1) 5.5¢1) 4.75(1) 4.75(1) 


District 
N.Y. ee 
Philadelphi 
Baltimore... 
Hastings, W. Va 
New Orleans . 
Houston . 
Toledo 


Naphthas aan Solvents 


Prices in Effect Sept. 12 


(FOB Group 3) 


Stoddard solvent (1)10.: 


10.875(1) 


Cleaners naphtha 10 S75 1) 
V.M.&P. naphtha (3)10 875 11.375¢1) 
Mineral Spirits (3)9.875-10.375(1) 
Rubber solvent ........... (1)10.375-11.375(1) 
Lacquer diluent (2)11.125—-11.37512) 
Benzoil diluent 12.125(3) 


WESTERN PENNA, 
Other Districts: 
Untreated Naphtha 1 
Stoddard Solvent oe 13(1) 
OHIO—Quotations of S O. Ohio for delivery 
Ohio points: 


ciel 


VM&P Naphtha ........ wre 16.0 
Mineral Spirits & Stoddard Solvent 15.5 
Rubber Solvent Kee 666 Puceedwoes 15.0 
E. TEXAS (Truck vests ) 
Stoddard Solvent .. Keane a 10.75(1) 
KANSAS (For Kan. Dest’n. only) 
Stoddard Solvent peeeceece ces 2.375(1) 
ATLANTIC COAST 

V.M.&P. Mineral 

Naphtha Spirits 
New York 

Harbor 15(4) 14(5) 
Philadelphia 15(4) (4)13-14(1) 
Baltimore ...... ° 13 .5(3) 
ara 15.5(4) 14.5(5) 
Providence ..... owe 14.5(3) 
Mid-Continent Lubes At Gulf 
(In packages, FAS, New Orleans, in bulk, 
FOB minals 
Prices in Effect Sept. 12 

Bright Stock Steel Drums Bulk 
D color, Vis. at 210° 
150 vis., 0-10 p.p.(1)29.5-30(1) (1)18-19.8(1) 
Neutral Oil + 
200 vis. ° 15.3(1) 


Pacific Coast 
Prices in Effect Sept. 
Bunkers, Diesel Fuel 


(in Ships’ Bunker C Fuel 


or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, 

Calif $3.3514) $1.2514) 
San Francise: 3.5614) $1.3014) 
Portland, Ore 3.77(4) $1.5514) 
Seattle, Was! 3.77(4) $1.55(4) 


Mexican Bunker Prices 
Prices in Effect Sept. 12 
Mexican Gulf Ports 
U.S. Dollars per Bbl. 


Bunker C Diesel 

(Ships’ (Ships’ 

Bunkers) Bunkers) 
ED. coe ve cee ae den $1.45 $3.75 
Veracruz $1.45 ‘toute 
Minatitlar $1.45 3.75 

Pacific Coast 

Guaymas $3.16 3.95 
Manzanillo S60 eveces 3.16 3.66 
Salina Crus ...ccccces 3.16 3.50 


WORLD’S FIRST 
PETROLEUM INSPECTORS 


Now in Chicago and 33 other 


oil transportation centers 
throughout the world. 
* 


CHAS. MARTIN 
& Company 





NATIONAL PETROLEUM NEWS 




















Oil Price Section Tank Wagon Prices 


Commercial or consumer tank car, tank wagon, dealer and service Inspection fees per gal included in both gasoline and kerosine prices 
station prices for gasoline do not include taxes; they do, however, in- unless otherwise specified are as follows a 77 ‘ 
clude inspection fees as shown in next column. Gasoline taxes, shown in ; ‘ails ae = - 
separate column, inciude 1.ic federal, and state taxes; also city and Ala. 1/40¢ on gasoline; Ark. 1/20c; Fla. 1/Sc; Ill. 3/100c; Ind. 2/25 
county taxes as indicated in footnote. Kerosine tank wagon prices aiso Kans, 1/100c, La y 32¢: “Minn "5 200¢ Mo. 1 25. “Net 2 100c; Nev 
do not include taxes; kerosine taxes where levied are indicated in foot- 1/20c; N. C.'1/4¢ N. D ‘1/20¢ “Okla '2/25¢; S. C! 1/8e; 8. D. 1 40 
notes. Dealer discounts are shown in footnotes. These prices in effect Tenn "s tc: and W ae 3/100c ’ = ae ‘ . ’ 
Sept. 12, 1949, as posted by principal marketing companies at their ee oes - _ 
headquarters offices, but subject to iater correction Kerosine inspection fees only: Ala. 1/2c; lowa 1/50c; Mich. 1/5 


ATLANTIC ae HUMBLE umite California Standard (Cont.) 





REFINING - , K (Regular) Giaso- 
saso- 7aso- ero- Tank Re- line =: 
dune line sine OlL Wagon tail Taxes 2s. for Chevron Supreme (Premium) are 
> r.W. Taxes T.W. all 13.0 18.0 e 5 2c higher than Chev ron (regular) except Utal 
Philadelphia, Pa 14.2 6.5 11.9 13 0 18.0 > tl which is 1.5¢ higher than Chevron (regular) 
Pittsburgh . 15.1 >to 13.1 13 0 18.0 5 5 Prices for Chevron Aviatior 41 are 2c above 
Allentown 14.5 6.5 12.5 ‘ 13 0 18.0 5 5 Chevron Aviation 80/87; for Chevron Aviatior 
Erie - 15.1 6.5 13.1 ” . 100. 5c above Chevror Aviation 80/87 for 
Scranton 15.1 6.9 12.5 p Chevron Aviation 115 Sc above Chevron Av 
—- ‘ 15.1 6.5 13.1 Kerosine iation 80/87 
»mporium 15.1 6.5 13.1 Tank Wagon Retail Base kerosine t.t. prices, except at Salt Lake 
Indiana 15.1 6.5 13.1 Dallas, Tex 12.5 17.0 City, apply to deliveries of 40-199 gals For 
Uniontown 15.1 6.5 13.1 Kt. Wortt 12.5 17.0 other deliveries: less than 40 gals add 4 
Harrisburg 14.8 6.9 12 5 Houstor 12.5 17.0 200-399 gals., deduct % 100 gals. & over 
te 7 1 ° 2 7? 8 San Antor 12.5 17.0 deduct 4c; tank car-truck trailer, deduct 5.5« 
Wilmington 13.8 6.5 11 9 : 
Boston, Mass 14.1 4.5 ‘ —e ESSO Esso Gasoline 
Springfield 14.8 4.5 ‘ T.W. prices are to all classes of dealers and (Regular Grade) Kero 
Worcester Ciste 14 °° 1.5 consumers STANDARD we Gasoline’ sine 
Fall River 14.1 4.5 Ww. Taxes T.W. 
acy ~ a + : tee Atlantic City, N. J 13.7 4.5 11.7 
I : 3 §.5 
Providence, R. I 14.1 5.5 Newark .. 13.7 4.5 11.5 
Atlantic City, N. J 13.7 $.5 11.7 IMPERIAL pao So Baltimore, Md 13.6 6.5 11.8 
Camden : 13.7 4.5 11.7 (seguiar Grade) ‘um ‘ 8 Bf : 
Trenton :. 3:7 4.5 11.5 OiL Kero- eo 7 tp —r 
Baltimore, Md 13.6 6.5 Gasoline Gasoline sine Washington, D. C 14.0 5.5 12.2 
Hagerstown 14.4 6.5 . Danville, Va 14.5 7.5 3.1 
tichmond, Va. . 13.8 7.5 12.5 T.W. Taxes T.W. > a rile 7 8 ~- 7 
Wilmington, N. C 14.1 7.5 12.1 Hamilton, Ont .. 21.5 11.0 23.5 Petersburg . 2" hae as. 
Brunswick, Ga. . 15.6 8.5 toronto 21.5 11.0 23.5 Norfolk 13.4 7.5 12.1 
Jacksonville, Fla 14.9 8.5 ae Man 27.2 9.0 29.2 Richmond 13.8 7.5 12.5 
innipeg . 25.4 9.0 27.4 . . oa re 
Regina, Sask ~- 24.5 10.0 26 5 toanoke 15.4 oo 14.0 
Mineral Spirits V.M.&P. Saskatoon 26.5 10.0 28.5 Charleston, W. Va 15.4 6.5 14.7 
T.W. T.W. } ay Alta = | 9.0 22.7 Fairmont 15.3 6.5 5.0 
— ; ” - . algar) 2 9.0 22.7 
wee es ay a. a . 15.00 16.5 Vancouver, B.C. || 19 5 10'0 34 a Parkersburg 15.3 6.5 13.3 
ittsburgh, a ; 17.5 18.5 onssonl, eee. + ae 11.0 23.5 Wheeling 15.0 6.5 15.9 
St. John, ! ov ae 13.0 22.0 hes ‘ 7 . r 7 Ff 5 
. tte Halifax, N. 8S 19.0 : 22 Chariotte, N. « =o yp _ 
Fuel Oils—T.W » s . 9. 13.0 22.0 - 4 ~ 
. Hickory 15.2 7.5 13.0 
1 2 5 6 Taxes: 5.f 7 : 
XeS: Mt. Airy 15.5 7.5 13.3 
Philz * ae 9 ) 7.05 e 49° “sa : ) s ’ 
Pinaberae” don: +. 4 a 5.12 Gasoline taxes are provincial taxes. Raleigh 15.2 7.5 13.0 
Allentown ..... 12.5 11.6 ie site Setes: Salisbury 14.8 7.5 2.5 
Wilmington, Del. 11.9 11.0 i vate nesans Charleston, 8. C 13.9 7.5 
a 11.3 ie oe Prices are per imperial gal. which is 1.2 Columbia 15.3 7 
: 7} 9» ’ — rT , 0 é ° 2.0 (a 
Springfield, Mass 12.2 ari ier U. S. gals.—T.W. prices are to divided & Inarts . F 7.2 
Worcester ... 11.9 ‘ ow undivided dealers Spartanburg 14.5 ‘.o 
ar . i Paiers 
Hartford, Conn 11.3 New Orleans, La 13.8 10.5 11.6 
Taxes: Baton Rouge 13.5 10.5 11.2 
Brunswick, Ga., kerosine price does not in- Alexandria . 14.8 10.5 12.7 
clude lic state tax Lake Charles 13.6 10.5 12.0 
Notes: TEXAS ge — K _— Shreveport 15.0 10.5 11.7 
5 ey oe Penna *, Del add 2c per co. Dealer Gasoline a New Iberia 13.8 10.5 11.6 
~al, oO y. iveries ss lg 25 als ¢ 4 r 
eT eae tien Ss of less than gals. r.Ww. Taxes T.W. Knoxville, Tenn 14.8 8.5 12.5 
Gasoline T.W. prices are to dealers & con- Dallas Tex 13.0 5.5 12.50 Memphis 14.7 8.5 12.4 
sumers; kerosine T.W. prices to consumers. Fort Worth 13.0 5.5 12.50 Chattanooga 14.7 8.5 12.4 
Mineral Spirits prices also apply to Stoddard Wichita Falls 13.0 5.5 12.50 : . ™ 
PO nce J Aimariio 13-0 4 43 os Nashville 15.2 8.5 13.0 
Tyler ; 13.0 5.5 12.54 Little Rock, Ark 15.1 8.0 13.1 
2 aso 15.0 §.5 13.85 
a Angelo 13.0 5.5 12.50 Mineral Spirits V.M.&P. 
’ aco .. 13.0 5.5 2° 5H 4 
CONT'L (N. B Prices are Continental's Austin 13 0 5 5 12 50 Newark, N. J is isc 
‘*normal’’ prices. Current sell- Houston 130 5.5 2.5 New: a 5 16.5 
> ine , . . ious ) < 5.5 12.50 Baltimore, Md : 17.5 
OIL ing prices may be lower than San Antonio 13.0 5, 5 12 5 Washington, D. C 7 
‘*normal’’ because of local com- Port Arthur 13 0 2.02 S 00) . gton, 17.5 
petition. ) , ey - = 12.50 FUEL OILS—T.W 
Conoco Demand Notes: N No, 2 3 
r , : No.1 No.2 No.4 No. 
N-tane (re Gaso- Kero- Dealer t.w. prices apply als al P _Che W -~ b - 0.4 No.6 
(regular) Grade) ae ret r ices apply also to all classes Atlantic City, NWN. dg. 11.3% 11.0 
Tank Wagon Taxes T.W. of consumers with minimum delivery of 50 to te 7 11.5 11.0 $3.024 $2 256 
Denver, Colo. ... 14.8 13.8 7.5 14.7 gals Wakes peut uk ite ts 
Grand Junc. se ae 16.2 7.5 27.2 Norfolk, Va. 12.1 10.7 , eg 
Pueblo ......... 15.8 14.8 7.5 15.6 Nernst 0 11.8 
. . - @ - *etersburg 2.7 
Casper, Wyo. ... 15.7 14.7 6.5 14.9 , on : Richmond ‘ 12.5 i 
Cheyenne . ; 15.7 14.7 6.5 15.6 CALIFORNIA © "© — ,* Ga ane Roanoke 12.7 
—_ , 7 4 » o - « eo gr 4880- Kero- Charlotte, N. C 12.8 11.8 
a Mont. . ~ 0 16 .( Agen 16.2 STANDARD war) oo oo sine Hickory .... 13.0 12.1 
errs © 17.0 7.5 17.9 -. -T. Taxes T.T Raleigh . 13.0 12.3 
Great Falls .... 17.0 16.0 7.5 17.9 San Fran., Cal 14.1 17.6 6.0 18.1 Charleston, 8. C i1.1 
Helena ......... 17.8 16.5 75 17.9 Las Angeles 13.6 jf 6.0 17.6 yoann A 1 ‘ 
galt Lake, U...164 154 55 165 Pres “Avis oe Se SS netey : 
a »o 4 1Z yA : 2 qQ . rr sic « cerosine rrices ak or 
Twin Falls. Ida.°19.3 18 2 75 19 4 Reno. Nev 16.8 203 ~ 4 20'S a a kerosine price i I ir 
Albuquer., N. M.°15.7 14.7 9.0 15 Anat ong Me - 14.7 18.2 7.5 20.2 a 
Ses as wd 9 9 > y y r¢ , ‘ 
DOE osscacee MB 13.8 9.0 14.3 me ad eo pee. 17 6 a 1 8 ° 34 1 sagen prc — oe = 
Santa Fe . 16.0 150 9s or = aeons oe 14:7 +. . > 30 : liveries of 200 gals. or more: less than 200 
Muskogee, Okla... 14.0 13.0 8.0 2.9 ong ge 19 3 22.8 7 5 25.8 gals., 0.5¢c over posted t.w. prices; steel barrel 
Oklahoma City... 14.0 13.0 8.0 12.9 feactain, = = iS i 18 6 75 +4 1 an a ee ee ee ~~ 
bs ° * ‘ ) 4 r ~ Te eto ice re ? > 
a een Fl 13.0 8.0 12.9 Fairbanks. Alaska. 26.9 30.4 3.5 36.9 —seba & Washington prices are for t.w, de 
uneau oc, Se 19.6 3.5 °1 6 iveries of 25-99 gals., no discounts 
Taxes: x Notes: 
Gasoline tax column includes these city = % ’ 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe Boise 7.5¢c tax applies to motor fuel only: d hye T.W. prices are to consumers & 
lc; Cheyenne, 1c; Casper, lic ; avgas taxes are 1.5c federal, 2.5¢ state, Hono- ” ; 
; lulu 7 5¢ tax applies to motor fuel only; avgas Effective 4-6-49, minimum retail resale 
Notes: taxes are 1.5c federal, 4c territorial; Honolulu price of 17.7c (ex tax) for Esso Gasoline 
T.W. prices are to consumers & dealers TT prices also do not include Hawaiian gross posted throughout New Jersey 
; aia waa income tax of 1% to resellers, 2.5% to con- Effective Aug 19 showr correct 
Effective Sept. 1 summers Sept. 7 NPN e r t ly ir 
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Mobilgas Aircraft 






Tank Wagon Prices (Continued) 








Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 4 No. 6 
Gasoline 80 91 100 (Regular Grade) Mobil Kerosine Diesel ; (No. 2 Fuel ‘S r uel Fuel 
Taxes T.W. T.W. T.W. T.U. T.W. c. Yard T.W T.c, T.W. TS. Yard T.W. T.W. r.wW. 
New York City ’ 
Manh 5.5 14.1 12.5 12.1 11.6 9.02 ».12 
sronx 5.5 14.1 4.7 i2.7 Ba.2 ee | ae 9.02 ».12 
Kings 5.5 14.1 15 12.5 12 0 11.6 9 02 12 
Queens ) 14.1 12.0 12 11.6 9.0 12 
Richmond 5 19.4 14.2 0 iS 13.0 12.1 Sf 8.9 11.6 9.02 12 
Albany, N. ¥ 5.5 21.3 22.3 24.8 12.8 13.5 9.4 9.6 12.7 y 12.4 . 9.1 11.6 8.5 ‘1 
Binghamton 5.5 14.4 15.5 10.6 10.8 13.7 13.1 10.1 10.3 12.6 
Buffalo 5.5 20.5 21.5 24.2 13.8 14.8 10.5 10.7 13.5 10.4 10.1 12.5 1 
Jamestown 5.5 21.8 14.3 15.4 10.5 10.7 14.0 l 10.1 12.5 
Mt Vernon 5.5 14.3 9.8 12.! 2 2 12.1 9.26 
Plattsburg 5.5 ’ 15.3 10.6 10.6 1 10.3 12.9 
Rochester 5.5 20.4 21.4 23.4 1 15.2 10 10.5 13 .¢ 12 ‘ 10.0 12.4 
Syracuse . ».5 22.0 23 ( 25.0 3.8 14.8 10.3 10.5 13 .¢ 10.2 12 7 ) 12.3 
Bridgeport, Conr 5.5 14.3 1 9.1 8.7 8.7 11.4 
Danbury 5.5 14.9 i..2 s 12.1 
Hartford 5 13.1 14.4 1.6 9.6 rt 12 | 1 11.8 
New Haven 5.5 20.3 13.0 14.3 9.1 Pa 9.2 11 7 7 11.4 
Bangor Me 7 24.8 13.4 14.8 1.1 14.1 10.2 13 7 12.8 
Portiand : 1.8 22.4 23.4 12.9 14.1 9.4 13.4 9 12 0 12.0 
Bostor Mas 1.5 19.0 20.0 22.0 12.9 14.1 : 13.4 12 . 12.0 
Concord N H ) 15.1 13 If > 12.6 
Lancaster 5.5 16.4 15.5 14 ce 14.0 
Manchester 5 14.6 10.7 14 13.2 10.4 12.7 
Providence, R. I... ».5 18.9 19.9 21.9 12.9 14.1 4 9.4 13.2 9 12.2 , 12.1 
Burlington, Vt 6 13.9 14.9 10.7 10.7 11.2 1 12.5 
Rutland . f ; 15.5 13.2 | l 1é 13.0 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
Mineral Spirit 16.5 15.0 18.0 19 .¢ 16 .¢ 17.5 lf 
V.M.&P. Naphtl 18.5 16.5 19.5 25.5 17 19.0 
Taxes: N.Y.C. prices do not include 2% city sales tax applicable to price of gasoline (ex tax) 
Discounts: 
Mobil Kerosine—Mt. Vernor r.W. le 0 for deliveries of 300 gal or more 
Mobilfuel Diesel 0.5c for ingle delivery SOO gal or~more 
Notes: 
Gasoline T.W. price re to Consumers & Dealers 
—— e V.M.&P. | t n steel barrel Jamestown t.c. prices are delivered prices; all other t.c. prices are FOB bulk terminals 
iffective Sep “ 
OHIO 
STANDARD Aviation Gasoline-Cons, T.W. Sohio X-70 Gasoline : 
Sohio SSO (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Avia. Avia. Esso Esso Con- Re- S.R. D.C. V.M.&P. Sohio 
Gasoline 62 80 Avia Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No. I No, 2 
Taxes Clear Clear 91 100 z ers S.S. vent tha tha Jene vent 7.W. Sohio-Heat Sohio-Heat 
Akron ‘ 5 20.0 0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.0 20.0 13.5 13.5 12.70 
Cantor 5.5 20.0 0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.0 20.0 13.5 13.5 12.7 
Cincinnati , 20.0 0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20 . f 20.0 13.5 13.5 2.70 
Cleveland 5 20.0 0 23.0 26.0 18.5 15.0 19.0 9.5 20.5 20.0 20.0 13.5 13.5 2.7 
Columbus 5.5 20.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.0 20.0 13.5 13.5 12.71 
Dayton 5.5 20.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20. 20.1 13.5 13.5 12.70 
Lima 5 20.0 23.0 26.0 18.5 15-0 19.0 19.5 20.5 20.0 20.0 13.5 13.5 2.7 
Mansfield 20.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.{ 20.0 13.5 13.5 70 
Marior ) 20.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20. 20.0 13.5 13.5 7 
Portsmoutt ».5 20.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.0 20.0 13.5 13.5 70 
Toledo 9.5 20.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20.0 20.0 13.5 13.5 12.70 
Youngstowr > 20.0 23.0 26.0 185 15.0 19.0 19.5 20.5 20.1 20. 13.5 13.5 12.70 
Zanesville 5.5 20.0 23.0 26.0 18.5 15.0 19.0 19.5 20.5 20 .{ 20.0 13.5 13.5 12.70 
Taxes: Effective Jan. 1, 1948, hangar « perators can purchase aviation gasoline less 4 State Roa za pporting purchase with State Tax 
kixemption Form A-10 to supplier 
Discounts: Esso Aviatior on contract to hangar operators and resellers, 2c off consumer t.w 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5¢ higher , 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 05c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1 
000 or more gals., 1.5¢ Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 05c; 250 to 499 gals., 1c; 500 gals. or over 1.5« 
Notes: Renown (third-grade) gasoline prices are same as X-70 unless otherwise noted S.S. prices are at company-operated stations 
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KENTUCKY ( ea Gaso Kero 
et line sine 
STANDARD Dealer Taxes T.W. 
Covington, Ky 13.8 8.5 14 
Lexingtor 16.3 Ss 14.0 
Lo vi 15.5 & 13 
Paducah 15.4 8 .£ 13 .¢ 
Jacksor M 15.4 7 12 
Vicksburg 14.9 7 12.4 
Birminghan 15.4 8.5 13.2 
Mobile 14.9 9.5 12.9 
Montgome 15.5 3) 13 
inta G 15.6 . 13.0 
gusta 16.1 S 13.7 
I 15.6 & 13.1 
Savannat 14.9 § 12.7 
Jacksor e, I 14.9 8.5 12.7 
lian 15.2 8 .§ ] 0 
Pensact 14.9 9.5 12.6 
p 14.9 12.7 
Taxes: 
Ga ne tax ¢ nn includes thes ty & 
inty taxe Mobile, 2c city; Birmingham, 1 
nt Mont city & lic « inty Per 
xu . 2 ( taxes not included ir 
I € Geor sine 1c; Montgomer 
ke ne 1 kerosine 0.5 
Notes: 

Cor imer t.w. price are same as net dealer 
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CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— “Position Wanted’’—10 cents a word. Minimum charge §2 per insertion. 
$10.00 per column inch. Box number counts 3 words. Copy must reach us by Wednesday 
UNDISPLAYED: “For Sale’, “Wanted to Buy”, “Help Wanted”, preceding date of issue. 
Business Opportunities’’, Miscellaneous classifica- a ble i d 
tions set in type this size without border—25 cents a word. Minimum All classified advertisements are payable in a vance. ; 
charge, $6.25 per insertion. No agency commission or cash discounts on classified advertisements. 





For Sale For Sale Position Wanted 


























FOR SALE—Practicaliy new tin-plated 6- POSITION WANTED: Oilman want : b as 
pocket M & S Filler suitable for high speed STORAGE TANKS—TANK CARS manager of an Independent Co., or branch of 
filling of 1 quart cans of lubricating oil as 274.000 bt ie . — Major Co., thoroughly experienced in sales 
well as semi-solid food products Priced to . aan a aoe. tg credits procurement financing merchandising 
sell REFINERS MARKETING COMPANY, 6 20.000 & 25 000 gal new welded of T.B.A. and distribution of fuel : m a 
LTD., 555 So. Flower St., Los Angeles, Calif 50. -10.000 gal. R R aaa tanks gree day system Good References BOX 253 
‘ . é ae 54 é anks Jations Petrole } Jews 
366— 8,000 & 10,000 gal. tank cars eens Pee Hee 
R. C. STANHOPE, INC, 
"OF S E 60 E, 42nd St. *a° 
FOR SAL Nw. W. 29, x. Be Position Open 
STEEL STORAGE TANKS LUBRICATION ENGINEER-SALESMAN wit! 
broad experience in industrial lubrication, pre 
fer: , j specisz »rmphas n¢ ndus 
3 — 8000-Gallon, Tank Car FOR SALE rg Be le ng ne ng Poon 
Tanks, Coiled and Non- 3 late model Heil trailerized milk tanks in specifying industrial oils and greases. Box 
: Stainless steel. 290 to 296 can Condi- 254 
coiled tion excellent 
. 1 Butler Twin single compartment 4340 4 ; 
10—10,000-Gallon, Tank Car golden Souk Business Opportunity 
Tanks, Coiled and Non- 1 Quaker City single compartment 4300 
Coiled gallon tank 
Price for the above two tanks $2500 
OTHER TANKS TOO! All above tanks are clean and ready BUSINESS OPPORTUNITY 
for immediate service 
Also Complete Tank Cars! TRAILER COMPANY OF Large independent refinery would like 
LANCASTER, INC. to hear from jobbers or groups of job- 
” . _ in 1201 Marshall Ave., Lancaster, Pa. bers interested in being supplied from 
IRON & STEEL PRODUCTS Phone 8277 or 2-8992 river terminals located on the Ohio 
INC, Cumberland, Tennessee, Miss ppi and 
other navigable tributarie of same 
Ane . : Will consider erection of new terminals 
13456A S. Brainard Ave., 
e ie if volume warrants or will supply ex- 
Chicago 33, Ulinois Wanted to Buy isting terminals. The refinery can suy 
ply the new high octane gasolines 
“‘ANYTHING cont ing RON ; 
. a, Ns TRON NATIONAL MAILING LIST of Dealers in 
or STEEL service station and oil handling equipment and BOX 248 
suppl,es Address: PERFECTION CLAY CoO., 
30x 2603, Tulsa, Okla 























Distillate Output, i aa completions rose from Compounders Meeting 
Stocks Increase Meanwhile, The Texas Co. announ- Program Completed 


ced discovery of a new oil field in 


‘ Special to NPN 

Refinery production and stocks of the north flank of Rabbit Island MILWAUKEE—The Ban oes pe! the 

gas oil and distillate fuels increased Dome, 25 miles south of Franklin, in I 4 : , t Oil Compound s Assn 

s s s é : pe > oO oO aers , ASSN. 

during week ended Sept. 3, according St. Mary’s Parish. The new tide- ae aot 26-37 will feature 
to API statistics, as compared with lands discovery well was perforated age Po tear 

‘ stics, as I “s a a a 90° talks on 1,000-mile oil change and 

previous week. from 8,824 ft. and flowed 292 b/d. 


need for periodic lubrication. Con- 
Refiners produced 233,000 _ bbls. program of California Refining Co.’s vention, which is to be held at the 
more gas oil and distillate, output Perth Amboy, N. J., plant will in- Hotel Sherman, is open to all Inde- 


rising from 6,491,000 to 6,724,000 clude a 25.000 b/d Houdriflow pendent oil compounders throughout 


In the East, the new construction 


a as eae snail ; aie ; \ : 1 ¢ “Yy -rardless f member- 
bbls. last week over previous week. catalytic cracking unit, Houdry Pro- eg a “79 4 P 

Te "eS j x¢ > Yi “C\CcA 716 . “ ; , assocls rogram 
Inventories in same period rose 1,712,- cess Corp. said Sept. 9. Present ca- ship ‘in the association , 


000 bbls., from 74,718,000 to 76,430,- 
000 bbls. 


pacity of refinery is 22,000 to 25,000 follows: 


b/d. (In New York, California Re- mencay, Sept. 5° 
9 to 10 a.m.: Registrat 


Although crude runs to stills in- fining declined to reveal further de- 6 am.: Gaewes Geto & 
creased 18,000 b/d last week over tails of program.) 11 a.m.: Addres 1,000-mile Oil Change 
week ended Aug. 27, output of other by Dayton P. Clark, Gulf Oil Cory Need 
major products was down. Rise in Gulf Oil Buys Facilities om — Greasing,” by %. L. & runt 
runs was from 5,215,000 to 5,233,- Of N bb 12:30 p.m.: Group Luncheon. Speaker T 
000 b/d with operations of reporting ew Jersey Jo er Cc. Gray, E. I. du Pont de Nemours & Ci 
refineries up from 81.7% to 82.0%. NEW YORK-—Sale of Phillips Oil Bieseenip amigo these eateegmon csr 
Inventories of gasoline, kerosine and Co., northern New Jersey jobber and OCA Prasident LF ana rhe ‘Peluse or 
residual fuels declined. distributor, to Gulf Oil Corp. was boca.” Reports of cscnmicttecs and moesting 

Crude production was up 44,150 reported wepe. 6, effective Sept. 1. tis 
b/d, from 4,717,350 to 4,761,500 b/d. Consideration was “somewhere be- 6 p.m.: Cocktail Hour 

tween $4,000,000 and $5,000,000,”" Wil- 7:30 p.m.: Annual Banquet 

The Texas Railroad Commission’s lard Phillips, partner in the company, Tuesday, Sept. 27 
increased proration order which said. Company will continue to oper- 10 a.m.: Business Sessior ddress ‘‘Gear 
brought average allowables to 2,104,- ate under name of Phillips Oi] Co. nace winestns Gh Admives,” tr DM Saaee 
746 b/d on Sept. 3, up 141,013 b/d Phillips markets gasoline and fuel Clapp, Lubrizol Corp . 
from the schedule a week earlier, has oils in Passaic, Bergen and Essex 12:30 p.m.: Group Luncheon. Address ‘‘Gen- 
resulted in an increase of drilling ap- counties with approximate annual gal- = it ta 
plications from 283 to 337 during the lonage of 31,000,000 gals. 2 p.m.: Concluding Business Ses 
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CRUDE PRODUCTION AND RUNS TO STILLS (Total U.S.) 


(MILLIONS OF BARRELS DAILY) 





1948 1949 


IN te 
Oe ee oe 
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2 9 162330 6 132027 3 1017 24 
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CRUDE OIL STOCKS (Total U.S.) 





(MILLIONS OF BARRELS) 











Crude Oil Stocks 


(Bureau of Mines figures in thousands of 
barrels) 
Change 
from 
Aug. 27 Sept. 3 Aug. 27 
Pennsylvania Grade. 3,465 3,393 72 
Other Appalachian. 1,854 2,124 +270 
Lima- Michigan a 1,129 1,121 S 
Illinois-Indiana 12,165 12,171 6 
Arkansas : 2,851 2,769 &2 
Kansas 8,489 8,377 112 
Louisiana: 15,010 15,269 259 
North 3,733 3,812 79 
Gulf 11,277 11,457 180 
Mississippi 2.727 2,752 25 
New Mexico 7,739 7,590 144% 
Oklahoma 30,754 30,669 S5 
Texas: 121,611 121,223 388 
East Texas 16,912 16,966 + 54 
: q West Texas 18.778 48,130 +648 
J FMAMJIJIASONO 2 9 16 23 30 6 13 20 27 3 10 1724 Gulf Texas 28.757 28,968 $211 
JULY AUGUST SEPT Other Texas . 27,164 27,159 5 
; Panhandle 5,189 5,121 6S 
North 7.159 6.770 389 
° South 6,011 6,212 +201 
RESIDUAL FUEL OIL STOCKS (Dist. 5 Not Included) fain sage pgp me 
MILLIONS OF BARRELS) — a 
Rocky Mountain 13.993 14,019 + 26 
100 California, incl. heavy 35,327 35,833 06 
Foreign 7,344 7,303 41 
Total crude stocks 
80 in U. S 264,458 264,613 £155 
Total located in Bu- 
reau of Mines’ East ‘ 
Coast District 13,637 14,399 162 








re) 
JFMAMJJASOND 





(Compiled 
reports of 


2 9 16 23 30 6 132027 3 
JULY AUGUST 


Sept. 3, 


62,180 





10 1724 
SEPT. 
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Penna. Crude Runs to Stills 


Week Ended 
1949 


from 
Grade 


by National Petroleum Assn., 
all companies refining Penna. 
Crude. Figures in b/d 


Week Ended Week Ended 
Aug. 27, 1949 Sept. 4, 1948 
56,542 64,416 
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REFINERY OPERATIONS 


























(American Petroleum Inatitute figures in Gasoline 1 
thousands of barrels of 42 gallon each. Production at Gas OU & 3 
Figures include reported totals plus ea- Crude Runs to Stills Refineries Ine. Kerosine Dist. Fuet O 
timate of unreported amounts and are Daily Average % Operated Natural Blended Production Production 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Sept.3 Aug. 27 Sept. 3 Aug. 27 Sept.3 Aug. 27 Sept. 3 Aug. 27 Sept. 3 Aug. 27 
East Coast ........ CESceccceccceceese 717 776 80.1 86.7 2,250 2,365 212 191 1,405 1,221 
Appalachian (Dist. 1).........+..+....... 92 87 78.0 73.7 312 276 27 18 65 70 
en Sk, BP wascenenneece eve 61 59 81.3 78.7 231 228 20 30 30 31 
<< ae eer een 884 904 81.9 83.7 3,386 3.458 289 352 805 784 
Gc, Ming GE bes cncecesecececsee sess 443 428 89.0 85.9 1,748 1,716 126 118 573 589 
PE indundebbhjctenese secudaeueee 225 187 75.8 63.0 1,075 1,063 76 49 118 162 
(2. «| | eee rere ee rem 1,282 1,221 81.1 77.2 4,240 4,178 489 479 1,642 1,539 
Louisiana Gulf Coast .............. dbeeee 427 428 93.2 93.4 1,575 1,464 235 254 752 866 
ko © YY i eenSeeeRaaeee 78 82 81.3 85.4 242 232 40 34 90 95 
| * ss RG eee 10 10 66.7 66.7 45 44 mn ae 13 13 
Rocky Mt, wate Seni ab dhe ate 185 181 90.2 88.3 592 578 24 26 265 236 
CE b4555.050000cc0re et8easeeaend 829 852 77.9 80.1 2.195 2,578 19 34 966 885 
vous U. 8.—B. of M. gies am maparepeaa *5,233 5,215 82.0 81.7 17.891 18,180 1,560 1,585 6.724 6,491 
S.. B 1° M. Basis, Sept. 4, 1948 ..... woes TTT 94.7 see 17.645 eee 1,981 even 7,220 ecee 
Rast cs | rere es 4.404 4,363 ws _— 16,696 15,602 1,541 1,551 5,758 5,606 
* Includes 431,000 barrels of foreign crude runs. 
Per Cent 
Restdual Total Total Stocks Total Stocks Stocks of Dally 
Fuel ol Stocks Gas Ol and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel oi finished Gasoline pacity Reported 
Week Ended Week F.nded Week Ended Week Ended Week Ended Week Ended 
Districts Sept.3 Aug. 27 Sept.3 Aug. 27 Sept.3 Aug. 27 Sept.3 Aug. 27 Sept.3 Aug. 27 Sept. 3 
Re CN 6 nicinn 00 468666646 CO cecccscoces 1,210 1,263 10,225 10,805 22,887 22,226 9,612 9,860 24.056 23,911 100.0 
err err ee 59 62 404 426 650 674 474 486 2,326 2,357 90.4 
eee GE BP sccsdencensueces 81 73 143 146 240 238 143 176 1,072 1,124 97.3 
 . *. eee pelnbere0es 6444 b004e% 920 879 5,402 5,303 12.568 12.419 4,292 4,483 22,755 23,135 90.6 
i ws ML 66065 60b006e8 R608 be60 0% 423 460 1,729 1,677 6,249 6,065 2,052 2,094 9,147 9,345 83.3 
Inland Texas ...........-+. occ cecccceces ° 301 310 703 673 995 1,074 1,420 1,443 3,818 3,686 2.4 
SORES GN DARE occ ccccccccscccceccecees 1,517 1,618 3.074 2.854 12,178 11,884 7,487 7,543 14,710 15,304 97.2 
Louisiana Gulf Coast .............. eeccce 320 415 2,316 2,313 4,143 4,143 2,231 2,088 5,471 5,705 98.1 
ne «06 sab ened 0k0esnes o6 118 126 468 477 1,024 939 304 325 2,762 2,734 72.7 
ee SNe vas. bens shoesnes nee 20 20 25 25 100 98 31 30 87 93 25.1 
Rocky Mt. (Dist. Ens nedteneernesesasenens 219 247 374 386 1,920 1,858 658 676 2,311 2,352 86.4 
California ..... coecceccocce 2,038 2,124 697 719 13,476 13,100 39,293 39,190 16,319 16,534 90.6 
Total U. 8.—B. of pa ‘Basis. ee paeee 7,226 7,597 25,560 25,804 76,430 74,718 67,997 68,394 104,834 106,280 92.7 
U. S.—B. of M. Basis, Sept. 4, 1948 Ne 8,654 23,606 v 64,500 .* 54,965 --. $94,893 , 
oe kr ee 5,188 5.473 24,863 25.085 62.954 61,618 28,705 29,204 88,515 89,746 
Unfinished gasoline stocks included are: +7,329,000 bbls., 18,601,000 bbls. 4 
ay 
, GAS OIL AND DISTILLATE STOCKS (Dist. 5 Not Included) 
U. S. Crude Oil Production MILLIONS OF BARRELS) 
(American Petroleum Institute figures) 
WEEK ENDED 
Sept.3 Aug. 27 
Barrels Barrels 
(Daily Average) g 
*New York-Penna 47,350 42,150 
Florida ... asewa 1,300 1,600 
*West Virginia erry 8,150 8,500 
*Virgimian ...... F 100 100 83 
*Ohio—Southeast ....... 5,450 5,600 
Ohio—Other ... wesw 4,850 4,200 
Indiana ..... ‘ ° 28,450 26,650 
a ae : — 183,550 186,300 
Kentucky .... ‘ 22,800 22,900 
Michigan ..... 41,700 39,100 
Nebraska .. OP nies 600 500 
Kansas . wa , ** 238,950 256,300 RR 
Oklahoma .... ..** 379,000 378,300 
Texas: 
District 1 .. , ; 26,350 25,750 
District 2 ..... ; 116,600 112,000 
District 3 ...... i 353,500 338,850 
District 4..... ‘ 182,650 177,600 0 
District 5 ..... viave 33,100 32,100 9 16 2330 10 1724 
East Texas . ' 231,850 222,400 JFMAMJJASOND . JULY * AUGUST 3 SEPT. 
Other District 6 80,850 79,000 : 
eo) RS ere 59,200 57,600 
District 7-C ee 45,750 42,300 
Bee B cccece o< 536,750 519.100 
one lla "st*s*  338'550 137,300 GASOLINE STOCKS (Dist. 5 Not Included) 
SS eee 93.450 94.200 (MILLIONS OF BARRELS 
Total Texas .......... 1,898,600 1,838,200 
North Louisiana ...... 113,150 113.400 
Coastal Louisiana ..... 370,450 369.300 
Total Louisiana ........ 483.600 482.700 
Arkansas ...... kia ; 72.450 73.150 
Mississippi ..... ap 100,550 100,850 
Ree ; 1,150 1.200 
New Mexico- Southeast , 122,800 123,200 
New Mexico—Other ..... 250 350 
WHOMMIME .ccccccccs ‘mis 126,650 126.900 
Montana ..... 7 24,400 24.600 
Colorado ...... ee , 64,100 66.550 
rrr wet 2.200 2.250 
ee ‘e 902,400 905,200 
. . ee a . 4,761,500 4,717,350 
“Penna. Grade crude incl. 61.050 56,350 
Estimated daily production in barrels of lease 
condensate mixed with crude and moved in 
crude pipe lines (not included in above crude 
petroleum tabulation) week ended Sept. 3. 
** Okla., Kansas, Neb. figures are for 
week ended 7 a.m., Sept. 
Arkansas .... 3,750 Texas Gulf. 15,500 
on... nae Gee 900 2 9 16 23306 13 2027 3 © I7 24 
La. Guif ..... 13.000 California . 2.900 JFMAMIJIJA OND 
Mississippi ... 2,500 eT ° JULY AUGUST SE PT. 
Texas Inland 9,000 Total U.S... 51,850 
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Young Jobbers 


Eduard Waldburger, 29, a young 
jobber from St. Gallen, Switzerland, 
visited the NATIONAL PETROLEUM 
NEWS office the other day. He men- 
tioned that he has been a faithful 
reader of this section for many years 


and found himself being interviewed 
and photographed to appear in it. 

Mr. Waldburger entered the oil 
business in 1939 just after his gradu- 
ation from college. For two years he 
worked with Geldener Co., Ltd., an 
oil and coal marketing firm in Basel, 
Switzerland. With this two years’ ex- 
perience under his belt he went to 





BUILD UP BASE STOCKS 
WITH ORONITE LUBE OIL ADDITIVES 


‘ 
Top performance of today’s heavy duty and premium motor 
oils is made possible with Oronite Lube Oil Additives. 
Excellent detergency, maximum oxidation and corrosion 
stability of these high quality additives as- 


sure superior lubrication and longer engine 
life under the toughest operating conditions. 

Whether you need complete balanced 
additives ready for blending into suitable 


ase stocks or special additive formulations, 


Oronite can supply you. 





ORONITE 
CHEMICAL inl 


P COMPANY) 


The Navae te Wate im Chemicals 











38 Sansome St., San Francisco 4, California » 30 Rockefeller Plaza, New York 20, N. Y. 
Standard Oil Bidg., Los Angeles 15, California » 600 So. Michigan Ave., Chicago 5, Illinois 
824 Whitney Bldg., New Orleans 12, Lovisiana 
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Mr. Waldburger 


work for his father, Eduard, Sr., who 
had a going oil business in St. Gallen. 

The Waldburger Co. was founded 
in 1920 as a coal and wood market- 
ing organization and entered the pe- 
troleum field in 1931. Today the com- 
pany has four trucks and 50,000-gal. 
underground storage facilities. 

During the war years Mr. Waldbur- 
ger and almost everyone else in their 
organization spent about half of their 
time in the army. Rather than serving 
all the time required of them in one 
shot, the Swiss put in their military 
service on a rotation plan and as 
a result everyone able to. serve 
spent a few months of each 
year in the army. At one time every 
eligible man in the Waldburger firm 
was called into the service at the same 
time leaving Mrs. Waldburger and a 
bookkeeper to run the business. 

Mr. Waldburger has come to this 
country to spend a year working 
with some company here, similar in 
overation to his own, so that he can 
learn new marketing techniques. Be- 
fore he leaves he plans to buy U. S. 
equipment for their plant and 12 
stations. 

A big difference in plant construc- 
tion that he has noticed since coming 
to this country is the liberal use of 
above-ground storage in this country. 
Safety regulations prohibit it in 
Switzerland, and the rocky ground 
makes the installation of underground 
storage a tough project. However, 
in the marketing end of the business 
Swiss oil men enjoy the comforts 
and inconveniences of controlled mar- 
keting. The Swiss Gasoline Union, a 
non-government organization, controls 
supply, prices at all levels and all 
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This Week 
Continental Oil Company 


Salutes . . 


Lenzini Motor Company 


Walsenburg, Colora~> 


Two things are inherent in the American system of free 
enterprise. 

One is that any man, with judgment and perseverance, can 
build a successful business for himself. 


The second is, for many men, the reward. It is to be able 
to turn that business over to sons who are worthy of it. 


The Lenzini Motor Company is the perfect example of 


these principles. 


The company was organized in 1919 by two brothers, 
A. S. and J. A. Lenzini, to sell motor cars and petroleum 
products. For a time it looked like maybe their judgment 
hadn’t been too good in the oil end of the business. Walsen- 
burg is one of the gateways to the Colorado vacationland. 
With the unadvertised brand of products they were selling, 
they weren’t getting their share of the large tourist business. 


Oh, they had the perseverance, all right. They kept at it 
for 12 years. But in 1931 they revised their judgment . . . and 
took on nationally advertised Conoco Products. 


That did it! Not only the tourists were eager for Conoco 
Products . . . the local customers wanted them, too. (Con- 
tinental’s national advertising program, which makes the 
brand, Conoco, known throughout the country, also works 
in your home town.) Conoco’s sales engineers helped them 
to service many of the mining operations around Walsenburg. 
Dealer merchandising materials, like the famous Conoco 
Touraide, meant more sales to dealer outlets. And Conoco 
Nt. . . well, they really went to town when Conoco’s 
astounding premium motor oil came along. 


In 1934, J. A. Lenzini sold his interest to his brother. 
Then in 1946, A. S. Lenzini fulfilled the desire of his life . . . 








Paul Giro 
he turned the business over to his two sons, Michael and 
A.S. (Sandy) Jr., appointing Paul Giro manager. 


All three are “‘local boys,’ reared in Walsenburg. Michael 
was graduated from the University of Colorado. Sandy 
Junior attended New Mexico Military Academy and the 
University of Colorado. Paul has been affiliated with the 
Lenzinis since his teen-age days. 


Today, the jobbing side of the Lenzini Motor Company 
includes an excellent bulk plant and storage for 100,000 
gallons. The company serves 15 dealers. Farm accounts have 
increased tenfold in the last decade. Since 1943, total sales 
of the company have more than doubled. 


Continental Oil Company is proud to salute the first-and 
the second generations of this fine jobbing company. Theirs 
is a record of good, solid ‘“‘American’’ dependability which is 
typical of the thousands of independent jobbers in this 
country. These are the men who have contributed so heavily 
to the high standing of the oil industry. 


It’s teamwork with mutual confidence and cooperation 
that have made our association with this company so suc- 
cessful. Men like these have been the backbone of our organ- 
ization. It is such “‘partnerships’”’ that have been responsible 
for Continental’s 74 years of growth and progress. 


And we want more like them. If you are interested in 
teaming up with Continental—in growing with Conoco in 
your territory, write to the Continental Oil Company office 
nearest you, or to Ponca City, Oklahoma. If you’re not 
within reach of Continental’s gasoline supply, perhaps you 
would be interested in merchandising the nationally adver- 
tised Conoco N“* Motor Oil. 


Advertisement 
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construction of new stations. Gasoline 
is selling retail at about 62c per gal. 


As much as he is enjoying and 
profiting by his stay here in the 
United States, Mr. Waldburger’s re- 
turn to Switzerland next spring will 
be a happy occasion for him. A home- 
town girl, Gisela Wyss, is making 
plans for their marriage upon his 
return. 


Lion Oil Co., 
Eldorado, Ark., 
has appointed J. 
H. Sheehan’ to 
the newly cre- 
ated post of sales 
manager of all 
petroleum _ sales. 
Leroy Donald 
was named ad- 
ministrative as- 
sistant (chemical 
sales) to the vice 
president. 

Mr. Sheehan Mr. Sheehan 

was formerly as- 
sistant to the vice president in charge 
of sales. Prior to that he had served 
in various positions in the refining, 
sales and administrative divisions of 
the company. He has been with the 
company for 23 years. 

Mr. Donald was formerly chief 
agronomist for Lion. He held a simi- 
lar position with the Barrett division 
of Allied Chemical Dye Corp. before 
becoming associated with Lion in 
1948. 





American Ice 
Co. recently ap- 
pointed Adrian 
O’Donnell vice 
president to suc- 


ceed John H. G. 
Pell who has re- 
signed. Mr. 
O'Donnell has 


b’een associated 
with American 
Ice since 1924. 
For the past five 
years he has di- 
rected New York M«. 
fuel operations 

and will now be in charge of all fuel 
operations for the company. 





O'Donnell 


* * * 


Old Dutch Refining Co. recently 
elected Charles E. Myler to the post 
of president, filling the vacancy 
caused by the death of Edward J. 
Bouwsma in July. Mr. Myler is also 
president of Muskegon Development 
Co., a producing firm. 

James Albers, president of Regal 
Dutch Petroleum Co., a producing 
firm in Holland, was named treas- 
urer. Ehmer Sondregger was named 
vice president and general manager, 
and George A. Parmenter was named 
secretary. 
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Mr. Read 


Mr. Lutenbacher Mr. Aycock 


The newly formed Pan Am South- 
ern Corp., combination of Pan 
American Petroleum Corp. and Root 
Petroleum Co., which were officially 
merged on Aug. 31 (see NPN Sept. 
7, p. 19), is under the presidency of 
Bruce K. Brown... Mr. Brown was 
formerly president of Pan-Am Pe- 
troleum Corp. and was also a vice 
president and director of the parent 
company Indiana Standard. He has re- 
signed the latter two posts to devote 
full time to the management of Pan- 
Am Southern. 

First in command of the new com- 
pany’s raarketing activities is H. S. 
Read, director and vice pres‘dent in 
charge of distribution and marketing. 
To manage sales through the com- 
pany’s some 200 bulk plants and 
thousands of stations in the southern 
marketing area Mr. Read has the as- 
sistance of F. R. Lutenbacher, direc- 
tor and general manager of sales, and 
R. L. Aycock, director and general 
manager of bulk sales. 

Other officers and directors are: 
Horace Cannon, director and vice 
president; Roy J. Diworky, director 
and executive assistant to the presi- 
dent; J. B. Hamblen, director and 
general manager of manufacturing; 
D. P. Hamilton, director; and T. W. 
Hughes, director and vice president. 

L. J. Cobb is general counsel of the 
new company; A. L. Reid, treasurer; 
A. J. Ganier, comptroller, T. E. 
Beaird, secretary; Joe Hyer, econo- 
mist; Paul Schaeffer, purchasing 
agent; and P. J. Schowalter, assis- 
tant secretary. 

Other executives in the sales depart- 
ment include: J. C. Rollins, assistant 
general manager of sales; L. H. Nor- 
man, assistant manager of bulk sales; 
W. P. Hilliker, lubrication engineer; 








E. F. Larson, manager of operations; 
A. H. Lindeen, manager of asphalt 
and fuel oil sales; K. A. Rotharmel, 
advertising manager, and L. deSalig- 
nac, chief engineer of the sales de- 
partment. 

* a * 

Union Oil Co. of California has pro- 
moted two of its top sales executives 
effective Sept. 1. Roy Linden, former- 
ly manager of general sales, is now 
sales manager in charge of all of 
the company’s domestic and export 
sales. W. L. Spencer, who has been 
manager of Union’s sales services, 
becomes manager of general sales 
in charge of refinery and foreign 
sa'es. 

Mr. Lincen was with Union for 25 
years prior to the war. During the 
war he was a colonel in charge of 
petroleum procurement for the 
Quartermaster Corps at War Assets. 
In his new position he will work di- 
rectly under A. C. Stewart, vice pres- 
ident in charge of marketing. 
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y ; ot ony Wet 
~ Now at Mobilgas Dealers 
WORLD'S LARGEST SELLER ~ Better than Ever 


More than Ever_ 
It Pays to Sell the 
World’s Largest Seller... 


NEW 
Mobiloil 


_ 
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AT THE SIGN OF % To, Ah . 
FRIENDLY SERVICE! 





NEW YORK 4, N.Y.—26 Broadway e CHICAGO 5, ILLINOIS—59 E. Van Buren enue 
St. e BALTIMORE 2, MARYLAND—1914 North Charles St. e MILWAUKEE 4 
WISCONSIN—907 South First St. e CLEVELAND 15, OHIO—1422 Euclid Av- 

Socony -Vacuum maintains many ther 













¥Mobilgas 


SOCONY-VACUUM 


e KANSAS CITY 13, MISSOURI—925 Grand Ave 
IGAN—903 West Grand Blvd 
e DALLAS 1, TEXAS—Magnolia Petroleum Co 


conveniently located service offices to give you close and fast 


BIG NEW Mobiloil 


Sales Story Reaching 
Millions!.. 


Through The Saturday Evening Post, 
Life, American Weekly, This Week, 
Newspapers and Outdoor Billboards 


Not Just One Modern 
Oil Quality . . . But 


ALL 3 


2K High Viscosity Index— means 
high resistance to change in body 
under extremes of heat and cold. 


UNSURPASSED 
TRIPLE-ACTION 


a) Free-Flowing — Here's fast 
engine turnover— instant flow of 
lubricant to all moving parts. New 
Mobiloil’s high V. I. and rich lubricat- 
ing qualities result from years of ad- 
vanced research by Socony-Vacuum. 


2) Full Protection—New Mobiloil’s 
choicestocks and “built-in” clean- 
ing properties mean unsurpassed 
protection against friction, corrosion, 
harmful deposits. Socony - Vacuum 
pioneered with solvent-refined 
oils and effective detergents to 
help keep engines cleaner. 


3) Maximum Economy — 
Special refining processes 
remove undesirable elements— 
put in effective agents that re- 
tard corrosion, reduce “inside” 
troubles. Result : Money savings 
in terms of fewer repairs, greater 
operating economy. 








SOCONY-VACUUM OIL COMPANY, INC. 
and Affiliates: MAGNOLIA PETROLEUM Co. 
GENERAL PETROLEUM CORPORATION 


e DETROIT 32, MICH 
e ST. LOUIS 8, MISSOURI—4140 Lindell Blvd 
Magnolia Building 
cooperation 






































GILBARCO PUMPS 


Help Your Station “Sell Itself”! 


TO THE APPROACHING MOTORIST, the appearance of your 
pumps has an important influence on his decision to buy at 
your station or go on... and he has just about three 
seconds to make up his mind! 


MODERN, EYE-CATCHING Gilbarco Pumps are designed to give 
your station the extra sales appeal that helps 
boost your profits at the pump! 





AND FOR PERFORMANCE, every Gilbarco Pump is engineered 
to give smooth, powerful, long-lasting operation ... with 
minimum maintenance! 





Add sales appeal to your islands . . . add speed-up to 
your service . . . with modern Gilbarco Calco-Meters! 


WRITE TODAY for full details! Get the latest 
literature on Gilbarco Pumps and our com- 
plete line of service station equipment. 


| 


ON EQUIPMENT e@ AIR METERS 
IC LIFTS @ AIR COMPRESSORS 


ee 
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GILBERT & BARKER MANUFACTURING COMPANY, WEST SPRINGFIELD, MASS. — TORONTO, CANADA 








